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Greater production, longer service, 
high quality and larger profits can 
begin on your desk! 


Every sausage maker knows that high-quality finished 
product, speed of production and continuous trouble-free 
operation adds up to good business. 


Buffalo Self-Emptying Silent Cutters provide every one of 
these factors of success. Engineered and developed from 
experience and “know-how” of 80 years, Buffalo Cutters 
are built of quality materials for quality production. 


Let us tell you why—show you the details, construction and 
operation. A Buffalo representative will gladly call—or a 
complete catalog is yours for the asking. Write today. 














— Buffalo Model 70-B Self-Emptying Silent 
—— Cutter...cuts and empties 800 Ibs. of meat 
on in 5 to 8 minutes. Other models available 


CHECE TURES in 600, 350 and 200 Ibs. capacities. 


to 50% - QUALITY SAUSAGE-MAKING MACHINES 
E- JOHN E. SMITH’S SONS CO., 50 Broadway, Buffalo 3, N.Y. 


Sales and Service Offices in Principal Cities 
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OTHER GRIFFITH 
PRODUCTS THAT 
WILL HELP CUT 
SPOILAGE LOSS 
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the latest scientific 
ed to cut spoilage loss 


And you'll ha 
control develo 


@ Leading meat authorities recommend the use of 
sterilized cereal binders in place of ordinary flours 
—to minimize profit-reducing loaf and sausage spoil- 
age losses. And Griffith meets the need with special 
““purified’’* cereals: 


GPF (Corn) . . . Fine Golden Cereal 
Binder (Wheat) ... Grade “A” Pep 
...and other blended cereals. 


Griffith's Purified* Cereals are top-quality binders—as fine as 
money can buy. And, of course, they comply with the standards 
of Q. M. C. Technical Bulletin No. 1, and the N. C. A. In addi- 
tion, they have been scientifically processed to eliminate con- 
taminating micro-organisms—thus reducing the risk of ‘‘inside”’ 
spoilage. *(Covered by U. S. Sterilization Patent Numbers 
2107697, 2189947, and 2189949.) ee 


For exclusive anti-spoilage protection use 
Griffith's Purified Cereals—they’'ll help cut your 
losses and show a profit. Don’t hesitate to write— 
TODAY—for more information. No obligation, 


of course. 
The eS 
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CHICAGO 9, 1415 W. 37TH ST.—NEWARK 5, 37 EMPIRE ST.—LOS ANGELES 11, 49TH & GIFFORD STS.—TORONTO 2, 115 GEORGE ST. 
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TO IMPROVE YOUR 
MEAT PRODUCTS... 





Quality Ingredients Scientifically Processed 


% Glidden 


Pacemaker try Soya Reccarch 


SOYABITS SOYALOSE DOG FOOD INGREDIENTS 


A practically fat-free A low fat ingre- A variety of ingredi- 
soya ingredient which dient containing ents is offered to en- 
contains over 51% pro- approximately able you to select the 
tein. It’s mild in flavor 7% Vegetable Oil type just right for your 
...lightin color. Proc- and a minimum particular formula. 
essed under rigid con- of 48% Protein. 

trol by the Solvent Ex- Rich in appear- CERTIFIED FOOD COLORS 
traction Method. Avail- ance.Availablein Scientifically proc- 
able in a wide range of a wide range of essed to maintain uni- 
granulations. granulations. formity. 


* Glidden soybean ingredients for the 
meat industry are processed, under con- 
stant and rigid control, by the most ad- 
vanced methods and equipment. More and 
more packers are standardizing on Glidden 
products for all their soya requirements. 
The complete facilities of our Technical 
Service Department are available to help 
you answer specific problems in connec- 
tion with the use of soya ingredients in any 


formula. Your inquiries are invited. 





The Glidden Company 


SOYA PRODUCTS DIVISION 
5165 West Moffat Street ¢ Chicago 39, Illinois 
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SPEED, 


SIMPLICITY 

AND 4 
MECHANICAL 

PERFECTION OF THE i 


ANCO NO. 800 BACON PRESSES 
ACCOUNT FOR THEIR PHENOMENAL SUCCESS! 


THE ALLBRIGHT-NELLCO.| ra 


5323 S. WESTERN BLYD., CHICAGO 38, ILLINOIS 
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A matter 
of record 


With Fairbanks-Morse Printomatic Weighers, 
all weights are a matter of record. Just press 
a button and the weight is automatically 
recorded on ticket or tape. The chance for 
costly human error is eliminated . . . record 
keeping is simplified . . . the weighing opera- 
tion is speeded up... efficiency is increased. 

It's a matter of record, too, that Fairbanks- 
Morse Scales can help speed weighing in vir- 
tually every department of the packing house. 
Your Fairbanks-Morse weighing expert will be 
happy to show you how. Fairbanks, Morse & 
Co., Chicago 5, Ill. 


FAIRBANKS-MoRSE 


A name worth remembering 
DIESEL LOCOMOTIVES « DIESEL ENGINES 
PUMPS ¢ SCALES © MOTORS © GENERATORS 
STOKERS « RAILROAD MOTOR CARS and 
STANDPIPES e FARM EQUIPMENT ¢ MAGNETOS 





BATAVIA 
hejfuigerated BODIES 


BATAVIA 


BODIES BATAVIA 
<P Rfuizerated BODIES 


A BATAVIA REFRIGERATED BODY not only delivers BETTER meat, but MORE meat, 
too. That’s true because shrinkage due to heat is prevented by constant, controlled tempera- 
ture. Prevented, too, are the other risks and losses of makeshift refrigeration—loss of bloom, 
slime, discoloration, trim losses, unloading and reloading. That's important a/- 

ways, especially important in these days of high meat prices. And that’s why 

more and more packers are putting their COOLING ROOMS ON 

WHEELS. That’s what you do when you choose a BATAVIA REFRI- 

GERATED BODY. Let a BATAVIA body-engineer show you why. 


BATAVIA ANNOUNCES ITS NEW HYDRAULIC DRIVE— 
This new, compect refrigerating system allows greater payloads, provides positive, 
continues in trensit or in overnight storage. Ask us to show you how 
this system meets your needs. 


BATAVIA BODY COMPANY - BATAVIA, ILL. 


DON'T INCUBATE—REFRIGERATE 
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THE Cncinneate wounrs SUPPLY COMPANY 


CINCINNATI 16, OHIO 
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... because Peppercréam, and only 
Peppercream ... is processed 

from BLACK PEPPER, and only 
BLACK PEPPER! That's why 
Peppercream seasons over a billion 
pounds of America’s finest food products 
annually. Write for information. 


POPP ERUREAM 


We wali ftpell pepper puoduc 
Silent Partner in Famous Foods” 
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GAIR PLANTS 


LOCATED FOR IDEAL 
CORRUGATED BOX SERVICE 


With these NEIGHBORHOOD 
PLANTS Robert Gair maintains LEADERSHIP in 
rendering service to many famous National Accounts. 


SERVICE LEADERSHIP. .. in the creation of new 
ideas for better shipping containers 


SERVICE LEADERSHIP... in technical advice of 
advanced methods of sealing containers 


SERVICE LEADERSHIP. .. on technical informa- 


tion regarding the relative merits of cor- 
rugated, solid fibre, jute and Kraft 


SERVICE LEADERSHIP... for prompt, depend- 
able deliveries of shipping containers 


Write for your free copy of 
Sealing of Corrugated and Solid Fibre 
Containers, or Container Handbook. 


—— a 


Strategie locations }° 


GAIR CORRUGATED BOX PLANTS 
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ROBERT GAIR COMPANY, INC. we 


155 EAST 44th STREET, NEW YORK 17 » TORONTO, CANADA BAIR 
PAPERBOARD e FOLDING CARTONS e¢ SHIPPING CONTAINERS NU 
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The No. 1 requirement of any packing house 


paper is protection. It must keep its contents . 


fresh until ready for use. 


It can also be beautiful, for quick sales 
appeal. 

Look to KVP papermakers, artists and printers 
for the last word in protection and beauty. 


* The giant tortoise from the Gaiapagos Islands 
owes his long life to the protection of his great 
horny shell. 





eo we 


ASSOCIATED COMPANIES KALAMAZOO VEGETABLE 








* 
PROTECTION 
AND 








Katlamayoo Vegelatle Parchment Company 


mMitigwu8 tit Ga a 


PARCHMENT 
WAXED 
GREASEPROOF 
SPECIAL TREATED 
Plain and Printed 


** This beautiful butterfly, Anosia-Plexippus, is a 
native of North America. 


PARCHMENT CO DEVON 


KVP COMPANY OF TEXAS HOUSTON TEXAS 


HARVEY PAPER PRODU< 


IN CANADA THE KVP COMPANY LIMITED 
APPLEFORD PAPER PRODUCTS LIMITED HAMILTON ONTARIO MONTREAL 
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.< It's been a wearing winter— 


LASS 


Check your truck’s heavy winter (wear here... 


Maybe a spring leaf snapped during 
that severe cold snap. That could cause 
excessive tire wear, misalignment of 
axles. Or front-end parts may be sprung; 
that’s bad for steering. Brakes may be 
worn; that’s bad for stopping. 

But ... International’s specialized 


spring service is good for what ails 
trucks. 





4,700 International Dealers, and 170 
Company-owned Branches and Service 
Stations offer you the nation’s largest ex- 
clusive truck service organization. They’re 
ready with specialized tools and service 
experience, ready with precision-engi- 


INTERNATIONAL 








eo It’s been hard under the hood— 


What winter weather took out of your 
engine, we can put back in! 

We change oil, inspect, clean, adjust 
or replace spark plugs, distributor, volt- 
age regulator, carburetor, valves, bat- 
tery cables, and wiring. 

All work is done by International fac- 
tory-trained mechanics using special 
equipment. 


ot Re TY SORE 2 URES 


ae 
ee 


It's overhauling time—for trucks that have been hauling overtime— 


neered parts, ready with factory-rebuilt 
exchange units... ready to keep your 
trucks rolling profitably into spring and 
summer. 

Have your trucks serviced now and 
save money and trouble later! 












eT’ It’s been a tough grind. 
Here, there and— 


Everywhere a truck needs lubrication, 
it needs lubrication now. So Interna- 
tional service experts cover all chassis 
points, transmission, universal joints, 
differential, steering gear, wheel bear- 
ings, and any other spot that’s too dry 
for its own good. And believe us, they 
do the job right! 





It’s time to get winter 
CK out of your systems— 


We'll drain and flush the entire cool- 
ing system; refill, adding rust inhibitor, 
check water pump and cooling connec- 
tions, check gaskets, hoses, connections 
and thermostat. 

That’s how International puts more 
spring in your truck’s systems! 


Other International Harvester Products s 
Farmall Tractors and Machines Fa 


industrial Power . . . Refrigeration 


Tune in James Melton and “Harvest of Stars” 
CBS, Wednesday evenings 


TRUCKS 


INTERNATIONAL HARVESTER COMPANY + CHICAGO 
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JAMISON-BUILT 


COOLER and FREEZER DOORS 
fo meet every uced 


———) 


WALK-IN DOOR 


: 
TRACK DOOR 


The doors illustrated are some examples of Jamison- 
Built Standard Cooler and Freezer Doors for 
moderately low temperatures, including exclusively 
Jamison features. All are infitting doors with Cooler- 
seal gaskets and Jamison hardware—the Wedge- 
tight Fastener and Adjustoflex Spring Hinge. 


JAMISON COLD STORAGE DOOR CO. 
HAGERSTOWN, MD. 


The Oldest and Largest 
Sudlder of Cold Storage Doors tn the World 
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DOUBLE DOOR 


Th 


biz te 2), miele) 


VESTIBULE DOOR 


Standard models of Jamison-Built Doors are avail- 
able in a wide range of sizes. Should you require 
special types or sizes, we can build them to any 
specification. Our new condensed catalog, No. 175, 
packed with helpful information on cold storage 


doors is now available. Send for your copy today. 


;. +. a ud . 
SESE 
Pod p \ 
HAGERSTOWN, MARYLAND, U. S.A 5 
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It means, Mr. Manufacturer, that your prod- 
ucts get protection. The kind of protection 
that ends costly complaints, that keeps your 


customers happy, that keeps your customers. 


It means that General Boxes are designed 


to the product . . . that they are actually “A 





Part of the Product.” They are lightweight, 
compact, extra strong! You save freight, 


storage space, and gain added protection! 


We'd like to tell you more about the very 
real benefits to you of General Boxes. Won’t 


you write us today? 


GENERAL WIREBOUNDS 
Meat packers were among the 
first to realize the savings to 
be gained through the use of 
Wirebounds... and General 
Box Company has been serv- 
ing this industry for many 
years. For the quicker and 
more economical packing of 
your meat products, check 
with us today on General 
Wirebounds. 





BOX COMPANY 


GONATAL 22x comrany 


Ux * xk KY shipping containers 


GENERAL OFFICES: 538 N. Dearborn St., Chicago 10. - 
DISTRICT OFFICES AND PLANTS: Brooklyn, Cincinnati, 
Detroit, East St. Louis, Kansas City, Louisville, Milwaukee, 
New Orleans, Sheboygan, Winchendon, Natchez. 
‘Continental Box Company, Inc.: Houston, Dallas. 
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TURKEY, BEEF AND SAUSAGE MEAT 
ARE PACKAGED TO LOOK FRESH AND NEAT; 
THEIR CARTONS CATCH THE SHOPPER'S EYE... 
OF COURSE... THEY'RE MADE OF UNI-PLY! 








, & meats retain their purity, freshness, 
and fine quality longer... with United’s 
sturdy Uni-Ply wax-laminated cartons! 

Wax lamination is moisture-proof: 
guards against excessive dryness, shuts out 
dirt and odors. It’s grease-proof: protects 
against ugly spots and stains. Uni-Ply’s 
strong construction minimizes breaking, 
crushing... keeps your product in good 
shape until ready for cooking. 


Good reasons, surely, to investigate how 
United Uni-Ply cartons, custom-designed 


to your exact requirements can help you in- 
crease sales and profits! Our packaging ex- 
perts will gladly show you, without charge. 
Write today for information and samples. 







UNITED BOARD & CARTON 


fr ng Garlone and 72 ber « Specialties 
FROM PULP TO FINISHED PRODUCT 


P. O. BOX 1318 + SYRACUSE, WN. Y. 








BOARD MILLS CARTON PLANTS 


| Lockport, N.Y., Thomson, N.Y. Urbane,O —- Victory Mills, N.Y, Syracuse, N.Y, Brooklyn, N.Y. Cohoes, N Y; Springfield, O. 
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Engineered in GMC’s modern, new Engineering Labora- 
tories . . . among the finest in the industry . . . and only 
one example of the complete facilities of this largest 
| exclusive producer of commercial vehicles. 











| Tested on the famous General Motors Proving Ground 
| ... where GMCs are subjected to exhaustive engineering 
tests and operated for thousands of miles under some of 
the world’s roughest, toughest road conditions. 





Proved for millions of economical, dependable miles. En- 
dorsed by hundreds of thousands of owners and operators 
covering every truck transport vocation. Backed by 
forty years of truck building experience. 





These are some of the reasons 
why GMC Trucks are Worth More 





THE uy © TO GREATER TRUCK VALUE 
GMC TRUCK & COACH DIVISION © GENERAL MOTORS CORPORATION 
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Naturally, sausages stay fresh and juicy in 


Armour Natural Casings 


Armour Natural Casings are excellent protectors of freshness. They keep 


sausages juicy and tender ... safeguard flavor . . . assure the attractive 
appearance and fine eating that bring customers back. 


Use these fine natural casings to give sausages: 


Appetizing Appearance Inviting Tenderness 
Finest Smoked Flavor 
Protected Freshness Utmost Uniformity 


ARMOUR 


AND COMPANY 
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IN MILPRINT PACKAGES 





—— 


o o 
INC 
PACKAGING MATERIALS Printing & Lithography 
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Printed PRC Tango Cellophane 








Preparing and Freezing 
Tender Chip-steaks ... 





EXACT WEIGHT 
end-tower scale 
weighing fresh meat 
for chip-steaks. Chip 
Steak Company, 
Oakland, Calif. 


Here is an efficient well-planned meat 
processing operation for chip-steaks. 
Fresh meat is weighed in batch form 
and placed in a mold for freezing 
prior to slicing into tender chip- 
steaks. The weighing operation is 
ideally handled with an EXACT 
WEIGHT end-tower scale to the ca- 
pacity of the job. The scale is counter- 
sunk for easier, faster handling by 
the operator. Such a setup assures 
sound weights, efficient operation 
and profit protection. It’s just good 
business to have the best scales ob- 
tainable and then install them to the 
best advantage. Write for full details. 





EXACT WEIGHT Scale Model 273. Fea- 
tures end-tower construction, high-speed. 
compactness and short platter fall. Ideal 
check-weighing scale for all small packag- 
ing. Capacity to 12 lbs. 








THE EXACT WEIGHT SCALE COMPANY 


400 W. Fifth Ave., Columbus 12, Ohio 
Dept. F, 783 Yonge St.. Toronto 5, Canada 
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NATION-WIDE 
FACILITIES 


for freezing 
and storing 





PACKING HOUSE PRODUCTS 


At packing centers... 
Transit points... 
Distributing points... 







The temperatures you require « The know-how for proper 
handling « Broad storage-in-transit privileges. 


1a 


REFRIGERATED 
WAREHOUSES 


Federal Cold Storage Co. 
St. Louis, Mo. 
Mound City Ice & Cold 
Storage Co. 
St. Lovis, Mo. 
Springfield ice & Refrigerating Co. 
Springfield, Mo. 
Federal Sterage Co. Federal Cold Storage Co. 
Seed Ouae Konsas City, Kans. 
Federal Coid Storage Co Tulsa Cold Storage Co. 
Columbus, Ohio Tulsa, Okle. 
Polar Service Company Galveston ice & Cold Storage Co. 
Decatur, lil. Tex. 
North American Cold Storage Crystal ice & Cold Storage Co. 
National Stock Yards, il. : Phoenix, Ariz. 


TacCity¥ 


sone THE CITY ICE 


& FUEL COMPANY 
Cold Storage Division 








33 South Clark Street + Chicago 3, Illinois 
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Climb on the canned meat band wagon! 





In the last ten years, canned meat con- 
sumption has increased 170% ! 

And a magnificent sampling job for 
canned meats during the war made them 
more popular than ever . . . made their 
advantages more obvious than ever. 
Advantage for you — Canned meats en- 
able you to move beyond the meat counter 
to the front of the grocery store! You 
waste less—pack more! 

Advantage for grocers— Canned meats 


give the grocer meat items he can mer- 
chandise for snacks, quick lunches, pick- 
up dinners—give him an extra “meat 
counter.” 


Advantage for consumers — Canned 
meats mean easier shopping, more menu 
variety, quality meat and meat products 
at low cost. 


American Can Company stands ready 


to offer you advice on processing, recipes, 
labeling, and meat combinations. 


You can’t beat canned meat for profits 


AMERICAN CAN COMPANY «+ 





230 Park Avenue, New York 17, N. Y. 
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Agricultural Committee 
of U. S. House Approves 
Bill Lifting Oleo Taxes 


The House agriculture committee has 
approved a bill which would take all 
federal taxes off oleomargarine but pro- 
hibit the sale of colored oleo in inter- 
state commerce. The bill does not pre- 
vent the interstate sales of uncolored 
oleo with a separate package of coloring 
matter to be added by the user, but it 
does specify that colored oleo may be 
sold only in the states in which it is 
manufactured. 


The federal taxes that would be re- 
pealed if the measure becomes law are: 

1) on colored oleo at retail, 10c a 
lb.; on the uncolored product at retail, 
4c a lb.; 2) $600 a year on oleo manu- 
facturers; 3) $480 a year on wholesalers 
of the colored product; $200 a year on 
wholesalers of uncolored oleo, and 4) 
$48 a year on each retailer of the col- 
ored product; $6 a year on retailers of 
the uncolored oleo. 

The bill would not affect in any way 
the state laws governing the sale of 
oleo. Representative Granger (D., Utah) 
and Representative August H. Andre- 
sen (R., Wis.) offered the bill which was 
approved by a vote of 24 to 3. 

Earlier, the committee had defeated 
by 14 to 13 a measure that would have 
permitted interstate sale of oleo, but 
would have required restaurants that 
serve it to advertise the fact plainly on 
menus. Dairy interests won the same 
fight in the committee last year, but the 
House at that time voted to repeal the 
oleo taxes and permit interstate sale of 
colored oleo. The measure, however, 
died in the Senate. Representative 
Poage (D., Tex.), author of the de- 
feated measure, said he will take his 
battle to the House floor. 


OVERTIME CLAIM DISMISSED 


Claims of employes of Wilson & Co. 
for overtime pay for 5 minutes each 
day during which they were required to 
be ready to work before the beginning 
of the workday at 8 a.m., were rejected 
recently by the U. S. Circuit Court of 
Appeals at Chicago. The claims were 
dismissed by the court on the ground 
that 5 minutes per day is too short a 
period of time to warrant calling for 
judicial relief. 

The case involved a claim of main- 
tenance workers who were required to 
be dressed in their work clothes and 
ready to receive instructions as to the 
day’s work at 7:55 a.m., but whose work- 
ing hours were computed beginning at 
8 a.m. While the court found that the 
employes were required to work 5 
minutes per day without compensation, 
this time was considered too short for 
application of the law. 


AMI “Grass Roots” Advertising Program 
to Improve Public Relations Begins Soon 


“GRASS ROOTS” advertising 
A campaign designed to improve the 
meat industry’s relations with its vari- 
ous publics—producers, consumers, re- 
tailers and employes—will get under 
way soon under the sponsorship of the 
American Meat Institute. 

Plans for the program were outlined 
and some of the advertising material 
was displayed at a meeting of the AMI 
advertising planning committee in Chi- 
cago on March 2. 

Following the basic idea that good 
public relations begin at home, the pro- 
gram will not only be directed towards 
producers, consumers, retailers and em- 
ployes through advertising in national 
publications, but will also be pointed 
toward these same groups in the pack- 
ers’ own communities and territories 
through local newspaper advertising, 
leaflets, retailer literature, plant post- 
ers and other media. 

In early advertising the functions and 
importance of the “Meat Team”—com- 


posed of producers, packers and re- 
tailers—will be explained to the con- 
suming public. In achieving this na- 
tionally the Institute is placing much 
emphasis on enlisting the aid of all 
those directly and indirectly connected 
with the livestock and meat industry. 
It is pointed out that 20,000,000 people 
in the United States—farmers, ranch- 
ers, packinghouse employes and retail- 
ers and all their families—are depend- 
ent for all or part of their livelihood 
upon the meat industry. 


It is believed that if the relationships 
of all these elements on the gigantic 
“meat team” can be strengthened and 
improved, the attitude of the general 
public will become more friendly and 
the industry will be able to count on 
public understanding and support in 
the job of maintaining its business on a 
free basis. 

Meat educational program product 
advertising will be continued during the 
public relations campaign. 





NATIONAL BUSINESS CENSUS 
WILL BE STARTED IN MARCH 


For the first time in ten years the 
U.S. Census Bureau is conducting a 
national census of business. The 1944 
census was canceled because of the war 
and the 1949 survey is considered espe- 
cially important because of a decided 
change in the business picture since 
1939. The survey will cover retail, 
wholesale, and service establishments. 
Enumeration will start during the latter 
part of March. 


In the census of business, facts will be 
collected from approximately 3,000,000 
retail, wholesale, and service trade es- 
tablishments. Report forms to be used 
were prepared by the Census Bureau in 
cooperation with - representatives of 
more than 50 trade associations and 
other organizations. They will be per- 
sonally distributed and collected by ap- 
proximately 4,500 official census enumer- 
ators in all parts of the country. 


The survey is authorized by Public 
Law 671 enacted by the eightieth Con- 
gress. The law provides for subsequent 
censuses at five-year intervals and for 
annual and other surveys of the busi- 
ness field. Future censuses will be con- 
ducted simultaneously with surveys of 
the nation’s manufacturing, mining and 
transportation. 

All information given census enumer- 
ators is confidential and each business- 
man will be shown an official identifica- 
tion card by the enumerator. Statistics 
derived from the census of business 
serve as bench marks from which to 
gauge the future in light of past trends. 


NIMPA DIVISIONAL MEETING 


The eastern division of the National 
Independent Meat Packers Association 
will meet on April 8 at the Hotel Stat- 
ler (formerly Hotel Pennsylvania), New 
York city. In announcing the meeting 
Robert A. Hofmann, divisional vice 
president, stated that this is expected 
to be a sizeable meeting and urged that 
every member firm be _ represented. 
Associate members are also invited to 
attend this meeting. 

A southwestern division meeting was 
held in Dallas on March 11. Other divi- 
sional meetings will be held prior to the 
NIMPA convention in May. 


ANOTHER SUBSIDY SUIT 


Safeway Stores, Inc., has filed suit in 
federal district court at San Francisco 
challenging the action of the Recon- 
struction Finance Corporation in dis- 
allowing slaughter subsidy on account 
of product in inventory at the end of 
price control. The RFC has appealed a 
decision unfavorable to the government 
in a similar case involving Swift & Com- 
pany (see THE NATIONAL PROVISIONER 
of March 5, page 9). 


DOG FOOD SALES SET MARK 


Sales of dog food for 1948 are esti- 
mated at around $150,000,000, which 
represents not only the highest in dollar 
volume but a new high in production, 
according to a statement recently by 
Edwin Ebel, general sales manager of 
the Gaines division, General Foods 
Corporation. 











Another Deep} S 
Is Enlarged| M 


N JANUARY 22, 1945, the plant of the 
O former Morgan Packing Co., Tuscaloosa, 

Ala., was taken over by R. L. Zeigler, Inc., 
as a means of obtaining supplies of meat and sau- 
sage material for its plant in Bessemer, Ala. (See 
THE NATIONAL PROVISIONER of December 4, 1948). 
Operations in Bessemer and Selma, Ala., were 
progressing at better than satisfactory pace, and 
acquisition of the plant at Tuscaloosa was a natural 
step in the growth of the company. 

In September 1947, demands on the plant at 
Tuscaloosa had grown to the point where it was 
deemed advisable to undertake a large scale 
modernization program to enlarge facilities and in- 
crease production. The old killing floor, coolers, etc., 
were all too small for the company’s needs, so 
President R. L. Zeigler and Tuscaloosa plant mana- 
ger John W. Bell sat down to see what could be 
done. The present plant of R. L. Zeigler, Inc., in 
Tuscaloosa is evidence of the job that can be done 
if care is used in planning and rehabilitation. 

Throughout the period of construction all opera- 
tions were carried on as usual and production was 
maintained throughout the plant. The unit was re- 
built to conform to government specifications and 
application has been made for federal inspection. 
The plant is currently operating under Tuscaloosa 
city inspection but expects to operate under federal 





PICTURES OF ZEIGLER PLANT 


1: Beef killing floor. In white frock at left rear is 
Elton W. Smith, killing superintendent. Hog hoist is at 
left rear and hog slaughtering and cleaning facilities 
are arranged in an L-shape following the rear and left 
walls of the killing floor. Hog shackling pen is separated 
from killing floor proper by low tile wall topped with 
pipe railing 

2: H. Dick Rooney, general superintendent, and G. 
W. Lamb, beef superintendent, in beef cooler. 

3: Pork cutting room. Chilled hogs for cutting come 
into room on rail at left, continuing to end of room. 
Moving stainless steel belt carries cuts from workers to 
skinning machines and trucks. 

4: Packing cooler. 

5: Shipping dock is tile lined from floor to ceiling, 
with glass blocked areas for light. Foreman’s and check- 
er’s area is surrounded by low tile wall. Trucks to be 
loaded are spotted outside of building against dock 
openings, one of which is shown at right with closed 
overhead door. 

6: Niagara air flow condensers installed adjacent to 
compressor room. Both units are used in hot summer 
months. 

7: Unit cooler in freezer. This unit was built to 
design of plant engineer Henry H. Chaffin. Air dis- 
tribution is both ways from overhead center duct system. 

8: Compressor room with H. Chaffin, chief engineer, 

in foreground. 
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inspection in the near future. The Tuscaloosa plant 
does all killing for the Bessemer plant and also 
manufactures sausage and specialties for its own 
account. Sales are now carried on within a 60-mile 
radius of the plant, but territories will be expanded 
as soon as inspection is granted. Government in- 
spection will also facilitate exchange of products 
with the concern’s plant in Bessemer, for which in- 
spection has also been asked. 

The reconstructed killing floor, which was con- 
siderably enlarged in area from the old floor, has 
a capacity of 20 cattle per hour on two beds; 40 to 
60 hogs per hour are handled with the rearranged 
hog slaughtering arrangement. All new “Boss” beef 
killing equipment was installed and the enlarged 
room wainscoted with tile. The small stock shackling 
area at the base of the hoist was also tile lined 
and walled with tile. Cement plaster finish was used 
above the tile. 


The sausage department has a capacity of 90,000 
Ibs. per week, of which half is in regular varieties 
and half canned sausage in oil and canned Vienna 
sausage. It is also expected that the manufacture of 
chili, beef and gravy and other specialty items will 
start soon. Sausage varieties include wieners, 
bologna, smoked sausage, etc. Sausage and meats 
are smoked in houses with pits equipped with gas 
burners. 


Two Chill Rooms 


The plant arrangement provides that carcasses 
from the killing floor go to one of two chill rooms. 
The hegs and boning cattle go to one chill room 
which opens on the far side into the boning and 
cutting room, and from there enter an assembly 
or packing room. The other chill room is used for 
dressed cattle which go on into the dressed beef or 
holding cooler. 

Product is then transported to the assembly 
cooler, sausage room or freezer and ultimately to 
the refrigerated loading dock. The loading dock is 
tile lined from floor to ceiling with glass blocked 
areas for light. The foreman’s and checker’s area is 
surrounded by a low tile wall. Trucks for load:ng are 
spotted outside the building against the dock open- 
ing, which is ordinarily closed with a galvanized 
steel overhead door. 

The plant operates four trucks for product de- 
livery, all refrigerated with Air Induction ice units. 
The trucks are precooled while loading at the re- 
frigerated dock and units are placed in operation 
as soon as required after the truck leaves the plant. 

Refrigerated rooms are insulated with 4 in. of 
Armstrong Cork, with the exception of the freezer, 
which has 8 in. of cork. Jamison and York doors 
are used on coolers and freezer. Refrigeration com- 
pressor capacity is divided between five units for 
maximum flexibility and safety. The freezer is 
handled by its own 74%42x7% Creamery Package am- 











(Continued on page 37.) 














— St Louis 
Packer's 


Outdoor Ad 
Campaign 


Hunter Packing Co., E. St. Louis, IIL, 
is currently relying heavily on various 
types of billboard advertising in the St. 
Louis area to promote its hams, bacon, 
sausage and wieners. Some of this ad- 
vertising calls attention to its new bacon 
and sausage packages. 

At the present time the company is 
using five painted streamliner bulletins 
in strategic locations, four painted wall 
displays in heavy traffic locations and 
two electric spectaculars for day and 
night display. Recent traffic surveys in- 
dicated a daily gross traffic count of 
846,000 for an 18-hour period. 

For this advertising Hunter has 
utilized spots in the near downtown 
area as well as locations along arterial 
streets leading from the downtown area, 
as can be noted on the map of St. Louis 
at the right which clearly marks all 
locations occupied by Hunter outdoor 
advertising. 

The outdoor bulletins are repainted 
and the copy changed every four months 
and the walls are painted every six 
months. Three of the billboards are re- 
produced below. 

Hunter is also using newspaper, car 
card and radio advertising in St. Louis. 
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ilson Reports Detailed Tests 


On Losses Through Bruising 


bruise loss tests on cattle and 
hogs, which were made by Har- 
old A. Henneman and Ralph May of the 


Ri tnise’ of a series of detailed 


crowding and trampling; 11.4 per cent 
by fork, nail or puncture; 1.7 per cent 
spreaders and 9.8 per cent due to other 
causes. Bruises occurring on the farm 








ing loss. Loss per head bruised was 
42.4c. Average loss on rail hogs was 
15.8c per head, and truck hogs 15.2c¢ per 
head. However, considering miles to 


agricultural relations department = market, the loss for truck hogs hauled 
Wilson & Co., were distributed at the 50 to 100 miles was 12.4c r head; 
livestock transportation clinic held in HOG BRUISE TEST SUMMARY truck hogs hauled 100 to 150 miles, 
conjunction with the annual meeting of Truck Rail Total 13.5c; rail hogs hauled 100 to 150 miles, 
the National Livestock Loss Prevention No. test lots.........-.. iB 114 11.6c, and rail hogs hauled 150 to 200 
Board in Chicago. Average ilveweight’... 258 Sts "bu | miles, 17.4¢ per head. Hogs weighing 
May stressed the fact that the tests | fri. Carcusses bruised...35.51 7.85 3033 | 200 to 250 Ibs. had an average loss per 
were conducted by Wilson for the bene- Pet. cuts bruised seaetti et head of 12.1c; 250 to 300-lb. hogs, 15.4c 
fit of the whole livestock and meat in- Pet. fat backs bruised.14.00 S81 12.23 and 300 to 350-lb. hogs, 22.9¢. 
dustry. Railroads, producers, market- Pet, bellies bruised... S79 «424 2d From January, 1948, through Decem- 
ing agencies and packers were well rep- Pet. shoulders bruised. 6.01 9.63 5.87 ber, 1948, tests were made on 3,532 cat- 
resented at the meeting. capes: oe es tle selected at random, to determine the 
From March, 1946 to January, 1949, Pet. Kicking, prodding.18.36 2100 | 19.64 monetary loss per head slaughtered; 
weekly tests were made on good and ea nail, en aki aan the age, location and cause of bruises; 
choice butcher hogs selected at random Pet. crowding, a 2 and variation in bruising on cattle re- 
to determine the monetary loss per head a ae ie a ie ceived from different sources of supply; 
slaughtered; the age, location and cause BWR. GHEE es cececesae 10.01 9.56 9.85 truck and rail lots; and kinds of cattle 
of bruises; and variation in bruising by AGE: (steers, yearlings or cows). Bruise trim 
seasons, weight of hogs and distance so ph = lapel os 22 } 26 was weighed and monetary discount re- 
hauled. Both truck and rail lots were Toalveght = — corded on trim and cuts reduced in 
used in securing data on 1,745 carcasses. aan. ee value due to bruising. 
Bruise trim was weighed and monetary ee ee Thirty-nine per cent of the test cattle 
discount recorded on trim and degraded ME vaedivabins 8.2¢ hd. 5.8 hd. 7.8¢ hd were bruised. Thirty-four per cent of 
cuts. @ ~~ — yaa the bruises were located on the hips; 
Thirty-six per cent of the test hogs op hl Bache wise it. Gaeee. 18.5 per cent on the shoulders; 15.4 per 
were bruised. Of the wholesale cuts, Av. monetary loss cent on the backs; 14.7 per cent on the 
21.4 per cent of the hams were bruised; OS PONS ocKoees sutesienetvenscdtenasanitdicss rumps; 9.4 per cent on the ribs; 7.6 per 


12.2 per cent of the fatbacks; 0.2 per 
cent of the loins; 5.2 per cent of the 
bellies and 5.9 per cent of the shoulders. 

Bruise causes were: 40 per cent by 
cane, whip or club; 19.6 per cent by 
kicking or prodding; 16.6 per cent by 











before loading amounted to 46.7 per 
cent. 


Average monetary loss per head 
slaughtered due to bruising was 15.4c, 
of which 7.3c was trim and 8.1c degrad- 


cent on the rounds; and 0.4 per cent on 
the plates. 


Bruise causes were 62.1 per cent by 
crowding, bumping and rushing. The 
rest of the causes were 18.4 per cent 
trampling; 8.9 per cent cane, whip or 











Lovals Market A Market B Market C Market D Market E Market F Market G TOTAL 
To 150 mi. 900-1000 =To 100 mi. 100-200 mi. 200-300 mi. 500-600 mi 400-500 mi. 100-200 mi 
eS. 8 er rrr 7 19 12 15 11 2 2 112 
No. Bead ....0cccceess ° 139 557 457 387 512 186 4s 3582 
Av. liveweight ....... 1060 855 916 878 914 1277 0) 1025 
No. carcasses bruised. . : 3 97 218 152 188 256 126 37 1383 
% carcasses bruised..............6+6++ 2 69.78 39.14 33.26 48.84 50.00 67.74 77.08 39.16 
LOCATION: 
Pet. rounds bruised..............-+.+. 3B: 8.75 4.90 7.05 10.91 4.92 10.49 7.57 
Pct. rumps bruised..............+.-+ : 16.56 15.43 9.06 13.74 20.91 14.69 2 14.73 
Pct. hips bruised............--.+++ 32.3 37.50 41.74 38.59 $1.31 33.22 23.08 27.2 33.06 
Pet. backs bruised. . . bees 9.69 14.34 18.12 15.56 14.94 14.69 15.45 15.44 
Pct. ribs bruised........ 9.06 9.07 8.39 9.29 8.96 14.34 8.18 9.39 
Pet. shoulders bruised...............21.2 18.13 13.97 17.7 18.59 16.87 22.738 21.82 18.0) 
Pet. plates bruised..............646- 0.31 0.54 1.01 0.06 0.18 es ° 0.41 
CAUSE: 
Pet. cane, whip, club................ 9.2) 4.69 10.71 9.06 11.92 9.84 2.80 7.27 8.92 
Pet. BOSM . wcccccccccsceces oe 1¢ 1.25 2.36 3.36 5.05 1.58 32.17 . 4.75 
Pct. crowding & bumping. . 4 62.50 4.06 59.06 61.42 66.61 51.04 6O.91 62.12 
Pet. trampling ...........- 30.00 15.61 18.79 17.37 17.22 10.14 31.82 8.40 
PSE, CUBS occ c cvccecesessevesvesses 1.56 7.26 9.73 4.24 4.75 3.85 5.81 
AGE: 
DUR, GEE dcesccccsvipesoevcostcecsseee 66.45 80.62 64.07 63.42 73.74 67.84 85.66 84.55 70.62 
be SEE wee asc cknsecnesesd sa0wedes 6 ee 19.38 35.93 36.58 26.26 32.16 14.34 15.45 29.38 
De, WER GE WM. 6 dcccckcciccdoseccts 1.3 Ibs 6.8 Ibs 1.3 Ibe 1.2 Ibs. 2.5 Ibs 2.1 Ibs. 2.5 Ibe 3.7 Ibe 1.9 Ibe 
AW. BEBE GH BUG. cc cc sc cvesccccccecsece $0.52 2.00 $0.45 $0.4 $0.81 67 .83 $1.10 & 
Av. loss-devalued cuts..............54 $1.04 5.85 $1.37 $0.67 $1.83 $1.30 $1.89 $1.21 $1.40 
Av. Loss per head.............-00000es $1.56 $7.85 $1.82 $1.14 2.64 $1.97 $2.72 2.31 2.04 
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club; 4.75 per cent horn; and 5.8 per 
cent due to other causes. 70.6 per cent 
were old bruises occurring two days or 
more before slaughter. 


Average monetary loss per head 
slaughtered due to bruising was $2.04, 
of which 64c was trim and $1.40 loss 
on devalued cuts. Thirty-one per cent of 
the loss was due to weight of bruise 
trim tanked; 34 per cent of the loss was 
due to the discount on R.Q. sides. (R.Q. 
sides are those severely bruised so that 
none of the wholesale cuts could be sold 
at full value or they are bruised light- 
weight sides that are not broken up into 





4 
Trim and Discount Losses 
All Cattle 
Pet. of 
No. Loss Total 
Trimming ......... 1383 $2255.43 81.25 
R, Q. sides........ 3807 2449.09 33.93 
Discounted loins ... 219 1629.23 22.57 
Discounted ribs .... 39 94.09 1.20 
Discounted rounds.. 36 224.83 3.15 
Discounted chucks.. 121 561.24 7.77 
Discounted others .. 1 2.80 0.03 
Total loss ....... $7216.71 
Average loss per head slaughtered—$2.04. 
Average loss per head bruised—$5.22. 

















wholesale cuts and a small discount is 
taken to move the side.) Discounted 
loins accounted for 22.6 per cent of the 
loss; 7.8 per cent discounted chucks; 
3.2 per cent discounted rounds; 1.3 per 
cent discounted ribs and .03 per cent 
other discounted cuts. The average loss 
per head bruised was $5.22. 


Average loss on rail cattle was $2.69 
per head and truck cattle $1.64 per 
head. However, rail cattle travel the 
greater distance to market and are han- 
dled more times. Average loss on steers, 
$1.93; yearlings, $1.45; cows, $3.79. 
Average losses per head from different 
sources of supply were as follows: 
Locals, $1.56; Market A, $7.85; Market 
B, $1.82; Market C, $1.14; Market D, 
$2.64; Market E, $1.97; Market F,, $2.72 
and Market G, $2.31. 


LOSSES THROUGH CRIPPLING 


In spite of discounts of up to $26 
per cwt. for hogs so badly crippled it 
was certain that they would be con- 
demned, and up to $6 per cwt. grade for 
grade for less badly crippled animals, 
Swift & Company was unable to make 
cripple-buying break even in 1948 and 
abandoned the practice at Chicago in 
that year, according to a talk made by 
W. T. Reneker, head hog buyer for 
Swift, at the recent meeting of the Na- 
tional Livestock Loss Prevention Board. 

“Even after taking these discounts,” 
Reneker related, “we still could not 
make our cripples break even or show 
a profit and we finally withdrew from 
the market rather than take further 
discounts. At the same time, insurance 
companies whose rates had probably 
been projected on a more normal basis, 
were having trouble equalizing claims. 

“At the time we gave up buying crip- 
ples, yellow or white grease was selling 
at 15 or 16c per lb. The value today is 
6 to 8c per lb. You can see what an 
unpopular position we were in. 














ROTHSCHILD FIRM ENLARGES BEEF PLANT AT OMAHA 


Since 1943 when the Omaha Packing Co. of Omaha, Neb., was taken over 
by M. Rothschild & Sons, plans to renovate and enlarge the plant have been 
carried near completion. A new killing floor, hide cellar and section for hash- 


ing and washing inedible material were added a short time ago, as well as a 
new employe room and government offices. Overall plans for modernization 
call for the enlargement of the rendering department and expansion of the 


chill cooler to a capacity of 150 cattle. A new truck loading dock will be 
constructed and the present boiler room enlarged to house two boilers. 

The present two-bed killing floor can handle 30 cattle per hour. The com- 
pany’s main office and processing plant is in Chicago. 
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The sensational new all-purpose meat package! 


“WW ALLET-PAK 


Gives your processed meat products these <> major advantages! 






























* Wallet-Pak is a completely new 
type of meat package for linked fresh 
sausage, sliced bacon, dried beef, 
frankfurters, ground meats and other 
processed meat products. 


> 4 Positive brand identity at point- 
of-sale now can be provided for your 
full line of processed meat products! 
Wallet-Pak's brilliant, clean-cut print- 
ing of eye-catching package designs 
turns more “shoppers” into your-brand 
customers! 


PROTECTION: 


* Protection to meet the specific 
needs of the product is assured by 
Wallet-Pak's attached innerliner of 
transparent film or opaque greaseproof 
paper. Paperboard is solid white, duo- —"~ 
waxed for extra protection. 


* Faster, easier filling. Wallet-Pak, a 
single-unit package, requires no separate 
litters or wrappers. Actual packaging 
time with Wallet-Pak is approximately 
half that required for multiple-unit pack- 
ages. Labor costs are cut—production 
increased. 


MARATHON’ S representatives will dem- -_ ye | \ = : , 
é te test packages with + obli: ti . seem) =Osam, orseean 

For further information write to Marathon 

Corporation, Menasha, Wisconsin. 


WALLET-PAK joins 


“te KARTRIDG-PAK as 
“Size ; o@ Marathon Contri 


bution to Better 
Meot Packaging! 
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RUMORS THAT PERON WILL 
SEIZE PLANTS DISCOUNTED 


Rumors that the Argentine govern- 
ment is considering taking over pack- 
inghouses of American firms before the 
end of this year are discounted by offi- 
cials of Swift International Co., Ltd., 
in Chicago, who said this week that 
such rumors have come out periodically 
and later been proved untrue. They say 
that members of the Swift firm in 
Buenos Aires have heard nothing what- 
ever about the rumors. 


Trade sources had reported that 
President Juan Peron would order sei- 
zure of the Argentine plants of Swift & 
Company, Wilson & Co. and Armour 
and Cempany on the grounds that they 
are “parasites” of Argentina’s meat ex- 
port business, reaping profits which are 
sent to American shareholders. On the 
other hand, packinghouse officials have 
claimed that they are losing money in 
their Argentine operations. 


ARMY BONELESS BEEF 


Congressional efforts to divert Argen- 
tine boneless beef, loaded recently at 
Buenos Aires for the U. S. Army for 
shipment to Japan, have been unsuccess- 
ful and the refrigerator ship with the 
product is now on its way to the Pacific. 

The Western States Meat Packers 
Association reports that in the period 
between February 14 and March 4 the 








TRIMMING TABLE 
With Removable Board 


Army bought 6,200,000 lbs. of domestic 
boneless beef, with much of it being 
purchased in the West. It is understood 
that the Army is now in an inventory 
position where it will not need more 
boneless beef, and cannot afford to pur- 
chase the product, unless it can be ob- 
tained for 48c per pound or less. How- 
ever, the Army will call for bids. 


1948 Sales of E. Kahn's 


Sons Highest in History 


Net sales of E. Kahn’s Sons Co., Cin- 
cinnati, for 1948 amounted to $55,686,- 
797, highest in the firm’s history, ac- 
cording to Milton J. Schloss, president. 
They compare with sales of $50,503,151 
in 1947, an increase of 10.26 per cent. 
Net profit for 1948 was $651,817, com- 
pared with $373,719 the preceding year. 

Current assets on December 31 were 
$3,915,260 and current liabilities were 
$909,776, compared with $4,281,898 and 
$1,895,444, respectively, in 1947. The 
company spent $428,168 for building 
alterations and additions and other 
plant improvements last year, accord- 
ing to the annual report. 


FINANCIAL NOTES 


Armour and Company has declared a 
quarterly dividend of $1.50 on prior 
preferred stock, payable April 1 to 
stockholders of record March 10. 


1717 McGEE STREET= KANSAS CITY 8&8, 






USDA FOOD HABITS STUDY 


A recent survey of eating habits of 
San Francisco families revealed that in 
the winter of 1948 average consumption 
per person of milk, meat, poultry and 
fish, fresh and frozen vegetables and 
fruits was higher at low and high in- 
come levels than in two other cities 
studied at the same time—Birmingham 
and Minneapolis-St. Paul. The survey is 
made by the USDA’s bureau of human 
nutrition and home economics. The larg- 
er spending for food in San Francisco 
took 32 per cent of average weekly in- 
come, compared with 37 per cent in 
Minneapolis-St. Paul. Per person spend- 
ing in the West Coast city was $9.75 
per week, compared with $6.61 in Bir- 
mingham and $6.89 in Minneapolis-St. 
Paul. 

San Francisco families ate one-fourth 
more meat, poultry and fish than Bir- 
mingham families, and one-third more 
than Twin-city families. San Francisco 
families purchased on the average al- 
most 4 lbs. of meat, poultry and fish a 
week per person. Income affected 
quantities of certain foods used. San 
Francisco families with incomes over 
$6,000 used almost twice as much meat, 
fish and poultry as families in a lower 
income bracket of from $2,000 to $3,000 
annually. 

This project is part of a detailed 
study of food consumption since the end 
of the war being made by the Depart- 
ment of Agriculture under the Research 
and Marketing Act. 


High back and end-pieces make this table particularly well- 
suited for the handling of lean trimmings. Removable trimming 
board in front makes for easy-cleaning and assures com- 
plete sanitation. When board becomes worn it may be 
turned over, thus doubling its life. Tops are furnished 

in stainless steel, or galvanized as you prefer. 
All under parts are heavily galvanized. Legs 
equipped with adjustable couplings for level- 

ing purposes for pitched or uneven floors. 


Available in any size to fit your in- 
dividual requirements. Immediate 
delivery on all model tables. 





MISSOURI 
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MID DIRECTORY CHANGES 

of Meat Inspection Granted: Brockel- 
; in man Bros., Inc., Millbrook st., Worces- 
ion ter, Mass.; Bornstein & Pearl Provision 
and Co., Inc., 11 Sweetfern Terrace, Boston, 
ind Mass.; Alcoa Packing Co., Alcoa and 
in- Packers ave., Los Angeles 11, Calif., 
‘ies and Williams, West & Witt’s Products 
am Co., 2596 West 9th ave., Gary, Ind. 
ris Meat Inspection Withdrawn: Fried 
an and Reineman Packing Co., 6592 Hamil- 
rg- ton ave., Pittsburgh 6, Pa.; Union Abat- 
sco toir, Inc., 330 Johnson ave., Brooklyn 6, 
in- N. Y.; Wyandot Packing House, Inc., 
in Route 1, Nevada, O., and Regal Packing 
id- Co., Inc., 66 Stockton st., Newark 5, N. J. 
15 Horse Meat Inspection Withdrawn: id 
St. Duluth Packing Co., Foot of 59th ave., eee SCI 

5 w., Duluth 7, Minn. | 
‘th Change in Name of Official Establish- | foreman Al 
“a ment: Maurer-Neuer Corp., South Sum- | 
onl mit st., Arkansas City, Kansas, instead 
=e of The Maurer-Neuer Co.; The George 
i. Kaiser Packing Co., 81 N. 1st st., Kan- 
‘i sas City 10, Kans., instead of George 
ed Kaiser Packing Co.; Stockton Packing 
on Co., P. O. Box 1687, Stockton, Calif., in- 
er stead of Stockton Packing Co., Inc.; 
at Janpet, Inc., Campbell ave., mail: P. O. 
or Box 154, Santa Clara, Calif., instead of 
00 Tri-Valley Meat Co., and Woodstock 

Packing Co., Inc., Hurley rd., Route 209, 

4 mail: 17 Sharon Lane, Kingston, N. Y., 
5 r instead of O. J. K. Packing Corp. 
t- 
ch 


SEEK TO LIFT OLEO BAN 


The decision the Supreme Court of 
Canada made last December declaring 
illegal the Dominion’s 67-year-old leg- 
islation banning the manufacture, sale 
or possession of margarine and other 
butter substitutes, but barring their im- 
portation, will be appealed to the judi- 
cial committee of the Privy Council by 
members of the agricultural industry. 
The Federation of Agriculture and the 
Dairy Farmers of Canada applied joint- 
ly to the Privy Council in London as the 
supreme court in the commonwealth for 
the appeal. 


CITY INSPECTION LAW 


Corpus Christi, Tex., has adopted an 
ordinance regulating slaughter of ani- 
mals and providing for inspection of 
meat. The fee for a meat inspector will 
be $350 a month if the inspector works 
eight hours a day for 25 days during 
the month, with time and a half for 
overtime. Slaughterers also will be 
charged 5c a mile for travel made by 
inspectors to and from plants. Violation 
of the ordinance carries a $200 fine 
upon conviction. 





bay it’s started you can leave 
it alone, and it leaves you 
alone for the rest of the day!” 
That’s one key production em- 


ploye’s reaction after the installa- 
tion of a Vorator chilling and 
plasticizing unit. 









In many cases VOTATOR lard 


processing apparatus has been a 
godsend to busy workers by 
establishing easier, pleasanter 
working conditions, and by free- 
ing them for other jobs in the 
plant. Continuous, closed, con- 
trolled chilling and plasticizing 
according to unique principles of 
heat transfer achieves better re- 
sults with just a fraction of the 
human time and attention re- 
quired by other methods. 
VoraTor chilling and plasticiz- 
ing units of the type shown are 
available in capacities of 3000, 
5000, and 10,000 pounds of lard 
r hour. Each functions in about 
Palf the floor space required by 
uipment for similar ca- 
rite for complete data. 


other 
pacity. 





LARD PROCESSING APPARATUS 


THE GIRDLER CORPORATION, VOTATOR DIVISION 
Louisville 1, Kentucky 


INSPECTION BILL KILLED 


The Montana senate has killed a bill 
which would have required state in- 
spection of beef and veal before it was 
stored in a locker plant. The bill had 
been approved by the house. 


150 Broadway, New York City 7 © 2612 Russ Bidg., San Francisco 4 
Twenty-two Marietta Bidg., Rm. 1600, Atlanta, Ga. 





Vorator is a trade mark (Reg. U. 8. Pat. Off.) applying only to products of The Girdler Corporation, 
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The battered old one may seem o. k. to you because you’re used to it, 
but the newer models will be more becoming. Packaging, too, must keep pace. 


DANIELS is alert to the ever changing needs of packaging, with equipment, 





material and designs that are the last word. 


er, J There is a DANIELS product to fit your needs in . . . 
° Transparent glassine e snowdrift glassine e Superkleer 
A’) transparent glassine e lard pak e bacon pak @ genuine 
a. grease-proof e sylvania cellophane e special papers, 
printed in sheets and rolls. 


preferred packaging service 










MANUFACTURING COMPANY MULTICOLOR PRINTERS 


RHINELANDER, WISCONSIN CREATORS © DESIGNERS 
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Personalities and Fvents 


of the Week 


@® Work has begun on the $45,000 plant 
of the Hamner Provision Co. at San An- 
tonio. The structure will be of concrete 
frame and floor, steel sash and hollow 
tile, with glazed wainscot in packing 
and processing rooms and cork in the 
cold storage rooms. J. T. Hamner is 
president of the company. 

@ Permit for building an addition cost- 
ing $16,482 to the Sunflower Packing 
Co., Wichita, Kans., has been approved 
by the city building inspector. 

@ Earl Jackson was elected president of 
the Osage Packing Corporation, Paw- 
huska, Okla., succeeding Dr. Roscoe 
Walker who has been acting as tem- 
porary president. 

@ Results of 1948 operations of the Val- 
ley Packing Co., Salem, Ore. which have 
just been made public, show that the 
company has grown from a business 
which in 1870 had gross sales of only 
$120 to one with a gross of $4,000,000 
in 1948. The plant employed 100 per- 
sons last year and spent approximately 
$1,500,000 for livestock. The Valley 
Packing Co., organized in 1919, grew 

















George Hopkins Retires as 
Secretary of Wilson & Co. 


Thomas E. Wilson, chairman of the 
board, Wilson & Co., announced last 
week the retirement on April 1 of 
George D. Hopkins, 
secretary of the 
company, after 53 
years of service. 
Paul Ware has been 
appointed to suc- 
ceed Mr. Hopkins 
as secretary. Ware 
joined the Wilson 
law department 
following his grad- 
uation from the 
Northwestern Uni- 
versity Law School 
in 1929 with a J. D. 
degree. He is a 
member of the Chi- 
cago Bar Associa- 
tion and Economic Club. For the past 
several years he has lectured at North- 
western Law School and has practiced 
in state and federal courts, including the 
Supreme Court of the United States. 


PAUL WARE 


amp and down he MEAT TRALL 





William Davies Co., Inc. 


Buys Danville Packing Co. 


William Davies Co., Inc., Chicago, has 
announced the acquisition of the former 
Danville Packing Co., Danville, Ill. It 
will be known as William Davies Co., 
Inc. and will be operated under the 
management of the Chicago company. 
Richard Andrews has been appointed 
local manager at Danville. 


Negotiations were completed on 
March 4 and the company started killing 
hogs on Monday, March 7. The plant is 
primarily a hog slaughtering plant and 
has a capacity of about 1400 a day. 
For the time being only hogs will be 
killed, though some cattle slaughtering 
will probably be started later, according 
to A. T. Spencer, vice president. 


Early in January Gregory Rose, own- 
er of the Danville Packing Co. had filed 
a 77B, asking the federal court’s 
assistance in reorganizing its affairs. 

William Davies Co. purchased only 
the physical assets of the plant and not 
the. Danville Packing Co. Purchase 
price was $310,000. 





out of a meat business begun in 1852 by 
Thomas Cross. Frank D. Cross, director 











VETERANS OF LIMA PACKING HONORED AT DINNER 


Fourteen men with 409 years of service with the Lima Packing Co., Lima, Ohio, 
were presented with gold watches at a testimonial dinner given for them recently. 
The group, with W. C. Bradley, president of the company, and R. G. Thomas, 
vice president, is shown above. Back row, left to right: Gerald Rone, Leo Accountius, 
Charles Pepple, E. B. Roush and Ray Adams. Center row: Fred Wauben, Gilbert 
Webb, Paul Shutt, Virgil Kerr, Fred Groves and R. G. Thomas. Front row: Clarence 
Baumgardner, W. A. Vansky, Harold Wetherill, secretary-treasurer, Russell Laeufer 
and W. C. Bradley. Vice president Thomas as st 
acquisition of the H. E. Shutt packinghouse in 1899 by his father and how he was 
joined by W. C. Bradley in the building of the present company. A good business 
must have good founders, he pointed out, but it takes faithful workers to complete 
the team to produce a well-rounded successful company. 
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of the company, is a fourth generation 
of the founder. The Valley Packing Co. 
was started by F. W. and W. H. Steus- 
loff, Curtis Cross and the Ladd & Bush 
Bank. G. F. Chambers is now president 
of the firm, which operates under fed- 
eral inspection and distributes in the 
Northwest and in Alaska. 

@ Geo. A. Hormel & Co., Austin, Minn., 
has installed a modern chili setup and 
will add new production lines for ham 
and beans and for canned hamburger 
within the next year or so, it was re- 
vealed recently. 


® Kingan & Co., Indianapolis, has ap- 
pointed Louis Cato as manager of its 
Indiana city branch, Howard C. Greer, 
general manager, announced recently. 
Cato, who has been a Kingan sales rep- 
resentative for 12 years, succeeds M. R. 
Morrett, who has been transferred to 
the head office as assistant to the gen- 
eral sales manager. Morrett has been 
with the company for more than 20 
years. 

@ Ed Netter, 70, a livestock buyer for 
the former Hughes Curry Packing Co., 
Anderson, Ind., died recently. He had 
retired several years ago because of ill 
health. The firm is now known as 
Duffey’s, Inc. 

@ John Morrell & Co. recently pur- 
chased a Beechcraft Bonanza to facili- 
tate travel between its three plants at 
Ottumwa, Ia., Topeka, Kans. and Sioux 
Falls, S. D. The plane, which has been 
named the Morrell Pride IV, will be 
piloted by Ernie Myers of the Ottumwa 
personnel department, who had con- 
siderable flying experience during the 
war as a pilot with the Army Air Corps. 
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WP And P% the 
TEE-PAK TRAIL 


Dear Joe, 


For sometime we at Tee-Pak have been 
thinking of some way in which we can help 
to increase the sale of Bologna through our 
packer customers. And so we are going to 
launch, in various local markets all over 
the country, a newspaper campaign to: 


1. Interest housewives to a greater, 
more respectful attitude towards Bo- 
logna as a nutritious, economical and 
delicious meat food. 


2. To increase the sale of Bologna 
through this increased demand and use 
through our packer friends. 


8. To stimulate all others in the field 
to promote the use and sale of Bologna 
products. 


We have produced a new recipe booklet 
showing many new and unusual dishes 
using Bologna as a main ingredient. These 
are free to anyone interested. Our home 
economics consultant has prepared pub- 
licity releases, with photographs, for re- 
lease to food editors and these will be wide- 
ly distributed to newspapers throughout 
the nation. A ten week newspaper cam- 
paign will start in important sections 
around the middle of March, ads to appear 
on food pages every week, to give house- 
wives suggestions and ideas on the value 
and use of Bologna in the daily menu. 


Joe, I want you to contact everyone of 
your customers in your territory to tell 
them about this campaign. Show them the 
ads that will run in the newspapers, give 
them some of the new 3-color recipe books, 
and also tell the packers’ salesmen to tell 
their dealers about this idea so they will 
display Bologna prominently in their cases 
during the time the campaign is running. 
The results of a campaign of this nature 
will depend on all of us working together at 
the same time to take Bologna out of the 
dinner-bucket class, the joke class, and 
place it at the head of the class—the Amer- 
ican dining room table. 


This is just Tee-Pak’s contribution to 
encourage a greater consumption of Bo- 
logna in the national diet. We think Bo- 
logna has become a forgotten product in 
many areas and we hope our small attempt 
to glorify it and put it back in its rightful 
place in many meat budgets will produce 
some good results. 


Yours for better eating— with Bologna— 


Ask for The Boss 


Wienie-Pak 


Aqua-Pak 
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TRANSPARENT PACKAGE CO 


Y 3. Morgan Sf. 
CHICAGO 9, ILL. 
420 Washington St. Hew York, #.¥. 
203 Terminal Bidg., Terente, Canada 


On 
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John Morrell & Co. was the first packer 
to use a plane for business purposes. 
The first one, a Travelaire, was put into 
use in 1930 and was known as Morrell 
Pride I. The Morrell Pride II, a Lock- 
heed-Vega, was placed in operation in 
February of 1933. It was replaced by a 
Stinson-Reliant in 1935 and was sold 
about three years later. 

@® Mrs. Abigail Norman Prince, who 
was the wife of Frederick Henry Prince, 
Newport, R. I., died recently at her 
winter home in Aiken, S. C. Mr. Prince 
is president of the Chicago Stock Yards 
Co., chairman of the board of the Union 
Stock Yard and Transit Co. and a 
director of Armour and Company. 


@ The one-story frame building of the 
Lincoln Packing Co., Lincoln, R. I., was 
recently destroyed by fire. Damage was 
estimated at between $18,000 and $20,- 
000. The fire apparently started in the 
boiler room. 


@ A meat packing and canning plant at 
Nuevo Laredo, Mexico, is expected to 
begin operating by the middle of next 
month. Construction of the building is 
almost completed. The firm, Empaca- 
dora Nuevo Laredo, S. A., will operate 
its own refrigerator and cattle cars. It 
will ship beef carcasses to Mexico City 
and will can beef for the European Re- 
covery Program. 

@ In its employe magazine recently, 
David Davies, Inc., Columbus, O., ad- 
dressed a plea to its salesmen to remove 
keys from their cars.to keep from hav- 
ing them stolen. Written in a humor- 
ous vein, the message from sales mana- 
ger James L. Hall was entitled “David 
Davies, the home of prize boneheads.” 
It said that the company is having too 
much of the “stolen car play” in which 
the salesman leaves the keys in his car 
while he is in the store. “Starting the 
first of the year, every salesman will 
have a chain welded around his neck, 
with his car keys on it, so that when he 
goes to get out of his car he either jerks 
the keys out of the ignition or jerks his 
head off... . The stolen car problem is 
getting serious. We do not have enough 
company cars to have as many stolen 
as we do,” Hall stated. 

® Oscar Mayer & Co. is cooperating in 
a drive by the Dane County (Wis.) Hu- 
mane Society to prevent bruises and 
other damage to livestock during trans- 
it. The action was taken because of a 
reported loss of $550,000 in livestock at 
the Oscar Mayer plant in Madison in 
1948 due to the mishandling of animals 
by truckers. At the end of the drive, a 
plaque will be awarded to the outstand- 
ing livestock truck driver at a dinner 
sponsored by the packer. 


@® J. D. Carman has purchased the Her- 
rington Packing Co. near McAlester, 
Okla. He plans to modernize the plant 
and enlarge it considerably. It will em- 
ploy between 20 and 30 people when op- 
erations are resumed in about 60 days. 


@® The rendering unit of the former 
Sabine Packing Co., Port Arthur, Tex., 
is now being operated by the Port 
Arthur Rendering Co. The plant was 
built in 1944 at a cost of around $25,000. 


@ Ivan C. Morgan, who has operated a 





WINS OHIO STATE 
MEMORIAL TROPHY 


John H. Waldock, a junior in the college 
of agriculture majoring in meats of Ohio 
State university, recently won the Fred Coe 
Memorial Trophy. The award is made to 
the outstanding junior in the college who 
is judged most proficient in meats work. 
It is given in memory of Mr. Coe, who was 
the only World War II casualty from the 
animal husbandry staff of the college. The 
above picture was taken when John Wal- 
dock had participated in a meat cutting 
contest in connection with the Little In- 
ternational Livestock Show sponsored by 
students who are members of the Saddle 
and Sirloin Club at Ohio State. He is the 
son of W. H. Waldock of Waldock Pack- 
ing Co., Sandusky, O. 





canning factory known as the Morgan 
Packing Co. in Austin, Ind., for many 
years, died recently. He is a past presi- 
dent of the Indiana Canners’ Associa- 
tion and has served as a director of the 
Western Canners’ Association. 

@ Harry W. Meyer, president, Harry 
Meyer Provisions, Cincinnati, O., and 
Mrs. Meyer, have returned from a 
month’s vacation in Nassau and Havana, 
Cuba. 

® George Schumacher, superintendent 
of the St. Louis National Stockyards for 
many years, retired recently at the age 
of 65. 

@ Sixty-six employes of Wilson & Co. 
at its Omaha, Nebr. plant were awarded 
American Meat Institute emblems for 25 
years service at a recent dinner at the 
Fontenelle hotel there. Edward F. Wil- 
son, president, made the awards. He was 
accompanied to Omaha by R. G. Haynie, 
vice president, and L. O. Green, 
assistant to the president, from the 
Chicago office. Solon Burkhart, general 
manager, and R. W. Thompson, general 
superintendent, of the Omaha plant, in- 
troduced employes to Mr. Wilson. 

@ A meat curing and cold storage plant 
has been opened near Lumpkin, Ga., by 
Charles Lynch. Plans are underway for 
construction of an abattoir, Lynch said. 
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FRED WARING SHOW 


Millions of women tune to the Fred Waring Radio Show on NBC every 
Thursday morning. They get entertainment that’s head and shoulders above 
the usual daytime radio fare. And they hear messages about meat that they 
remember when they shop. These messages cover a lot of good points—all 








of which have a direct bearing on your business. 


THE NOURISHMENT IN MEAT 


Backs up the maga- 
zine campaign by 
showing the value 
of meat as a health- 
ful food. Helps to 
strengthen the com- 
petitive position of 
meat for first place 
in people’s esteem 
and in their market (|= \"| "| 

baskets. — a neecwent gresnnee 





THE FUN OF EATING MEAT 





J. Hemingway Muncher—a character on 
the show who can talk about a well- 
browned sausage link or a slice of ham 
in a way that puts plenty of come-on 
into your tie-in features. 








The kind of ideas women want on select- 
ing, cooking and serving meats—ideas 
that help them put meat in more of the 
week's meals. 





SELLING MEAT FOR YOU 





Every Thursday morning a meat item im- 
portant to your total volume and profits 
is featured on the Fred Waring Show. 
Note: Make the ‘Fred Woring Meat 
Feature’’ a port of your regular selling 
program every week. 


AMERICAN MEAT INSTITUTE Headquarters, Chicago 
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THE SERVICE BEHIND MEAT 
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Interesting sidelights on the business of 
providing 148 million Americans every- 
where the variety of meats they want 
every day. Helps people to understand 
our business and appreciate services 
meat packers and meat retailers carry on. 


MTA 2 
this month— 
CUBE STEAKS 


are featured in 


tele) (out March I) and LIFE (out March 18) 


and the food value chart for meat 


shows how good ali meat is 


Members throughout the U. S. 















Why Better Sausage 
Makers Choose 


i is the 
ry shipment 1s 
+e eniform high quality 
Year-round continuous 
aa available every 
vhere—quickly- 

Economical to buy, = 

; re, to use- Requires 
ston refrigeration. 
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Quality Leadership in Dry Milk Solids 


Boost ABSORPTION IN SAUSAGE 


...with Land O’ Lakes Nonfat Dry Milk Solids 











Your customers prefer good, juicy frankfur- 
ters, and bologna and luncheon loaf which stay 
moist and easy to slice. The secret is to incor- 

rate and retain sufficient moisture. This is a 
job for Land O’Lakes Nonfat Dry Milk Solids, 
which absorbs from 1 to 1.7 times its own weight 
in moisture! At the same time, it increases the 
yield, reduces fat loss, and improves the ap- 
pearance, texture, flavor and binding quality of 
the finished products. 

Furthermore, Land O’Lakes Nonfat Dry Milk 
Solids is exceptionally rich in lactose, proteins 
and minerals. Therefore—its addition to your 
standard formulas in recommended amounts 
greatly increases the nutritional value of your 
sausage products. 






Minneapolis 13, Minnesota 





"Land O’ Lakes” and the Indian girl are registered 
trade marks of Land O’ Lakes Creameries, Inc. _@ 
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SWIFT FINDS AUDIO-VISUAL METHODS AID SAFETY WORK 











Some of the audio-visual aids em- 
ployed by Swift & Company in reducing 
accident frequency in the firm’s plants 
by 77 per cent in the last five years 
were described by Robert Harschnek, 
Swift safety engineer, at the recent 
fourth annual Industrial Institute at 
Fort Worth, Tex. Most of the safety 
practices described can be used to good 
advantage by any meat packing com- 
pany. 

In many of the Swift plants, the de- 
partments have individual safety boards 
on which the cumulative record of the 
department is recorded. The boards 
carry the legend, “We have worked — 
days without having a disabling in- 
jury. Our best previous record was — 
days.” To arouse competitive interest 
in safety, the plants generally have a 
plant safety record board on which the 
comparative positions of the various de- 
partments are listed. In the beginning 
the departments were listed by size, that 
is, by the number of man-hours, but has 
found that listing by actual position, 
with the department having the best 
record on top and the poorest at the 
bottom, is much more effective in creat- 
ing interest. 

Some units have a miniature hospital 
located in a central spot in the plant. 
Whenever a supervisor has a disabling 
injury in his department a small doll 
with his name on it is placed in a hospi- 
tal bed and remains there until the 
injured employe returns to work. 

If a particular department achieves 
an outstanding safety record, the de- 
partment is given recognition at some 
plant-wide activity, such as a picnic. 
If the entire plant has an outstanding 
safety record for a year, it is awarded 
a company safety plaque. Presentation 
of the plaque is made at a public cere- 
mony and the maximum publicity is 
obtained to bolster the pride of the 
workers. 

Within the plant safety work is given 
maximum visual recognition. Posters 
and graphs, including the jumbo Na- 
tional Safety Council posters, are used 
to tell the safety story. In most plants 
the safety committee is supplied with 
special badges or foreman type frocks, 
with “Safety Committee” printed on the 
back in bold green letters. 


One of the biggest visual or, perhaps, 
psychological boosters for safety is the 
prompt mechanical attention given to 
any deficiency noted by the safety 
committee on its inspection tours. This 
type of followup is concrete evidence 
of management’s intention of maintain- 
ing working areas and equipment in 
safe condition. 


In all Swift plants, before any equip- 
ment or layout is put in operation, it is 
first inspected by the safety depart- 
ment and by the department supervisor. 
The company has found that employes 
are very impressed when machinery all 
set to go is tied up until some safety 
device is installed to give them the 
greatest amount of protection possible 


against accidents on the job. 

Additional prestige is given to safety 
work through the use of safety letters 
sent to employes prior to long week- 
ends. Records prove that these periods 
bring a high percentage of off-the-job 
accidents. The letters cite the precau- 
tions which should be observed over the 
holiday and wish the employe a cheer- 
ful and safe vacation. The letters are 
signed by the local safety committee. 

The purpose of visual aids is to ad- 
vertise safety to the company’s em- 
ployes and to mold attitudes and direct 


the conduct of everyone within the com- 
pany—management, supervisory and 
hourly paid workers. 


Management is kept aware with 
graphic presentation of the various 
phases of safety work, frequency rates, 
compensation and medical costs, lost 
time, etc. Supervisors are trained in the 
proper method of teaching safe working 
practices through the medium of four 
safety films developed by the company. 
Workers are given actual on-the-job 
safety training, as it has been proved 
that audio-visual training teaches more 
in the same time and has a greater 
retention value than any other method 
of training. 








To PERMANENTLY END 
your Flooring Troubles. . 


Twelve yeors service has exacted no toll from this Atlas- 
ALKOR floor in Eastern packing house. Atlos-ALKOR 





— 


floors serve also in lard rendering rooms . . . o 






where 
ore constantly subjected to blood and other ani- 
wastes. 





Your plant floors can be made lastingly proof against, not just semi-resistant to acids and 
other menacing elements. Built of Atlas materials and to Atlas design, they will need no time 
out for repair due to corrosion attack © Atlas Floors of acid-proof brick or tile, are joined 


with ALKOR, a corrosive-proof cement, which 


makes them wholly and permanently immune 


to the attack of acids, alkalis, cleaning compounds, animal wastes, fats and oils, het water 
and live steam © Installed by an Atlas-certified contractor, these floors will stay level, 


develop no high or low spots to trap liquids, no penetration to threaten foundations, no 


erosion to provide quarters for bacteria and 


to breed odors. In addition, these floors will 


be extra rugged, will stand up under hard punishment and heavy trucking. 


Atlas is prepared to see your flooring job through from start to finish. This includes study 
of your problem by our engineers, recommendations, plans to meet your plant requirements 
— and estimates — all without obligation ® Contact our nearest branch — and write us at 


Mertztown for complete information. 


THE 
—— 
THE ATLAS MINERAL PRODUCTS CO. OF TEXAS INC., Box 252, Houston 1, Tex. 
| “BERKELEY 2, Calif, 605 Addison St. OMAHA, Neb. 423 South 38th Ave. 
DALLAS 5, Tex., 3971 Purdue St. “LOS ANGELES 12, Cal. 1725. Central Ave, 


*DERVER 2, Cole, 1921 Blake St. *SEATTLE 4, Wash. 1252 First Avenue, 5. 
*WOBOLULE 2. Hawaii, U.S.A. *Stock corried of these points 





18 CARADA: Atlas Products are manufactured by H. L. BLACHFORD, Limited, 977 Aqueduct Street, Montreal 3. P. 0. 86 Bloor SI. W. Torente, Ont. 


Products Company of Penna. — 


MERTZTOWN PEMNSYLVANIA 
“ATLANTA 3, Ga, 452 Spring St. W.W. = «—-PETTSBURGH.27, Pa. 4921 Plymouth Bd. 
“CHICAGO 1, Il 333 Me. Michigan Ave. © PHILADELPIIA, Pa, 355 Fairview Rd. 
“DETROIT 2, Mich. 2970 W. Grand Blvd. Soringtield, Pa. 
WEW YORK 17, 0 Y. 475 Fitth Ave. ST. LOWES 5, Me. 7603 Forsythe Bivd. 
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--- AND THAT’S WHY 
Pre-Seasoned FLAVOR 
KEEPS HAM SALES BOOMING! 


Your product has to be good . . . the best, in fact . . . to attract customers at today’s high price- 
per-pound. Anything less than the best won't keep your sales volume pushing ahead. 


You can make a championship product . . . a real stand-out . . . with the NEVERFAIL 3-Day 
Ham Cure. NEVERFAIL creates in your product that genuine, old-fashioned, full-bodied ham 
flavor... then adds a special, spicy goodness all its own because it Pre-Seasons as it cures. A 
special blend of spices goes in with the cure . . . permeates every morsel and fibre of the meat. 
At the same time NEVERFAIL produces a ham with mouth-watering eye-appeal . . . cherry pink 
in color, uniformly tender in texture, firm and moist but never soggy. Yes, the best hams sell 
best! And with the NEVERFAIL 3-Day Ham Cure, you’ll add to your earnings in still another way 
. . . by cutting production costs. The shorter time in cure sends your product to market faster and 
more economically. Using this ready-mixed compound saves mixing your own preparation . . . 
eliminates one whole operation with its uncertainty and high labor cost. Write today for 
complete information. 





= 


= 


Pre-Season your bacon, sausage meat and meat loaves! 
Use NEVERFAIL Pre-Seasoning Cure as a rubbing compound 
and in your chopper. 







H. J. MAYER & SONS CO., inc. 
6815 SOUTH ASHLAND AVENUE, CHICAGO 36, ILLINOIS 
Plant: 6819 South Ashland Avenue 


Ta SR Fe PE ae 


@N CANADA: H. J. MAYER & SONS CO. (Canada) Limited, WINDSOR, ONTARIO 
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] PLANT OPERATIONS 


Ideas for Operating Mon 





SPRAY METHOD OF TREE CLEANING SAVES TIME 


While the hand hot-spray method of 
cleaning packinghouse equipment is not 
new, too few packers realize the sav- 
ings that can be made in using it for 
certain jobs. One Chicago pork packing 
plant which does a limited amount of 
processing lacked facilities for cleaning 
smokehouse trees. On experimenting 
with an Oakite hot-spray unit it was 
found that trees could be cleaned in a 
fraction of the time formerly required 
and that a cleaner tree could be ob- 
tained. 


Prior to using the unit, the plant 
cleaned the trees in a conventional cook- 
ing vat reserved for cleaning operations. 





It was a three-man operation; one man 
to disassemble the trees, one to place 
the parts in the vat and remove them 
and to do whatever brush cleaning was 
necessary and a third man to reassemble 
the trees. Estimated time for the entire 
operation was 15 minutes per tree. The 
efficiency of the operation declined as 
the cleaning water became charged with 
grease and smoke residue. 

Now, cleaning with the hot-spray unit 
has cut the time per tree to three min- 
utes and made it a one man operation. 
It is believed a further reduction of 
time will be possible with the develop- 
ment of worker efficiency. The impor- 
tance of washing the 
trees in an unpainted 
area is stressed, as the 
spray solution re- 
moves any paint with 
which it comes in con- 
tact. 

The process calls 
for use of 15 per cent 
more solution than the 
standard method, but 
that added cost is off- 
set by the time saving 
and cleaner _ trees. 
With the hot-spray, 
each tree is processed 
with fresh cleaning so- 
lution. 

The photograph at 
the left shows a work- 
man washing the trees 
in the Chicago pack- 
ing plant. 





ZEIGLER PLANT AT TUSCALOOSA, ALABAMA 


(Continued from page 23.) 


monia compressor, and two 8x8 Cream- 
ery Package compressors handle the 
Gebhardt units in the plant. The chill 
room is served by a 7%x7% Vilter 
compressor and a 4x4 Vilter com- 
pressor is connected to the direct ex- 





pansion coils in the cellar and also to 
the Votator unit used for chilling lard. 
Two 60-ton Niagara Air Flow con- 
densers are installed, with both units 
used during hot months and only one 
unit during the winter. In winter use 
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of the two condensers is alternated back 
and forth to equalize the load on each. 


Curing cellars are cooled by direct 
expansion coils but all regular chill 
rooms and coolers are cooled with Geb- 
hardt Units. Refrigeration of the plant’s 
freezer is handled by a unit cooler de- 
signed by chief engineer Henry H. 
Chaffin, who also constructed the unit. 

When a unit cooler was needed for 
the freezer it was found that commer- 
cial equipment could not be obtained in 
time so engineer Chaffin proceeded to 
design and build the unit himself. Using 
fin coils obtained from the Rempe Co. of 
Chicago, aluminum ducts, two squirrel 
cage blowers and a Phillips Float con- 
trol, he built a unit 
which holds the 
freezer at zero to 
plus 10 degs. with- 
out difficulty in hot- 
test weather. Air 
distribution is car- 
ried both ways 
from a center duct 
system and a 
water-defrost sys- 
tem is also pro- 
vided. A Minne- 
apolis Honeywell 
control is used to 
regulate tempera- 

J. W. BELL ture. 

Product going in- 
to the freezer is pre-cooled and stacked 
with wood spacers for rapid freezing. 

R. L. Zeigler is president of the con- 
cern and Kenneth Haigler is secretary 
and treasurer. The Tuscaloosa plant 
operates under general manager John 
W. Bell. J. A. Willoughby is general 
superintendent, G. W. Lamb is beef su- 
perintendent, Elton W. Smith is killing 
superintendent, J. H. Collier is sausage 
superintendent, C. H. McCrimmon is 
office manager and Henry H. Chaffin is 
chief engineer and master mechanic. 

National Fireproofing Corp., Pitts- 
burgh, Pa., did all tile work throughout 
the plant. Armstrong Cork Co. fur- 
nished all insulation. Track switches 
and hangers were furnished by The 
Globe Co., Chicago, which also supplied 
the moving top table in the cutting 
room. Lard is rendered by open kettle, 
handled through a Votator unit and 
packaged in 1l-and-4-lb. Peters type 
cartons. 

Inedible rendering is done with two 
Allbright-Nell Co. 5x12 melters. These 
melters are installed one level below the 
killing floor and are charged from 
trucks running on an overhead ramp 
leading off the killing floor. These 
trucks are filled on the killing floor and 
gut rooms having funnel ends which 
allow material to go to the melters 
without excessive handling. Trucks are 
picked up by a hoist running on an 
overhead rail and dumped into either of 
the two melters. An Anco hydraulic 
press is used in the rendering depart- 
ment. 

New beef and hog killing equipment 
was furnished by Cincinnati Butchers’ 
Supply Co., which also furnished a si- 
lent cutter, stuffer and other equipment. 
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ADVANCE EQ-ULP-MENT 


spells BAKING PROFITS! 


® Batch after batch of perfectly baked and crusted meat 
loaves means a steadily growing list of satisfied cus- 
tomers . . . and increased profits! Automatic controls, safety 
burners, oil-sealed drives and rust-proof, easy-to-clean 
interiors are but a few of the reasons why ADVANCE 
equipment is the first choice of Meat Packers from coast to 
coast. No burned or cracked loaves . . . no complicated 
methods . . . ADVANCE does an exceptional job every 
time! Cash in on those “bonus years” of trouble-free 
service by installing an ADVANCE OVEN and DIP TANK 
in your plant now! There are single and double models to 
fit every need. Choice of stainless steel or porcelain ex- 
teriors. Write for full particulars today! 
































ALL ADVANCE EQUIPMENT is engineered to do the job by men who know the meat loaf production business. 


ADVANGE OVEN 


COMPANY 


700 SOUTH 18th STREET + ST. LOUIS, MISSOURI 





Western Division Office: 3919 W. Jefferson Bivd., Los Angeles 16, Calif. 


@ ADVANCE DIP TANKS are economical 
to use ... simple to operate ... easy to 
clean... and are designed especially for 
meat loaf production. Thermostatic con- 
trols provide controlled heat, prevent smok- 
ing of shortening, give loaves more ap- 
pealing color and a uniform, attractive, 
sales-winning crust. Don't delay .. . write 
today for further details. 





in name... 


high grade in fact! 
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REDUCTION — 
WITH A 






DIAMOND DOUBLE ANVIL HOGS 
reduce any hard or soft non-metallic 
material at high s Ruggedly 
built for long trouble free operation 
at lower cost. Staggered knives assure 

? clean, fast, uniform cutting. Overhead 
wy feed and large cutting area prevent 
Grinder—Bulletin D-45, Clogging. Available in 6 sizes, 2 to 30 

Write for it today. | tons per hour capacity. 


WRITE FOR BULLETIN D-85 TODAY 





DIAMOND IRON WORKS, INC. 





AND THE MAHR MANUFACTURING CO. DIV. 


1724 N. 2nd Street Mi lis, Min t 
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Plans for AMI Easter Ham 
Campaign Are Completed 


The American Meat Institute has 
scheduled a pre-Easter ham promotion 
for April, similar to the effective selling 
campaign for ham of its meat educa- 
tional program last summer. Promotion 
kits, containing sales tools for retailers, 
are now available from the Institute. 

The promotion this year will tie in 
with the March and April advertising on 
ham, including the popular advertise- 
ment on how to make four fresh-cooked 
meals from half a ham, to be featured 
in three women’s service magazines in 
March. Appearing in April issues of 


| MERCHANDISING a om Sine 





Life and Look will be the “Ham Has It” 
advertisement, picturing a ham butt, 
center slice and smoked picnic on the 
“nourishing meat” theme. On two week- 
ends before Easter, the Fred Waring 
show will feature ham. 


The ham promotion kit includes a 
full-color poster blow-up of the adver- 
tisement on how to make four fresh- 
cooked meals from half a ham; a re- 
print of the advertisement on the same 
subject on heavy card stock, with easel 
back; a price card and numbered tags 
to help women see the four meals; pic- 
tures of mats which may be ordered for 
local advertising, and sample store and 
radio broadcasts. 


Consumer Complaints on 
Defective Cans Require 
Very Careful Handling 


Consumer complaints to packers 
about defective cans—though they do 
not occur often—should always be given 
a conscientious and careful reply. An 
example of effective handling of this 
difficult situation by Stokely-Van Camp, 
Inc. of Indianapolis, is the following 
letter which was sent immediately to the 
person who had made the complaint: 

“You have done us a real favor in 
writing as you did. It is both unpleas- 
ant and embarrassing to note the ex- 
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TEN-WEEK newspaper campaign 
A to promote the use of bologna will 
be started next week by Transparent 
Package Co. of Chicago. Meat packers 
throughout the country have been ad- 
vised of this promotion so that they can 
tie in with it in their own ads and in- 
form their salesmen of the campaign 
so they can advise their retail dealers 
and otherwise take advantage of the 
advertising. 

_One 42-line advertisement will appear 
on the food page of 29 Thursday papers 
in 28 cities, beginning March 17. 
Ads will give suggestions and ideas to 
housewives on the value and use of 
bologna in the daily menu. Tee-Pak has 
also produced an attractive recipe book 
which gives at least 12 new dishes using 
bologna as a main ingredient. Each 
newspaper ad will tell readers where to 
send for a recipe booklet and news- 
papers will also have a supply of book- 
lets on hand for distribution on request 
to readers. 


Evening newspapers have been se- 


1S NUTRITIOUS... 
NO BONE ...NO WASTE 


fora Real meal 


7 For NEW, illustreted 
te Recipe booklet, write 
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TEE-PAK LAUNCHES TEN-WEEK NEWSPAPER | 
PROMOTION ON BOLOGNA 


for Late 





SNACKS 


‘BOLOGNA 


with CHEESE }" 
on TOAST 





Btn OT EF ee & 
for NEW, illustrated 
Recipe booklet, 
write TEE-PAK, 
3534 $. Mergen, 
Chicege 9, tH. 


lected as campaign media in most in- 
stances because of their “take-home” 
quality and because they usually have 
better food pages than morning papers. 
The Tee-Pak campaign is timed to run 
during a period of slack bologna sales 
and will end about the time that the 
American Meat Institute promotion on 
sausage and luncheon meats begins in 
the summer. 

Packers have also been informed that 
newspaper mats are available and that 
the packer’s name and product can be 
run below the ad to tie in with the pro- 
motion. Tee-Pak suggests that if this 
is done the packer’s ad be scheduled on 
another day so as to spread the ads as 
much as possible within the market. 


Also, four food stories using bologna, 


feces nao 
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LUNCH or \\ 
DINNER \ 
Seowe — 


DICED 


with pictures, will be sent to the news- 
papers at regular intervals in the ten- 
week period, and it is suggested that 
packers use their influence with the 
papers in getting this material printed. 

Several of the ads are shown above. 

In announcing the campaign to pack- 
ers, Seymour Oppenheimer, president, 
said: “By everyone connected with this 
business cooperating, a busier sausage 
department should be the result. The 
only mention of Transparent Package 
Co. is the appearance of a very small 
Tee-Pak seal in each ad. No attempt 
will be made to sell Tee-Pak casings. 
This is merely a shot in the arm, by 
Tee-Pak, to encourage the greater con- 
sumption of bologna in the national 
diet. We think bologna has been a for- 
gotten product in many areas and we 
hope our small attempt to glorify it and 
put it back on its rightful place on the 
dinner table will produce some good 
results.” 

Ross Llewellyn, Inc., Chicago, han- 
dies the Tee-Pak account. 
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ad OW you can 


avoid excess grinder plate 
expense BY SWITCHING TO 


C.D. TRIUMPH PLATES 


Guaranteed for FIVE FULL YEARS 
against regrinding and resurfacing 
expense! 








a 


C.D. TRIUMPH PLATES give you advantages and 


cost-cutting features that no other plate can offer you. They 
can be u on both sides and can be reversed to give you the 
effect of two plates for the price of one. They wear longer. 
They cut more meat and cut it better. They eliminate un- 
necessary expenses of regrinding and replacement. C.D. Tri- 
> Plates have proven their superiority in all the large meat 
packing and sausage plants, and in thousands of smaller plants 
all over the United States and foreign countries. Available in 
all sizes for all makes of grinders. They are known the world 
c-D 


over for their superiority. 
Trade Mark 


THE SPECIALTY MFRS. SALES CO. 


Established 1925 
Speco, Inc. 
2021 GRACE STREET ° 





YOURS FOR THE ASKING—Write now for new 
“Sausage Grinding Pointers” folder. 





CHICAGO 18, ILLINOIS 








The form bovine 
ooks divine! 


» PIN -TITE 


REINFORCED 
SHROUD CLOTHS 


(Reg. U.S. Pat. Off.) 






PIN-TITE Reinforced Shroud Cloths dress 
up your meats for better looks. ..better profits. 
PIN-TITE helps meat bleach out whiter . .. 
firmer. 
PIN-TITE pulls tight and pins tight. NO 
TEARING! 
PIN-TITE ...the Shroud Cloths with the 
bold red stripe along the reinforced edge... 
are your best buy for best results. 


Phone, wire or mail your order . .. but do it today! 










Form 
SrqcKinetle> | ae 


COMPANY 


Cincinnati 14, Ohio 
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perience you have reported concerning — 
a can of Beef and Vegetables with 
Gravy. 

“If the can which was delivered to 
you by your grocer was puffed out at 
the end it is what is known in the in- 
dustry as a ‘swell’ and the grocer should 
never have sold it to you. He should 
have returned it to us because it was 
quite obviously a defective can. 

“On the other hand, if there was no 
swelling of the can, it was probably a 
‘flat sour’ and that is caused by a ther- 
mophilic bacteria which research in the 
industry is trying to isolate and to find 
a cure. The trouble is that the presence 
of this bacteria becomes evident only 
when the can is opened and, as in your 
case, the contents are thrown away so 
that there is no chance for laboratory 
examination. We hear about such a can 
on an average of once a month and that 
is not very much, I am sure you will 
agree, when you consider the millions 
of cans of Beef and Vegetables which 
we pack at our canning plants every 
year. 

“Just the same that doesn’t help you 
out one bit and we are exceedingly sorry 
that it was your misfortune to get one 
of these freak cans. To replace it we are 
sending you a little package today con- 
taining two good cans of Beef and Vege- 
tables which we hope you will enjoy 
with our compliments. 

“Again we thank you very much for 
writing us.” 


SWIFT BEGINS SERIES OF 
PRODUCER RELATIONS ADS 
IN COUNTRY NEWSPAPERS 


Swift & Company is beginning a 
series of monthly ads in country news- 
papers and farm journals. 

The first, “New Markets Are Born in 
a Test Tube,” is devoted to the services 
Swift & Company research workers per- 
form for agricultural producers. It 
shows how, through develeping new 
products and new uses for meat and by- 
products, Swift “scientist-Salesmen” 
help find wide outlets for livestock. A 
message from John Holmes, Swift pres- 
ident, is included, as well as a column 
for women which features Martha Lo- 
gan recipes. 

The second ad in the current series 
gives an account of Swift operations for 
1948. The headline, “Sold to Swift for 
$1,883,823,473,” and a large check for 
that amount made out to “America’s 
Farmers and Ranchers,” effectively 
shows what a large portion of the sales 
dollar goes to livestock producers. 


POST SELF-SERVICE MEAT AD 


Self-service meats were featured in 
a DuPont Cellophane advertisement in 
the February 19 Saturday Evening 
Post. This is probably the first ad on 
the subject to appear in a national pub- 
lication, although many retail dealers 
and super markets have promoted their 
self-service meat departments in local 
newspapers. The ad pictured a woman 
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LAHk STYLE 


PATENT RIGHTS RESERVED 


STAINLESS STEEL 
PRODUCTS 




















BACON HANGERS 


Smoke sticks Selecting hooks 
Boning hooks Hog liver hooks 
S‘’ hooks Neck pins 
Stockinette hooks Bar hooks 
Shrouding pins Rail hooks 
Trolley hooks Flank spreaders 


GREATER SANITATION—Because they are easy to 
clean and won't rust, these stainless steel products 
offer you the utmost in sanitary equipment. Prevent 
dark holes in meat, becouse they ore made of 18-8 
stainless steel. 


Here are the advantages of our Frank Style Stainless 
Steel products 


Smooth °¢ 
Economical 


G. F. Frank & Sons, Inc. 


Formerly Frank Mfg. Co. 
123-5 Broadway, Cincinnati 2, Ohio 


“Bright Up and Smile” Faaak STVLE 


Bright © Durable 
* Quality 








LIQUID SEASONING 


Malet Moms ol-\alol ME IUlolol ml olor 1: 


@ A soluble seasoning which 


produces a uniform and 


Torsilale MalohZele 


@ Put up in exact amounts 


for 


1933 So. Halsted St 


Yola sil co) lola @mme] Mist -tel, 


AFRAL CORPORATION 





selecting meat from a well-stocked re- 
frigerated self-service case. According 
to a Post survey, more than 800 meat 
markets in the United States have com- 
plete self-service operations. 


CO-OP SAMPLING CAMPAIGN 


Products of Armour and Company, 
Libby, McNeill & Libby and Albert 
F. Goetze were used in a recent Prod- 
uct -of-the-Week advertising-sampling- 
merchandising plan in Cleveland and 
Springfield, Mass. The campaign is han- 
dled by James A. Coveney Co., which 
distributes coupons, promotes the vari- 
ous products and household products 
offered, collects redeemed coupons from 
dealers, reimburses dealers and delivers 
to manufacturers redeemed coupons 
classified by stores. Products of Armour 
used included beef stew, chopped ham, 
Dash dog food, Treet and Chiffon flakes. 
Goetze’s skinless frankfurters and 
Libby, McNeill & Libby’s corned beef 
hash were also among the products. 
The campaign, introduced last April in 
Denver, will be expanded to other cities. 


FILM ON BUYING MEAT 


The consumer education department 
of Household Finance Corporation has 
prepared a number of 35 mm. films for 
homemakers on buying food. They are 


| available on loan for a week to clubs 


Jo 
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and other consumer groups and schools 
and colleges. Packers might wish to 
call the attention of their customers to 
the color film on buying meats, fish, 
poultry and eggs. This 15-minute film 
identifies all popular cuts of meat, dis- 
cusses grading and other characteris- 
tics and gives guides for buying. Each 
film is accompanied by prepared talks to 
be read while showing the pictures, pro- 
gram pointers which suggest group ac- 
tivities and booklets for references and 
further study. Household Finance is lo- 
cated at 919 N. Michigan ave., Chicago 
11. 


HORMEL ON NETWORK SHOW 


Geo. A. Hcrmel & Co., Austin, Minn., 
has begun a nationwide network show 
with the Hormel Girls’ Corps. The 65- 
girl band is heard each Saturday morn- 
ing on 216 ABC stations. 


SOAP MANUFACTURERS FINED 


The two partners in the American 
Soap Products Co., Detroit, were fined 
$100 each in the U. S. district court 
there recently for violation of the war- 
time order restricting the use of fats 
and oils in the manufacture of soap. 
The sentences were based on charges 
in an indictment returned last March 
by the U. S. grand jury at Detroit that 
the partners and a salesman for the 
company violated WFO-42b. 


WATCH 


THIS SPACE 


FOR AN 


ANNOUNCEMENT 


OF INTEREST 
TO ALL 


SAUSAGE 
MAKERS 
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Meat Production in Federally inspected 


Plants Falls Below 


EAT production under federal in- 
spection in the week ended March 

5 totaled 293,000,000 Ibs., the U. S. De- 
partment of Agriculture estimated this 
week. Production was 4 per cent above 
the 281,000,000 lbs. reported last week, 
but 6 per cent below the 310,000,000 re- 


1948 Weekly Output 


11,000,000 and 11,100,000 lbs., respec- 
tively. 

The hog slaughter estimate of 926,000 
head was 3 per cent above 900,000 re- 
ported last week, but 8 per cent below 
the 1,008,000 kill of the same week in 
1948. Production of pork was 130,000,- 





age weights of the preceding week. 





ESTIMATED FEDERALLY INSPECTED SLAUGHTER AND MEAT 
PRODUCTION! 


Week ended March 5, 1949—with comparisons 


Week Pork Lamb and Total 
Ended Veal (excl. lard mutton meat 
Number Prod Number Prod. Number Prod Number Prod. Prod. 
1.000 mil. lb. 1,000 mil. lb. 1,000 mil. Ib 1,000 mil. lb. mil. Ib. 
Mar. 5, 1949....... 262 141.0 113 10.6 926 129.6 253 11.4 292.6 
Feb. 26, 1949....... 250 135.0 116 11.0 900 124.2 251 11.3 281.5 
Mar. 6, 1948....... 266 137.9 125 11.1 1,008 147.1 302 14.3 310.4 
AVERAGE WEIGHT (LBS.) LARD PROD 
Week Sheep & Per Total 
Ended Cattle Calves Hogs lambs 100 mil. 
Live Dressed Live Dressed Live Dressed Live Dressed ibs. Ibs. 
Feb. 26, 1949....... 901 538 168 94 249 140 98 45 14.2 32.8 
Feb. 19, 1949....... 993 540 170 95 249 138 98 45 14.8 33.1 
Mar. 6, 1048....... 965 518 161 89 254 146 101 47 14.4 36.8 


11949 production is based on the estimated number slaughtered for the current week and on aver- 








corded for the same period last year. 
Cattle slaughter was estimated at 
262,000 head—5 per cent above the 250,- 
000 reported a week ago, but 2 per cent 
below the 266,000 kill of the correspond- 
ing week last year. Beef production of 
141,000,000 lbs. compared with 135,- 
000,000 lbs. in the preceding week and 
138,000,000 in the week a-year ago. 
Calf slaughter was 113,000 head, com- 
pared with 116,000 reported last week 
and 125,000 in the same week last year. 
Output of inspected veal in the three 
weeks under comparison was 10,600,000, 


000 lbs., compared with 124,000,000 in 
the preceding week, and 147,000,000 in 
the week last year. Lard production of 
32,800,000 lbs. compared with 33,100,000 
the week earlier and 36,800,000 proc- 
essed in the same period last year. 


Sheep and lamb slaughter was esti- 
mated at 253,000 head compared with 
251,000 head in the previous week and 
302,000 in the same week last year. Pro- 
duction of inspected lamb and mutton 
in the three weeks under comparison 
amounted to 11,400,000, 11,300,000 and 
14,300,000 lbs., respectively. 








HOGS LOWER BUT PRODUCT VALUES ALSO DECLINE 


(Chicago costs and credits, first three days of week.) 


A lower trend was in evidence at Chi- 
cago for both product values and hog 
costs. Poorer cutting margins were 
realized on light and medium~butchers, 
but there was some improvement in the 
margin on the heavy hogs. The 180-to- 
220-lb. hogs cut with a plus 18c. 





——180-220 Ibs. 
Value 
Pet. Price per -n~- ewt. Pct. 
live r ewt. fin. live 
wt. b. alive yield wt. 
Skinned hams ..... 12.7 48.5 §$ 6. a $ 8. 78 12.7 
PIED Sc accccoscces 5.7 32.2 1.8 2.61 5.5 
Boston butts ...... 4.3 35.0 isi 2.14 4.1 
totes Loe in)....10.2 46.5 4.74 6.79 9.9 
“pePaee 11.1 37.2 4.13 5.92 9.6 
Bellies’ D. 5 eevdees > Ses ove owe 2.1 
Fat backs ......... a < onli oo 23 3.2 
Plates and jowls... 2.9 16.0 46 87 3.1 
OW WEEE cvedsaces 2.3 10.7 -25 34 2.2 
P. 8S. lard, rend. wt.13.9 12.1 1.68 2.41 12.4 
Spareribs .......... 1.6 34.3 55 .79 1.6 
Regular trimmings.. 3.3 21.0 .69 .99 3.1 
Feet, tails, ete..... 2.0 13.5 27 .39 2.0 
Offal & miscl...... ose 70 1.00 PP 
Total Yield & Value.70.0 $22.98 $32.43 71.5 
Per 
ewt. 
alive 
8 8 ee $21.64 
Condemnation loss......... ll Per cwt 
Handling and overhead. 1.05 fi 
— jeld 
TOTAL COST PER CWT.. $22.80 $32.57 
TOTAL VALUE .......... 22. 32.83 
Cutting margin ......... +$ .18 +$ .26 
Margin last week........ + «.56 + .80 


This test is computed for illustrative 
purposes only. Each packer should fig- 
ure his own test, using actual costs, 
credits, yields and realizations. Values 
reported here are based on available 
Chicago market figures for the first 
three days of the week. 





———220-240 Ibs.——. 240-270 lbs. —— 
Value Value 
Price per perecwt. Pct. Price per per — 
~¥ ewt. fin. live per ewt. 
b. alive yield wt. = Ib. alive yiela 


+4 $6.13 $ 8.55 13.0 46.5 7o $ 8.42 
’ 1 2 





30 69 BT 5.4 29.5 59 2.19 
35.0 1.44 2.03 4.1 34.0 139 1.94 
44.5 4.41 6.18 9.7 41.8 4.05 5.60 
35.4 3.40 4.78 4.0 27.5 1.10 1.51 
45 65 8.6 21.5 1.84 2.58 
10.0 .32 45 4.6 10.0 46 64 
16.0 50 67 3.5 16.0 56 77 
10.7 .24 .33 2.2 10.7 -23 .33 
12.1 1.50 2.09 10.4 12.1 1.26 1.75 
27.5 .44 .63 1.6 22.3 .36 49 
21.0 65 88 2.9 21.0 61 86 
13.5 27 .38 2.0 13.5 -27 38 
.70 98 oes ons -70 ¢ 
$22.14 $30.97 72.0 $20.47 $28.43 
Per Per 
ewt. ewt 
alive alive 
$21.30 $20.67 
ll Per cwt. -10 Per cwt. 
91 fin. .82 fin. 
yield yuna 
$22.32 $21.22 $21.59 $29.99 
22.14 30.9 20.47 28.43 
—$ .18 —$ .25 —$ 1.12 —$ 1.56 
+ 00 + 00 — 1.16 — 1.61 
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DECEMBER VEGETABLE OIL 


December factory production of vege- 
table oils reported by the Department of 
Commerce, in pounds (with correspond- 
ing November production in pa- 
rentheses), included: Cottonseed, crude, 
212,211,000 (224,476,000), refined, 182,- 
495,000 (167,559,000); peanut, crude, 
13,513,000 (17,948,000), refined, 11,945,- 
000 (13,621,000); coconut, crude, 42,- 


657,000 (35,185,000), refined, 21,203,000" 


(19,488,000); corn, 
(20,557,000), refined, 17,554,000 (18,- 
163,000); soybean, crude, 160,055,000 
(154,757,000), refined, 110,908,000 (116,- 
910,000). 

Factory consumption of the same oils 
on the same basis was: Cottonseed, 
crude, 196,727,000 (179,706,000), re- 
fined, 117,055,000 (122,772,000); pea- 
nut, crude, 12,692,000 (14,225,000), re- 
fined, 4,592,000 (5,443,000); coconut, 
crude, 47,369,000 (43,827,000), refined, 
21,842,000 (21,288,000); corn, crude, 18,- 
455,000 (19,791,000), refined, 7,212,000 
(6,862,000); soybean, crude, 119,822,000 
(126,686,000), refined, 97,934,000 (98,- 
468,000). 

December 31 factory and warehouse 
stocks, compared with November 30, 
were: Cottonseed, crude, 157,722,000 
(141,085,000), refined, 168,081,000 (120,- 
774,000); peanut, crude, 14,196,000 (9,- 
827,000), refined, 7,939,000 (6,246,000) ; 
coconut, crude, 52,180,000 (44,208,000), 
refined, 8,976,000 (8,807,000); corn, 
crude, 11,533,000 (8,713,000), refined, 
7,560,000 (5,860,000); soybean, crude, 
101,075,000 (77,432,000), refined, 86,- 
576,000 (69,216,000). 


crude, 18,960,000 


NOVEMBER MARGARINE TAX 


Taxes paid on oleomargarine during 
November were reported as follows: 
Nov. Nov 
1948 1947 


Excise taxes (including 


special taxes) ....... $1,223,073.30 $702,168.84 


Quantity of products on which tax 
was paid during November 1948 and 
1947: 


Oleomargarine, colored, Ibs.... 9,581,653 4,457,321 
Oleomargarine, uncolored, Ibs .67,437,500 75,408,516 


CHICAGO. PROV. SHIPMENTS 


Provision shipments by rail from Chi- 
cago for the week ended March 5: 


Week Previous Cor. wk. 
Mar. 5 week 194 
Cured meats, 
pounds ........ 20,605,000 22,599,000 26,879,000 
Fresh meats, 
pounds ........ 37,940,000 32,834,000 35,633,000 
Lard, pounds .... 8,091,000 7,446,000 6,186,000 


ARMY BUYS LARD 


The Quartermaster market center at 
Chicago announced late Thursday that 
the Army has effected contracts for 
12,044,480 lbs. of lard, in tierces and/or 


_ drums, for relief feeding at prices rang- 


ing from 14.48 to 14.75¢ per lb., de- 
livered New York. 
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*r PORK PRODUCTS 
From Heavy Hogs 
SELL FOR LESS 
(Someone) 


T 
















HEAVY HOGS SELL FOR LESS ———— 
=" Than Light Hogs 














SOURCE: National Provisioner Daily Market Service. Prices are for Thursday, except for holidays. 
LIVE HOG PRICES are those reported by the United States Department of Agriculture. 


PORK PRODUCTS PRICES are an average of the following items: skinned hams, picnics, bellies, loins, 
Boston butts and lard, weighted in relation to the proportion that each item makes up of the hog carcass. 


Two basic economic problems with which the meat packing industry must contend are 
graphically portrayed in these two charts prepared by the American Meat Institute. The 
top chart shows the relationship between prices of hogs of various weights and the prod- | 
uct from them. The bottom chart shows why cattle may sell at 26c per lb.—but the prod- 

duct must bring from 15 to 90c per Ib. 





prepared by American Meat Institute 








THE SAGA OF THE STEER 








Cattle are not all beef 


Beef is not all steak 











1000 Ibs 600 Ibs 
STEER BEEE 

at 264 per Ib at 42¢ per Ib 

Packer pays $260" | Retailer pays $252 


540 ibs RETAIL CUTS 


Lbs Price Total 
Porterhouse steak © 436” 
Sirloin steak 50 80 40° 


Round steak 


2 80 75 60” 


Rib & rump roasts a 7065 452 
Chuck roast 100 50 SO? 


Hamburger & stew beef 160 45 72” 

fats gt 4015 6” 
ost / 

Consumer pays +309% 





animal cost. 


*Value of by-products, such as 
hides, fats, hair, animal feeds, fertilizer.etc., typically offsets 
packers’ dressing handling and selling expenses, so that the beef 
from a steer normally sells at wholesale for less than the live 





Retailer mark-up must 
cover such costs as rent, labor, depreciation 
on equipment and fixtures.etc., as well as 
shrinkage in weight of beef carcass when 
converted into retail cuts 





geod grade mest. as reported by the BLS, Chicago, during”!947 


Based upon market reports of the USDA for good grade beef steers and good grade carcass beef Chicago style cutting and upon average 


retas! prices bor 
‘raperad by American Meat institute 
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a ~ CUDAHY'S 
“ | Se@ecie’ 

b | PORK CASINGS 

 ARE.-: 


Be sure of the finest. Order Cudahy’s 
Selected Pork Casings. They’re rigidly 
tested. 


Lower Costs—More Sales 
ALL Cudahy casings are double tested 
for uniform strength and size. This cuts 
ey losses and also assures you of 
well-filled, smooth, fine looking sausage 
that sells on sight. 

They’re “Naturally” Better 
Sausages made with natural casings have 
a plump, appetizing appearance .. . 
evenly smoked flavor . . . and sealed-in 
juiciness that can’t be imitated. 


TRY CUDAHY’S FOR FAST SERVICE 


Cudahy’s many branches can quickly 
fill your orders for any of their 79 differ- 


ent sizes of beef, pork, or sheep casings. 
Talk to one of our Casings Bales Ex. 
perts—or write today! 


7ke CUDAHY FaKkug G 





























Irs EASY 


TO MAKE FINE LARD 


whe 


Choic: 


Comn 
All 
Utilit 
KOCH ored 
Foreé 

Cow, 


Gas Fired =: 
LARD KETTLE 


Steel 
Stee! 


Stee 

Stee 

Stee 

Stee 

Stee 

Stee 

Stee 

Stee 

Stee 

Stec 

Stee 

Stee 

Stee 

Stee 

AUTOMATIC CONTROL makes this the industry's most convenient lard- — 

maker. You simply load the KOCH kettle with cut-up fat and start nis 

it cooking. No stirring is necessary, and you don't have to watch Ste 

it—the fat can't possibly burn, When the batch is ready, the clear, i 
pure lard drains out through the draw-off valve. No pumping or 

stirring. Ask us for information and complete specifications. Com- 

pleted batch requires 4 to 42 hours. - 

No. 150 50-gal. Lard Kettle. Price "7 

without gos burner or control.......................... $292.00 Toi 

Ne. 175 75-gal. Lard Kettle. Price y 

without gas burner or control... ........ 6. ccc eee 315.00 Tr! 

Ne. 152 Gas burner for 50-gal. kettle. Lit 

SD Ot IS 6 6S 0 ec ccc sccccesccccsccocvss 26.00 Ki 

No. 177 Gas burner for 75-gal. kettle. Ch 

EE a pc ovccscenesesecosesosocsncce 46.50 Lij 

Ne. 189 Avtomatic Control for either Lu 

This Teoh hwabeeu sh rédsnbecvccdeesdsicénnes 30.00 Me 

f.0.b. factory Ud 


STEAM 
JACKETED 
KETTLE 





@ diced Reavy To use No washing, cut- 
ting, handling or flavor loss. 


* ECONOMICAL Use as required in large or 
small quantities—packed without salt in 
6 lb. 6 oz. tins, 6 to a carton. 


Se Te SP 


Z 






e KEEP INDEFINITELY Tins hermetically 
sealed, not affected by heat or cold. 





= 
Seer 


mix 


Use this KOCH kettle with your high pressure steam boiler for rendering 


Cannon red sweet or cooking. It assures even cooking temperotures and. protects the 
e SLICE EVENLY, FIRMLY contents from scorching. Made of heavy boiler plate with welded 





if peppers are an exclusive, scientifically joints. Sides and bottoms are jacketed with ample space for steam 

i developed strain of thick-walled, bull circulation. Bottom outlet with removable strainer for drawing off lard. 

ose peppers. Rated Outside Height of Overall 

§ = i. 1 oon Mode Size —— Diam. Kettle Portion, Height, Lbs. 

Ib No. Gals. Inches Inches Inches Weight Price 
Write for trial case or place an order with the 351 50 31 28 42 632 $232.00 

; tation 't hy} ; 352 75 31 384 52 680 241.00 
ce representative in your city—if not listed, 353 1208 7 4 - a +-4 0140 

f weite etreect. 354 150 41 46 58 1300 330.00 

} Larger sizes available. Write for prices. f.0.b. factory 


H. P. CANNON & SON, INC. 


Bridgeville Delaware 
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MEAT AND SUPPLIES PRICES 


Chicago 





WHOLESALE FRESH MEATS 
CARCASS BEEF 


Mar. 9, 1949 


per Ib. 
Choice native steers— 

ee SD shadubn 0 060% 41 @43 
Good native steers— 

ee WO dsc sive ceed 37 @4 
Commercial native steers— 

All weights ....... 36 @38 
Utility, all wts..... ener @25 
Hindquarters, choice ......48 @G@™ 
Forequarters, choice .. 34 @36 
Cow, commercial........ 82 @34 
Cow, utility ......... ...81 @a2 
Cow, cutter and canne r. ...81 @31l% 
Bologna bulls, 500 up..... 36 @36', 

BEEF CUTS 
Steer loin, choice... .. , 78 @s2 
Steer loin, good. 62 @th 
Steer loin, commercial..... bao 
Steer round, choice........ 438 @45 
Steer round, MEE civescves 438 @4i 
Steer rib, choice..........€0 @é62 
Steer rib, good........... 4 @ht 
Steer rib, commercial..... @4l 
Steer sirloin, choice.... av 


Steer sirloin, commercial 





Steer brisket, choice. a33s 
Steer brisket, good... a33 
Steer chuck, choice. a3 
Steer chuck, good. b @ 3s 
Steer back, choice......... Qs 
Steer back, good.......... @bi 
PE, WED 6 eccccteccesee @18 
Fore shanks ........ enced a3l 
SEE cv0040swecns a2 
Steer tenderloins ......... 1.35@1.45 
Cow tenders, 5 up......... 8&8 @g%l 
i, MD ntiwnee eneceas 23 @25 
BEEF richie 
POOERS sc cciscccicesi @ 6% 
DED 4d woatd ocwavedoasen es 20@ 204, 


Tongues, select, 3 lbs. & up, 

fresh or froz........ 34 @35 
Tongues, house run, 

fresh or froz...... -+++-26 @26% 
Tripe, cooked .. 
Livers, regular . 











EES dot buy 004s 0u0 
Cheek meat ° 
Re ee ‘ : 
0 eee 
ET Uiadvsedesoverveese 
Udders ..... - 
CALF—HIDE OFF 
Choice, 225 Ibs. down 4 ath 
Good, Ibs. down ---.42 @& 
Commercial .... owed 
i: 
VEAL—HIDE OFF 
Choice carcass 44 ahs 
Good carcass 39 @4 
Commercial carcass 20 @34 
Utility .... 26 @2Z 
LAMBS 
Choice lambs ...... 6 @n 
Good lambs .......... om @y 
Commercial lambs......... cece 
MUTTON 
Good macs eeeee . a0 
Commercial , aa 
ae @2s 
WHOLESALE SMOKED 
MEATS 
Fancy regular hams, 
14/18 ibs., parchment 
PERRET scccsrecces ....0 @i2 
Fancy skinned hams, 
“_ a tae parchment 
ovesee 52 @55 


14! ne ;* .» pare hme “nt 
paper uM ah 
Fancy trim, brisket off, 
bacon, 8 lb. down, wrap..54 @56 
Square cut seedless bacon, 
8 Ib. down, wrap........52 @4 


FRESH PORK AND 
PORK PRODUCTS 


Fresh sk. ham, 10/16 A, am 
Reg. pork loins, 





und. 12 Ib..... , ss @a 
Tenderloins — , 77 @my 
Boneless loins :  6@él 
Picnics, 4/8 ....... se @ 327%. 
Skinned shidrs., bone in 3344 @35 
Spareribs, under 3 Ib... 36 @36% 
Boston butts, 4/8 Ib a3i 
Boneless butts, ¢.t., 3/5... @ 4&4, 
Neck bones . 10% @il', 
Pigs’ feet, front. ...-10 @10% 
Kidneys ..... - d 
Livers 
Brains ..... sr ; : 
PT Ahkenvwnes 620s ceveesn ae tts 
Snouts, lean in............ 10 @10% 


Tongues, corned 


FANCY MEATS 
;<gskh eda 35 @36 


Veal breads, under 6 oz.... av 





eT en cree oe @7s 
Beef livers, selected....... @56 
Ox tails. under % Ib...... @10 

OU TH We oo censssccecs 28 @3sz 


SAUSAGE MATERIALS 


Reg. pork trim (50% fat). 21%@22, 


Sp. lean pork trim, 85° . @42 
ex. lean pork trim, 95%. 44 @45 
ork cheek meat.... *"30 @3i 


Pork tongues .. 
Boneless bull at 
Boneless chucks 








Shank meat ......... Tr. 
Beef trimmings .......... 33 @34, 
Beef cheek meat.......... 30 @30', 
Dressed canners ..... -... 81 @aly 
Dressed cutter cows.......31 @31l%, 
Dressed bologna bulls......36 @ 364%, 
Boneless veal trim........ 391%,@40 
D SAUSAGE 
Cervelat, ch. hog bungs... s4 
Thuringer ......... 48 
TEMNE ccc ccceceseecovccs 69 
Holsteiner .......... ° 70 
B. C, Salami.......... . 
RK. C. Salami, new con 47 
Genoa style salami, ch... . SS 
POPRSTENE 2c cccccccscccece 71 
Mortadella, new condition. 47 
Cappicola (cook —4 Seboce . 73 
Italian style bams......... 77 
DOMESTIC. SAUSAGE 
Pork sausage, A casings. 42 
Pork sausage, bulk........ 36 @38 
Frankfurters, sheep casings.48 @40 
Seo uaa hog casings. . 45 
BED 60s -vncostasseonce 41 


Bologna, artificial casings..40 @42 
Smoked liver, hog bungs...40 @42 
New Eng. lunch specialty. ° 62 
Minced luncheon spec., ch..46 @47 


Tongue and blood........ 38 
Blood sausage ..... soevees-Bl @S2 
BEND co cccacsecesosencccs 29% 
Polish sausage, fresh. > 42 


Polish sausage, smoked... 46% 
SAUSAGE CASINGS 
(F. 0. B. Chicago) 
(Prices quoted to manufacturers 
of sausage.) 
Beef casings: 
Domestic rounds, 1% to 


1% in., 180 pack...... @45 
Domestic —— over 1% 

in., 140 pack...... ee 55 
Export rounds, wide, over 

Sees eee eese ce ai 

auat ‘sound, medium, 

% to 1%..... . a65 
—— rounds, narrow, 

1% in. ES tah cane 1.00@1.05 
No. 1 weasands, 24 in. up. @12 


No. 1 weasands, 22 in. up. @l1 
No. 2 weasands @eé 


7 Wines $aacapece see @1.20 
Middles, hoet, wide, 

DETER Ue cecccccesecs @1.25 
Middles, select, extra 

24% @2% Ii R @1.35 
Middles, select, “extra, 

2% in. up. @1.85 
Beef bungs, ‘ak ‘No. 1.. @18 
Beef bungs, domestic...... @i2 
Dried or salted bladders, 

per piece: 

12-15 in. wide, flat...... 15 @16 
10-12 in, wide, flat... au 
8-10 in. wide, flat... a@i 


Pork casings: 
Extra narrow, 20 mm. & 
Gy ssdbcensis , 2.15@3.25 
Narrow, mediums, 29@32 
GRR, ccccccescoccccces @3.05 
Medium, 32@35 mm.....1.80@1.00 
Spe. medium, 35@38 mm. @1.40 
Wide, 388@43 mm...... @1.25 
Export bungs, 34 in. cut.30 @31 
Large prime bungs, 


SO MR, Gen ccccssccces 19 @21 
Medium prime bungs, 

BE EM. CWE. ccccvccccccs @16 
Small prime bungs...... @15 
Middles, per set, cap off. @55 

SEEDS AND HERBS 
Ground 


Whole for Saus. 
Caraway Seed ...... 2 @30 
Cominos seed ....... ax @ 36 
Mustard sd., fey. yel @22 eo 


American ........ @20 <. 
Marjoram, Chilean .. @27 @31 
Oregano .........++. @23 @2 
Coriander, Morocco, 

Natural No. 1..... @12 @14% 
Marjoram, French .. @45 a4 
Sage s weer 

mE déeves «+» @30 @35 
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(Basis Chgo., orig. bbis., bags, bales) 
Whole Ground 
Allspice, prime ... $i 33 
Resifted ....... p31 
Chili powder ...... de 
Chili pepper ...... oi 
Cloves, Zanzibar . @31 30@35 
Ginger, Jam., unbl @33 36@37 
Ginger, African...20 @24 @2i 
Cochin 29 


G 
36@ 3s 





Mace, i Banda 
East Indies ..... 
West Indies .... 

ey flour, fcy. v2 

B sccccecces 

Ww om India Nutmeg ad 

Paprika, Spanish. . 50 

Pepper, ns ere 

Pepper, Packers 78 @s3 ase 4 

Pepper, black ....78 @S3 S82@88 

Pepper, white..1.10@1.12 1.154@1.17 

Pepper, Black 
Malabar ..... -78 @S3 82@8s8 
Black Lampong. 78 @Rs sq RX 


@1.42 
i. 42 


CURING MATERIALS 
Cwt. 


Nitrite of soda in 425-Ib. 
bbis., del. or f.0.b, Chivago. 
Saltpeter, n. ton, f.o.b. N. ¥ 
bl. refined Bocees J 
Seecececccces +» 14.40 
edium crystals ... + 
Pure rfd., gran. nitrate of soda. 5.25 
Pure rfd. epee: nitrate of 
peesesits unquoted 
Salt, in “min. car. of 60,000 Ibs. 
only, paper sacked f.o.b. Oe 





Small crysta 





er ton 
Googeuinted eocccecconstessen $19.52 
sseccoceeses eevee 25.62 
Rok, "bulk, “40 ton cars, 
Detroit ...... eovcccesones - 10.50 
Sugar— 
taw, 96 basis, f.o.b. 
New Orleans .........+.«++ 5.75 
Standard gran., f.0.b. 
refiners (2%) .....+...+. 7.80@8.00 
Packers’ curing sugar, 250 | 
bags, f.o.b. repeben: La., 
$068 BH cccccvcccecevsscecs -» 7.00 
Dextrose, per 
in paper ay Chicago wesees . 6.88 





PACIFIC COAST WHOLESALE MEAT PRICES 


Los Angeles 
Mareh & 
FRESH BEEF: (Carcass) 
STEER: 
(iood: 
400-500) Ths 
500-600 Ibs. 
Commercial 
400-600 Ibs. 
Utility: 
400-600 Ibs. 
cow: 
Commercial, all wts. 
Cutter, all wts. 


FRESH VEAL AND CALF: 
Choice: 
80-130 Ibs 
Good: 
80-130 Ibs. 
FRESH LAMB & MUTTON: (Carcass) 
LAMB: 
Choice: 
40-50 Ibs. 
50-00 Ibe. 
Good: 
40-50 Ibs. _ 
50-60 Ibs. ..... 
Commercial, all wts 
Utility, all wts... 
MUTTON (EWE): 
Good, 75 Ibs. dn... 
Commercial, 75 Ibs. dn.. 


FRESH PORK CARCASSES: 


80-120 Ibs. .... st . sakne 
120-137 Ibe. ...... 35.00 only 


FRESH PORK CUTS NO. 1: 


41.000 42.00 
40.00@ 41.00 
38.00 39.00 


37.00@ 38.00 
34.00@ 35.00 


(Skin-Off ) 


49.00@ 50.00 


. 48.004 49.00 
.. 48.00 49.00 
. 46,00@ 47.00 

43.000 45.00 


LOINS: 
8-10 Ibs. 58.004 60.00 
10-12 Ibs. 58.004 60.00 
12-16 Tbs. 47.W@ 60.00 
PICNICS 
4- 8 Ibs. 


PORK CUTS NO. 1: 
HAM, Skinned: 
12-16 Ibs. .. 
16-20 Ibs. . 
BACON, “Dry Cure” No. 
6-8 ‘Tbs. subs ° 
8-10 Ibs. 
10-12 Ibs. 
LARD, Refined: 
BOOED . csvecess 
0 Ib, cartons & cans 
1 Ib. cartons.. 





sine 
58.00@ 57.00 
53.00@ 56.00 


| 45.00@ 52.00 


.. 16.50@17.00 
16.50@ 17.50 
. 17.00€@18.00 





San Francisco No. Portland 
March & March § 


41.00@ 42.00 41.00@ 43,00 


38.00@ 39.00 37.00@ 38.00 


35.004 37.00 34.00@ 35.00 


35.004 387.00 
31.00@ 33.00 


(Skin-On) 


35.00@ 37.00 
33.00@ 34.00 


(Skin-Off ) 


48.00€@ 30.00 


44.004 46.00 1).00@ 51.00 


48.004 49.00 
45.00@ 48.00 


49.006050.00 
47.00@ 49.00 


48.004 49.00 
45.00@ 48.00 
40.00@ 45.00 
36.00€@ 40.00 


49.00@ 50.00 
47.00@ 49.00 
45.00 46.00 
40.00@ 42.00 


24.004 28.00 
21.00@ 24.00 


24.00@ 26.00 
21.00@ 22.00 


(Packer Style) (Shipper Style) (Shipper Style) 


35.004 37.00 


33.00@35.00 33.00@ 33.50 


60.00@ 62.00 
59.00@ 61.00 
16.0067 58.00 


50.00@ 55.00 
W.00@55. 
50.004 52.00 





38.0064 40.00 


(Smoked) 
8. 00@ 58.00 
54.00@ 56.00 


(Smoked) 
54.00@57.00 
34.00@ 56.00 


56.004 60.00 
52.0067 56.00 


53.00@ 56.00 
52.004 55.00 
52.00@055.00 


17.50@ 18.00 


19.0044 20.00 18.00@ 18.50 














STAINLESS 
STEEL 
Adelmann Ham Boilers 
in this 
Life-time 


now available 
superior metal. 


wear at economical cost. 


Inquiries Invited 


HAM BOILER CORPORATION 


Office and Factory, Port Chester, N.Y. Chicago Office, 332 S. Michigan Ave., 4 











/ 


| So you think 


mt 


HE’S fast! 


Just because a guy can 
run 100 yards in less 
than 10 seconds, you 
compare him to a flash 
of lightning. Listen a 
brief minute, while we 





tell you about a salt that’s fast . . . and the reason why it’s 


important to you. 


In salting butter, salt must dissolve with lightning speed. 
‘If the butter is on the soft side, butter salt must dissolve 
so quickly that overworking is avoided. Otherwise, the 





butter may become mottled or marbled, lose its moisture, 
become leaky. Yet, if the salt is not properly dissolved, 
the butter may be gritty. So we ask you to remember 
that Diamond Crystal Butter Salt dissolves completely in 
water at 65° F. at an average rate of 9.2 seconds. 





On the other hand, there are instances where slow solu- 


bility of salt is highly important. . 


. such as in salting 


cheese. Here slow solubility prevents salt being lost in 
whey, producing undersalted cheese. To meet all these 
problems, we have set up definite solubility standards for 


Diamond Crystal Salt. 


Need Help? 


Write For It! 


If salt solubility enters into your processing, write to our 
Technical Director. He’ll gladly recommend the correct 
grade and grain of Diamond Crystal Salt for best results. 
Diamond Crystal, Dept. I-15, St. Clair, Michigan. 


DIAMOND CRYSTAL 


= ae 
PROCESS 


SALT 

















CHICAGO PROVISION MARKETS 


From The National Provisioner Daily Market Service 
CASH PRICES 


CARLOT TRADING LOOSE BASIS 
F.0.B. CHICAGO OR 
CHICAGO BASIS 


THURSDAY, MARCH 10, 1949 
REGULAR HAMS 





Fresh or Frozen 8.P. 
Ce 47n 47n 
eee 47n 47n 
12-14 46% n 46% n 
J eee 46%n 46%n 
BOILING HAMS 
Fresh or Frozen 8.P. 
« wooo 54on 4544n 
18-20 42%n 42%n 
eee 404on Ign 


SKINNED HAMS 
Fresh or Frozen 8.P. 


iseee 49% @49% 49,0 
Socce dees 49% 94n 
no cveuieele 49% 49%4n 
seecbeges 48 48n 

owaw’ 4 @45% 45n 





on enee Si, 40%n 
we 38% 384gn 
No. 2's 
weseee 35% 
OTHER D.8. MEATS 
Fresh or Frozen Cured 
Regular plates 22n 22n 
Clear plates... 13n a 
Square jowls.. 16% 
Jowl butts ... 11% uke@812 


PICNICS 
Fresh or Frozen 8.P 
job tte nad 32% 32%n 
4- 8 Range 32 ap 
GF occsicues 31% 31@31\4n 
S peeresee 28% 28140 
BES ceccceese 27% 27%4n 
Be wescicess 26% @27 26% n 
8-up, No. 2's 
Ss we aweeene 26% @27 
BELLIES 
Fre 2 or Frozen Cured 
eee 40 
eer 38% @80 40 
10-12 ......... 36% 37% 
EPES soccsccce 3214 @32% 33% 
ET doccecces 28% @28% 29% 
BED sessesces 27% 28% 
ee scvccueas 26% 27% 
D.S. BELLIES 
Clear 
GD bsceasnca ton 
PT . ncec0s0ss speseaaedeaeat 
SE gateenas 21% 
BMD ceccccccesecss 20 
BEE cceséuseveess 18% 
EF c.nend jeune 174, 
FAT BACKS 
Green or Frozen Cured 
11 10% 
11 10% 
ll 10% 
11 10% 
11 11 
11 12 
11 2 
11 2 








LARD FUTURES PRICES 


MONDAY, March 7, 1949 


Open High Low Close 
Mar. 12.55 12.70 12.55 12.65b 
May 12.65 12.75 12.60 12.70 
July 12.85 12.85 12.75 12.82%b 
Sept. 12.85 12.97% 12.85 12.95b 
WU. cons eens «++ 12.95b 


Sales: 6,000,000 Ibs. 

Open interest at close Fri., Mar. 

th: Mar. 154, May 857, July 438, 
Sept. 324, Oct. 44; at close Sat., Mar. 
5th: Mar. 115, May 863, July 443, 
Sept. 327 and Oct. 45 lots. 


TUESDAY, March 8, 1949 


Mar. 12.72% 12.72% 12.60 12.60 
May 12.72% 12.72% 12.52% 12.57%b 
July 12.82% 12.82% 12.65 12.67%b 
Sept. 12.80 12.80 12.75 12.80b 
Get. ness cece cee 12.87%4b 


Sales: 3,040,000 Ibs. 


Open interest at close Mon., Mar. 
7th: Mar. 102, May 857, July 441, 
Sept. 336 and Oct. 45 lots 


WEDNESDAY, March 9, 
12.62% 12.62% 12.60 
12.50 12.65 12.50 

July 12.65 12.75 12.60 

Sept. 12.72% 12.80 12.67% 12.80b 

Oct. 12.87% 12.87% 12.77% 12.80b 
Sales: 5,080,000 Ibs. 

Open interest at close Tues., Mar. 

Sth: Mar. 99, May 851, July 440, Sept 

332 and Oct. 45 lots. 


THURSDAY, March 10, 1949 

12.57% 12.57% 12.42% 12.42%a 
May 12.60 1260 12.45 12.47% 
July 12.67% 12.70 12.52% 12.57% 
Sept. 12.75 12.75 12. —— 12.65 
Oct. 12.65 ° 12.65b 

Sales: 5,520, 000 Ibs. 

Open interest at close Wed., Mar. 
9th: Mar. 97, May 875, July 441, Sept. 
338 and Oct. 46 lots. 


FRIDAY, March 11, 1949 


1949 


Mar. 12. rot 


May 


Mar. 


Mar. 





12.20 12.20 12.05 12.12%b 
May 12.35 12.40 12.10 Wy 
July 1: 2¢ 
Sept. 12.52 
Oct. 12.60 2. 7 
Sales: About 9,000,000 Ibs. 





Open interest at close Thurs., Mar. 
10th: Mar. 96, May 870, July 441, 
Sept. 351 and Oct. 47 lots. 


WEEK’S LARD PRICES 


P.S. Lard P.S. Lard Raw 
Tierces Loose Leaf 





11. 62%a 10. 62%n 


The National 


CORN-HOG RATIO 


The corn-hog ratio at Chi- 
cago on March 5 was 14.8 for 
all purchases which compared 
unfavorably with 15.2 for the 
week ended February 26, but 
was better for hog producers 
than the 9.4 ratio on March 
6 a year earlier. The price 
ratio for barrows and gilts 
for the three periods was 15.0, 
15.5 and 9.5, respectively. 
The March 5 ratio was based 
on No. 3 yellow corn selling 
for $1.368 per bushel, the 
February 26 ratio on corn 
selling at $1.310 per bushel 


and the March 6, 1948 ratio ’ 


on corn selling at $2.360 per 
bushel. 

The ratio for the month of 
February 1949 for all pur- 
chases was 15.3 compared 
with 13.6 a month earlier and 
9.9 a year earlier. The Febru- 
ary ratio for barrows and 
gilts was 15.6 compared with 
the January ratio of 13.8 and 
a ratio of 10.0 a year ago. 


PACKERS’ WHOLESALE 
LARD PRICES 


Re — lard, tierces, f.0.b. 


omarbawnse $15.75 
Re fined lard, 50-Ib. cartons 

f.o.b. Chicago ......... 16.00 

— rend., tierces, f.0.b 
TED. Sesscsapocesees . 16.75 
Leaf, ‘kettle rend., tierces, 

fF SS ers 16.75 
Neutral, tierces, f.o.b. 

SD 20V6s-cbseetenes cued 15.62% 
Standard Shortening...*N. & S. 21.00 
— nated Shorte ning 

Drsvedsevaceves vette aa 


~ *Del'd. 


Hides and skins trading is 
reviewed on a special page. 
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DRESSED BEEF CARCASSES DRESSED HOGS 
hain . Hogs, gd. & ch., hd. on, If. fat in 
SE City Dressed 100 to 136 Ibe...-..... 2.4. 32@34 
2% 0 March 9, Be 80 Be Wbasccccescteves 32@34 
. 1949 ee | peer 32@34 
site Choice, native, heavy...... 42 @47% PD END Bieemn 4-7 9-008 — 
, Choice, ive, light....... 42 @47% 
oe + pedestal 0 @4iy LAMBS 
—— COMME. cccccccccccccccccce ecoe Choice lambs .......... 48 @59% 
Can. & cutter.............3832 @39 py BARRED .cccccccsecces 47 @58% 
MEE Tacsas vsnvpiwecacot 38 @40 IRE Tk 
Itindsadaies pieespthehse ERVI t CAP 
Set Pe SEE t 
— BEEF CUTS = = 
0 City MUTTON 
7 gt eehartebaeee | arm Western DR aoe ee eee 
31 obey hepeeneeaeentes ‘or ea74 ikchnd deh benaedeasere Pp j y 
i, “tt MDcnescecccesnesvoend H oe . . 
Bt No. 1 hinds and esc. <ca ote 39a55 VEAL—SKIN Orr : size, eliminating annoyance of shrink- 
7, No. 2 hinds and ribs........... 47@51 estern . 
No. $ hinds and ribs. ...0.0.0.. sigig GONE CAFCMBE eee eee eee eves eae age and assortment of sizes. Cost less than average 
NO. OP BITIOINS.......-6eeee » . NE oe he BD ° . . . 
wt No. 2 top sitloins............. 7 fa. EC -nee expense of laundering ill-fitting cloth caps. Light 
ees No. 1 rounds, N. Y. flank off. ..46@48 DE hetadiccketseiudestawes 27 il 
ay No. 2 rounds, N. ¥. flank off. .45@47 and comfortable to wear. Send coupon now. Just mai 
- No CROCKS. 2. ccccccccccccse ’ a 
1 My No. 2 chucks..0..52.0200000.04 G87 F tepomeneg nee” the coupon below and we will send you, absolutely 
7 °. CDUCKG. . 1... cece cececeeee eees SEU SES seesesesasesesesssssseeee 
81, hahaa eam ti. 83@35 OEE GRE cosccccccccccesvccevee 3% ‘ adi ; 3 
ie He. 1 Betshete.......---+-+--- s3@% Babe suet 22000000000 a4 FREE, a patented adjustable og tr persip Cap, 
ah th ~ opie ee eyeenteey 14@16 @ BUCE 2... - eee eee eee e ee eee i ‘ ‘ 
ed) O-- ~- tala deteeeanaesbaiaies 14@16 with your company mame and/or trade Mark On if. 
ured 
Les a GED GED GED GEEED GENED SHEED ED GND GEES GED GEERD GletD GHEND GHD ED ENED GHD SERED GEEED GED HED GED EEE GEEED 
Oo ee oe FATS-OILS EXPORT PAPERLYNEN COMPANY 
Western - 
0 ; } * 
om Boston butts .............39 @42 The following table shows rh. ly ll arated 
1 Pork loins, fresh 12 lbs. do.48 @51 : . ’ , 
2 Same, pang “‘adiee 34 ibe. oi8% U. S. exports of fats and oils Please send us, absolutely FREE, a poroared adjustable Paperlynen Cap, 
12 Hams, skinned, fresh, during 1948: with our Company name as given be (If you wish your trade mark on 
2 under 14 Ibs............8 50%@51 cap, too, attach sheet showing it.) 
Picnics, fresh, bone in. 2844 @3t, —Total for the Year— 
Pork a ex. lean...45 *@46 Commodity 1948* 1947° 
> “ - 29, @p 231 
) e a cae yee "37 op tt) Soybeans, bu... 6,497,000 2,505,000 
Soybdoean ol: 
hi- — a, @41 Refined, Ibs. . .41,266,000 38,883,000 
rrr. ee = Crude, Ibs... .41,769,000 68,395,000 
for City Coconut oil: 
red Boston butts, 4/8 Ibs.... .. 40@42 Refined, Ibs... 9,273,000 5,491,000 
eee ee eee eee eee sl ‘ « . eV, a, Baty 
Shoulders, N. Y 37 @39 Crude, Ibs. 9,820,000 52,427,000 
the Pork loins, fr., 10/12 lbs......50@52 Cottonseed oil: 
b Hams, regular, under 14 Ibs...48@51 Refined, Ibs. ..22,672,000 10,977,000 
ut Hams, sknd., under 14 Ibs... .. .52@53 Crude, ‘Ibs. ...10,094,000 901,000 
ers Pienics, bone in...... ‘secme 36@37 Flaxseed, bu.... 1,650,000 16,000 
; Pork trim, ex. lean............ pases Linseed oil, Ibs.29,636,000 9,854,000 
reh Pork trim, regular...... .20@23 Peanuts: 
ri Spareribs, light . 49@42 Shelled, Ibs. .458,655,000 212,253,000 
ce Bellies, sq. cut, seedless, 8/12.. .... Not soeies, 
“ilts , eu 10,594,000 18,681,000 
"er anut 0 
5.0, FANCY MEATS refined, Ibs... 685,000 1,579,000 
Veal breads, under 6 oz.......... 5 Cooking fats, Ibs 8,522,000 3,594,000 
ely. Wisarcccsrcscctsaers: $0 Lard, Ibs... ..271,885,000 380,735,000 
sed ns co abentesenenaeets te 1.00 Oleomargarine, 
‘in Beef kidneys ... . 380 ma céccovere 3,408,000 19,954,000 
g Beef livers, selected a ae Tallow 
the oS  - epee | Edible, Ibs.... 1,377,000 601,000 
Oxtails, under 4% Ib. ee Inedible, Ibs. - 67,995,000 54,553,000 
orn Oxtails, over % Ib , er *Preliminary. 
shel 
atio “ 
per WESTERN DRESSED MEATS AT NEW YORK 
WEDNESDAY, MARCH 9, 1949 Commercial: 
1 of All quotations in dollars per cwt 50- 80 Ibs. .......... 29.00-81.00 
an 80-130 Ibs. ... .. 81.00-35.00 
is FRESH BEEF: 130-170 Ibs. .......... None 
red STEER AND HEIFER: Utility, all wts......... 25.00.28.00 
and Choice: 
Se TE, ccocccsecs None FRESH LAMB AND MUTTON: 
ru- 500-600 Ibs. .......... None LAMB: 
and G00-700 Tbs. ......0006 $42.00-43.00 saan 
: 700-800 Ibe. .......... 41.00-43.00 Choice: 
vith UNS Seovcceiacdss 49.00-51.00 
nd Good: SO MEL hax chgdsaed 49.00-50.00 
2 a Se None 2 Sere 48.00-50.00 
>. 00-600 eee 39. 50.40.50 SOE bs che dadsces 46.00-48.00 : 
600 TRB. wecceccees 39.00-40.50 ' The Standardized Inclinebelt elevates and lowers commodities. t 
700-800 Ibs. .......... 39.00-40.00 Good: ides an “‘off the shelf” conveyor for this common handling 
Rs 30-40 Ibs. .......+++-- 48.00-50.00 h surface belt is set permanently at 28 Two belt widths 
E Commercial: oe = _ ek Paomey yee are available: 14-inch for commodities up to 15}¢ inches wide; 24 inch 
, | ore 36.50-38.00 rn gee ww seneneseses pee 4 for commodities up to 254 inches wide. Both widths are made in lengths 
600-700 Ibe. .......-+. 36.00-38.00 ( fol. all wis... ie . for floor to floor elevations of 8 ft. to 14 ft. 6 inches inclusive. 
Utility, all wts......... None Utility, all 2. . bed mee Furnished with or without the horizontal feed costen = he Somam. 
20 See eee | ee OE. aera SC he hl Top end is curved like a gooseneck to provide horizontal ft or 
cow: : of commodities. The size and type motor for the conveyor 
16.00 Commercial, all wts.... 33.00-35.009 MUTTON (EWE): 70 lbs. down on local requirements and current available. For complete information 
a Utility, all wts......... 33.00-34.00 Good . siees write for Bulletin NP-39. 
fs Cutter, all wts......... None Commercia ° 
# Canner, all wts......... None WREMEy .ccccccccccccecs N STANDARD CONVEYOR COMPANY 
= FRESH VEAL AND CALF: a yey 
. FRESH PORK CUTS: Loins No, 1: Sales & Service in 
62% 
11,00 = CARCASS: (BLADELESS INCL.) 
) . 
8-16 Sree rer 00-50.0 
02.75 80-130 Ibs. ... 43.00-45.00 Re _ ye are ry 4 = = 
130-170 Ibs. 43.00-46.00 12-16 Ibe. ............ 45.00-47.00 
‘ SR TNR sencemapases 41.00-43.00 
Good : Shoulders, Skinned, N. Y. Style: 
is Ferre 37.00-00.00 aie 12 Hn rh OKs estes None GRAVITY & POWER 
80-130 Ibs. .......... 38.00-42 7 ton Style: 
ge. SUDEEO WB.. 2...-0 0000 Neue 3 gene 40.00-42.00 CONVEYORS 
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TALLOWS AND GREASES 


Thursday, March 10, 1949 








No material change was registered in 
the tallow and grease market this week. 
Prices maintained a steady tone at large 
soaper levels, basis 7%c¢ on fancy tal- 
low and 7%c for choice white grease. 
Large soapers expressed interest early 
at the quoted levels on the better grades 
of tallows and substantial trading re- 
sulted. Soapers then withdrew, result- 
ing in a dull market later. A little buy- 
ing interest was reported on No. 1 tal- 
low, yellow grease and B-white grease, 
with limited trading at quoted levels. 
The offerings were fairly liberal early, 
but later were at higher levels, unsold. 


Early this week a couple tanks each 
of prime tallow and special tallow sold 
at 7% and 7c, respectively, delivered 
Chicago. Couple tanks of yellow grease 
sold at 7c and tank of special tallow at 
7%c, delivered consuming points. Offer- 
ings on choice white grease at 8c 
were made, but unsold. About midweek 
a couple tanks of fancy sold at 7%c, 
choice at 7%c, special at 74%4c and yel- 
low grease at 7c, all delivered Chicago. 
Another sale included a tank of special 
at 7%c and a couple tanks of B-white 
and yellow grease at 6%c, delivered 
Chicago. A car of yellow grease sold, 
basis 7c in drums, delivered Chicago. 
Tank of No. 1 tallow sold at 7c, deliv- 
ered Chicago. Lack of buying support 
in the market Thursday resulted in a 
weak price structure. Couple tanks each 
of special tallow and No. 1 tallow sold 
at 7% and 7c, respectively, delivered 
consuming points. 

TALLOWS: The market was un- 
changed on practically all grades from 
last week, with edible tallow quoted 
Thursday at 84%@9c nominal, in car- 
lots, delivered consuming points; fancy 
at 7%c; choice, 7%c; prime, 7%c; spe- 
cial, 7%c; No. 1, 7c; No. 3, 6% @6%c 
nominal, and No. 2, 6%c nominal. 


EASTERN FERTILIZER MARKET 


New York, March 10, 1949 

Several cars of blood moved at $7.50 
per unit of ammonia, f.o.b. New York, 
a decline of about $1.00 per unit from 
the last sale. 

Wet rendered tankage sold at $7.50, 
f.o.b. Eastern points, but the market 
was slow. 

Cracklings continued to sell at a 
steady price of $1.60 per unit, and the 
market was in good shape. 


FERTILIZER PRICES 


BASIS NEW YORK DELIVERY 


Ammoniates 
Ammonium sulphate, bulk, per ton, f.o.b 
Production point ieee ° $45.00 
Blood, dried 16% per unit ‘of ‘ammonia. 7.0 
Unground fish scrap, dried. 
60% protein nominal f.o.b. 
Fish Factory, per unit.... . 2.40 
Soda nitrate, per net ton, bulk, ex-Vessel 
Atlantic and Gulf ports........ ere 
OS Tee Mes caccaesceane oebercee SEED 
Fertilizer tankage, ground, 10% ammonia, 
10% B.P.L., Se ea nominal 
Feeding tankage, unground, 10 12% “ammonia, 
bulk, per unit of ammonia....... 7. 
Phosphates 
Bone meal, steam, 3 and 50 bags, 
per ton, f.o.b. works....... 360.00 
Bone meal, raw, 444% and 50% in ‘bags, 
per ton, f.o.b. works. . 65.00 


Superphosphate, bulk, f.o.b. Bi altimore, 
19% per unit........ e 76 
Dry Rendered Tankage 
40/50°° protein, unground, 
per unit of protein........ fescue $1.60 


BY-PRODUCTS MARKETS 


(Chicago, Thursday, March 10, 1949.) 
Blood 
Unit 
Ammonia 
Unground, per unit of ammonia -*$7.75 
Digester Feed Tankage Materials 
Wet rendered, unground, loose 
aoe Gee co cneas : .  *$8.50 
High test . ; . . *88.00@ 8,25 
Liquid stick RN MOM: 5.5 5:odarinnd tao 3.00@3.25 
Packinghouse Feeds 
Carlota, 
7. = 
O*%)6©meat and bone scraps, bulk Mw 
55% meat scraps, bulk............ 10. oo@iis ».50 


50% feeding tankage, with bone, 

bulk . 95.00@ 100.00 
60% dige ster ‘tankage, buik....... 105.00 
80% blood meal, bagged........... 130.00@ 140.00 
65% BPL special steamed bone meal, bagged .70.00n 


Fertilizer Materials 


Per ton 
High grade tankage, ground . 
10@11% ammonia ............0++005- $5.75@6.00 
Bone tankage, unground, per ton...... 37.50@40.00n 
Hoof meal, per unit ammonia........... $6.50@7.00 
Dry Rendered Tankage 

Per unit 

Protein 
Cake > we sees ° *31.90@1.9 
Expeller. . *$1.90@1.95 

Gelatine ont Glue Stocks 

Per cwt. 
Calf trimmings (limed)............... $2.50@2.75n 
Hide trimmings (green, salted)....... 1.35@1.40 
Sinews and pizzles (green, salted)..... 1.35@1.40 
Per ton 

Cattle jaws, skulls and knuckles............ cu 


Pig skin scraps and trim, per Ib............. 5@5% 
Animal Hair 


Winter coil dried, per ton........ .$100.00@110 10 
Summer coil dried, per ton. . ; . 75.00 
GROSED GTRINED coccrccccccccccsccencccccceed 4@5 
Winter processed, gray, Ib..............ceeeeeee 1 
Summer processed, gray, Ib...... 5434 cnstucene & 


*Quoted Delivered basis 





GREASES: No material change was 
reported. Choice white grease was 
quoted Thursday at 7%c; A-white, 7%c 
nominal; B-white, 6%@7%c; yellow, 
6% @7c; house, 6%c nominal; brown, 
5%c nominal, and brown, 25 f.f.a., 64%c 


_ nominal. 


GREASE OILS: The market eased 
again this week in apparent sympathy 
with the lower price structure on 
greases. Sales early this week tapered 
off, but later buying interest was stimu- 
lated by lower prices coupled with low 


inventories, resulting in a fair trading. 
No. 1 lard oil was quoted Thursday at 
13%e in drums, lL.c.l., f.o.b. Chicago, 
down %c. Prime burning oil was quoted 
at 15%c, also down Ic, and acidless tal- 
low at 13c, or %c below last week. 

NEATSFOOT OILS: A weaker mar- 
ket was reported influenced by the weak 
position on allied oils. Sales were about 
normal, with some export inquiry. The 
price Thursday on pure neatsfoot oil in 
drums, l.c.l., f.o.b. Chicago, was 24c, 
and on 20-deg. neatsfoot oil, 30c. 














FRENCH 
HORIZONTAL 
MELTERS 


Are 
Sturdily 
Built. 


] Cook Quickly 
Efficiently. 








THE FRENCH OIL MILL MACHINERY CO. 


PIQUA, OHIO 
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Builders of Dependable 

Machinery Since 1834 
Cut Grinding Costs—insure more > uniform grinding—reduce 
power consumption and maintenance expense—provide in- 
stant accessibility. Stedman’s extreme sectional construc- 
tion saves cleaning time. Nine sizes—5 to 100 H.P.—capaci- 
ties 500 to 20,000 Ibs. per hr. Write for catalog No. 310. 


504 INDIANA AVE., AURORA, 





AN’S rounpry & MACHINE WORKS 


INDIANA, U. S. A. 





The National Provisioner—March 12, 1949 


oils 
var 
era 
Pri 
hig 
pul 


wa 
ing 
Me 
tra 
we 
po! 









ETS 


Unit 
\mmonia 
- *87.75 


ials 


a) 
00G@ 8.25 
00@ 3.25 


Carlots, 
per ton 

107.50 
@115.50 


“100.00 
105.00 
@ 140.00 
1. 70.00n 
er ton 
15@6.00 
240.000 
0@ 7.00 
r unit 
otein 


0G 1.95 
OG 1.95 


 ewt. 
@2.75n 
313 
1.40 
Per ton 
$00 


. $60.00 
5@5% 





{5 


‘1- 





VEGETABLE OILS 


Thursday, March 10, 1949 








The market on major crude vegetable 
oils was mixed, with prices in most part 
varying fractionally. Trading was mod- 
erate to quiet and somewhat scattered. 
Prices were from ‘%c lower to %c 
higher than last week. Buyers again 
purchased only immediate requirements. 

SOYBEAN OIL: No material change 
was reported this week, with some trad- 
ing at about steady prices. Sales for 
March delivery were reported to have 
transpired at 115% @11%c early this 
week, while at midweek there were re- 
ports that 12c was paid for a limited 
quantity. There were rumors that small 
industrial users expressed interest, but 
the majority of the sales originated 
from the crushers. March through April 
shipments were reportedly sold at 11%c, 
with quotations for July-September at 
11%@11%ec. The price Thursday was 
11%e bid @ 12c¢ asked. 

CORN OIL: Moderate trading was re- 
ported early, at 12%c and 12%c for 
immediate delivery. The closing Thurs- 
day was 12%c, or 4c down. 


COCONUT OIL: A steady market 
prevailed, with only light and scattered 
trading from several quarters. A nomi- 
nal position was reported early in the 
week at 15%c, but later trading came 
to light on this basis, Pacific Coast, for 
immediate delivery. Later bids were 
lacking at this level, with some expres- 


sion from one quarter that April-May 
could be bought at 14%c. Thursday’s 
quoted price was reported at 15%ec 
asked, unchanged to 4c below the pre- 
vious quotation. 

PEANUT OIL: While early trading 
was reported in the market at a 15%c 
level, later offerings and bids were ab- 
sent. At about weekend a dull market 
was again in evidence. Thursday’s quo- 
tation was 15%c nominal, down ‘%c. 

COTTONSEED OIL: A _ continued 
mixed situation was in evidence, with 
buying interest and offerings lacking, 
according to the trade. A nominal mar- 
ket was reported early in the week, 
with Valley and Southeast quoted at 
12%c and Texas at 12c. About midweek, 
Valley was reported to have sold at 
12%c, with bids for additional quanti- 
ties at this level. Asking prices were 
on the basis of 12%c. Texas also sold 
at 12c. Thursday, Valley and Southeast 





VEGETABLE OILS 


Crude cottonseed oil, carlots, f.o.b. mills 


J Sees l2tyax 

Southeast eeeccesecese 12%ax 

Texas ... err ‘ l2ax 
Soybean oil, in tanks, f.0.b. mills, 

Midwest 


11 4gb@ l2ax 


Corn oil, in tanks, f.o.b. mills. . 124gax 
Coconut oil, Pacific Coast........ .. 1 ax 
Peanut oil, f.o.b, Southern points... .. 1 4gax 
Cottonseed fuots 

Midwest and West Coast 1\¥@2h 

BE cc cccccevecccscccceseetooeuces 1%@2', 

OLEOMARGARINE 
Prices f.0.b. Chgo. 

White domestic, vegetable...............00505 29 
White amimal fat... ..-.cseeecceeeccecccccces 29 
Milk churned pastry......... 27 
Water churned pastry....... 26 


were at 12%c asked; Texas, 12c asked. 

The New York futures market dis- 
played a weak undertone, with excep- 
tionally light trading reported. The 
closing quotations for five days were: 


SATURDAY. MARCH 5. 1949 
Open High Low Clore Pr. cl 
Mar 14.75 15.10 14.95 *15.00 14.81 
May 14.80 15.11 14.85 15.10 14.88 
July 14.84 15.05 14.82 15.05 14.78 
Sept. *14.15 *14.30 14.15 
Oct *14.10 *14.41 14.10 
Dex *14.00 *14.10 13.85 
Jan 714.00 14.10 13.85 
Total sales: 86 contracts 
MONDAY, MARCH 7, 1949 
Mar *15.05 15.238 15.10 *15.02 15.00 
May 15.10 15.18 15.02 15.04 15.10 
July . 15.05 15.14 14.902 *14.98 15.05 
Sept *14.40 14.40 =14.20 
et *14.30 *14.35 14.41 
Dec. *14.25 *14.05 14.10 
Jan t14.25 , *14.06 14.10 
Total sales: 89 coutracts 
TUESDAY, MARCH 6&6, 1949 
Mar *14.75 «15.10 «15.00 915.01 = 15.02 
May 714.90 15.05 14.80 *14.90 15.04 
July 15.00 15.00 14.85 14.86 14.98 
Sept. *14.30 *14.36 14.40 
Oct *14.00 *14.25 14.35 
Dec, . *14.00 *14.00 14.05 
Jan *14.00 +14.00 14.06 


Total sale 


oa: 75 contracts 


WEDNESDAY, MARCH 9, 


1949 


Mar *14.95 15.05 14.85 *14.65 15.01 
May 14.90 14.90 14.73 14.80 14.90 
July 14.83 14.83 14.65 14.70 14.86 
Sept *14.20 *14.20 14.36 
Oet *14.15 *14.10 14.25 
Dec . 913.85 *13.90 14.00 
Jan. 413.85 713.90 14.00 


Total sales: 121 contracts. 


THURSDAY, MARCH 10, 1949 


Mar. . ..*14.70 14.80 14.51 *14.45 14.65 
May 14.83 14.83 14.56 14.50 14.80 
July °14.72 «14.74 14.51 14.53 14.70 
Sept .*14.00 *14.02 14.20 
Oct *14.05 13. 13.90 *13.90 14.10 
Dex "13.0 *13.77 13.% 
Jan. 713.90 13.77 13.90 
Total sales: 231 contracts 


*Bid. tNominal 


tAsked 








Powermaster Steam Generator 


Chops Steam Costs MORE THAN 40%! 


Master Dyeing Company reduced their 
steam costs by $350 per month when they in- 
stalled a 150 HP heavy oil-burning Powermaster 
at their model plant in Astoria, New York. 


Before the steam generator was installed, the 
monthly steam bill ran about $850—now it 
amounts to about $500 for all expense. 


Beside the money saved, the new Powermaster 
has made Master Dyeing Company's boiler room 
a clean and comfortable place. There are no 
ashes—no smoke—no wasted heat in the boiler 
room. 


Then too, the boiler maintenance.man at Master 
Dyeing has had his hands freed for other duties. 
Powermaster operation is fully automatic and 
requires very little of the operator's time. 


You can burn light oil, heavy oil, gas or a 
combination of these three fuels with the new 
Powermaster. It is a completely equipped steam 
plant. Wired, piped, insulated and tested at the 
factory. Delivered as a single unit, quickly in- 
stalled at minimum cost. Available in sizes from 
15 HP up. 
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ORR & SEMBOWER 





1944 1945 1946 1947 1948 























art a ae 3 
 % 


Get complete informa- 
tion by sending for the 
latest Powermaster bulletin. 


® 


STEAM GENERATORS 


ORR & SEMBOWER, INC., 920 MORGANTOWN ROAD, READING, PA., U.S.A. 
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o>. HIDES AND SKINS 





Movement packer hides relatively 
broad—Native steers sell steady— 


Butt brands, Colorados, heavy Texas- 


steers ¥2c up—Heavy and branded 


cows Yc higher—Packer bulls, calf 


and kips about steady. 
Chicago 


PACKER HIDES: Considerable ac- 
tivity was registered in this market, 
with a fairly broad movement of most 
descriptions. While native steers were 
sold at about steady prices, butt brands, 
Colorados and heavy Texas steers 
moved up %c. Very little trading was 
reported after Tuesday, and offerings 
were lifted readily at the advanced 
prices. Reports indicated that packers 
in general are in a well sold up position. 

Light Texas steers sold at 19c, heavy 
native cows at 18c and branded at 18c. 
Light native cows continued steady. 


Approximately 102,000 hides were re- 
ported sold the first four days, 16,000 
of them West Coast hides at prices 
somewhat higher. 

Native steers sold in a moderate way 
early. One packer sold 1,500 light native 
steer hides, February takeoff, at 22c, 
Chicago basis. One packer sold 2,400 
February heavy native steers at 18%c, 
Chicago and 850 February N. Y. heavy 
native steers at 19c, f.o.b. shipping 
point. Another packer was reported to 
have sold 5,500 February heavy native 
steers from several points at 18%%c, 
Chicago. Another sold 2,000 of same at 
18%c, Chicago, and another sale in- 
volved 2,000 of same at 18%c. 


Heavy and light Texas steers were 
sold in a small way. One packer sold 
1,250 heavy Texas steers, February 
takeoff, at 18c, Chicago basis. Another 
sold 1,000 at same price. One packer 
sold 1,700 light Texas steer hides at 
19c, Chicago freight equalized. 

Sales of butt branded steers were 
few. Early in week packer sold 1,400 
February butt brands at 18c, Chicago. 
An outside packer was reported to have 
sold one lot of 600 at 18c, Chicago. 
Later another sold 700 at same price. 


While only three sales of Colorados 
were reported, a fair volume of hides 
was involved. Early in week, one packer 
sold 2,000 February takeoff, at 17%c, 
Chicago. Another sold 9,600 butt brands, 
February-March salting from several 
shipping points, at 17%4c, Chicago basis. 
Another sale involved 2,400, also at 
17%e. 


Heavy native cows predominated in 
sales this week. Early a packer sold 11,- 
000 heavy native cows, February-March 
salting, from several points at 18c, Chi- 
cago. Another sold 1,800 Chicago heavy 
native cows, February takeoff, on same 
basis. Another sale involved 1,400 heavy 
native cows, February takeoff, at 18c, 
Chicago basis, and same packer later 
sold 2,800 of same, river points, Febru- 
ary salting, at 18c, Chicago. Another 





CHICAGO HIDE QUOTATIONS 


PACKER HIDES 


Week ended Previous 


Cor. week, 
Mar. 10, '49 Week 1948 


Nat. strs...... 19 @22 19 @22n @21 
Hvy. Tex. strs. @is @17%n @20 on 
Hvy. butt 

brnd’d strs... @18 @17% @20%n 
Hvy. Col. strs. @17% @iji @2 
Ex-light Tex. 

SE eb nccces 25 @26n 25 @26n @23 on 
Brnd'd cows... @18 @17T% @23n 
Hvy. nat. cows. @18 17%@18 @21 
Lt. nat. cows..24 @24% 24 @A% 23 @24 
Nat. bulls .... @15% @15% @li% 
Brnd’d bulls... a ia @l + @13% 
Calfskins, Nor.57% @6214 57% @62' nO @55 
Kips, Nor. nat. @37% @37 ta @32'% 
Kips, Nor. brnd @35 @35 @30 
Slunks, reg.... @3.50 @3.50 @2.00 


Slunks, shris.. @1.25n @1.25n 1.00@1.15 


CITY AND OUTSIDE SMALL PACKERS 
Nat. all-wts...17 @18n 17 @18n 19 @22 


Brnd’d all wts.16 @17n 16 @l1i7n 18 @: 21 
Nat. bulls ....11 @l2n 11 @12n 12 @13 
Brnd’d bulls...10 @lin 10 @liin ll @i2 
Calfskins ..... @40n @40n 30 @35n 
Kips, nat. ....27 @28n 27 @2s 22 @23n 
Slunks, reg....2.25@2.50 2.25@2.50n @2.00 


Slunks, shris...50 @75 50 @T5n @1.00 
All packer hides and all calf and kipskins quoted 
on trimmed, selected basis; small packer hides 
quoted selected, trimmed; all slunks quoted flat. 
COUNTRY HIDES 
All-weights ...15 @i6n 15 @16 16 @17 
~ lls "210 


pessenees @lin 10 @lin 10 @liin 
Calfskins .....22 @23 22 @23 25 @26 
Kipskins ...... 18 @22 18 @20 20 @2in 


All country hides and skins quoted on flat trim- 
med basis. 


SHEEPSKINS, ETC. 
Pkr. shearlgs..2. oe sg 2 ae 50 2. pas. 00 


ry pelts ..... 27 26 27 
Horsehides ....9. s@e. 50 9. osao. 50 8. eons. 00 





sale involved 4,800 heavy native cows, 


February-March salting at 18c, Chicago 
basis. The Association was reported to 
have sold 2,200 at 18c, Chicago basis. 
Two more sales of the identical descrip- 
tion, northerns, were reported sold on 
same basis. 

Only two sales of light native cow 
hides were reported. One packer sold 
1,400 February’s at 27%c, f.o.b. Fort 
Worth. Another packer sold 1,400, origin 
Chicago, February salting, at 24%c, 
Chicago basis. 

Activity in the packer bull market 
was dormant. Native packer bulls were 
quoted nominally at 15%c with brands 
le less. 

OUTSIDE SMALL PACKERS: Out- 
side small packer hides seem to be in 
better call, particularly light weights, 
which are still realizing premium prices. 
Heavy weight hides are still dull, with 
very little demand for weights over 50 
lbs. All weight steer and cow hides are 
again quoted at 17@18c nominal. One 
sale of 57-lb. hides came to light early 
this week at 15%c, selected and 
trimmed. A fair volume of sales were 
negotiated at mixed prices. Light 
weight (40-42 lb.) hides, selected and 
trimmed, were reported sold up to 2lc, 
while 44/47 lb. weights brought up to 
19@19%c. Heavier weights were dis- 
counted, with some reports that 60/62 
lb. weights sold down to 14%@lb5c. 
Country hides also were in better de- 
mand, with light weights again pre- 
dominating, and were difficult to find. 
All-weights are quoted nominally at 
15@16c. 

PACIFIC COAST: Activity continued 
and several sales were reported at sub- 
stantially higher prices. One large pack- 
er sold 10,000 west coast hides from 
several points, February takeoff, at 
15%c for steers and 16c for cows, flat, 
f.o.b. shipping points. Another sold 
6,000 at 18c for native cows and butt 
brands and 17%c on Colorados, all 
selected and trimmed. 

PACKER CALF AND KIPSKINS: 
No sales were reported this week. Pack- 
ers well sold up. Northern native heavy 
calfskins were still quoted at 62%c, 
nominal, and 57%c for light weight 
skins. 

Again little activity was reported in 
the kipskin market, and prices were 








broker. 





WANTS HIDES 


We buy hides regularly, every 
week. Please offer us your hides, 
either direct or through your 


Colonial Tanning Company, Inc. 


207 SOUTH STREET * Boston 11, Massachusetts 

















COOKING TIME REDUCED 


33% BY GRINDING 


IN THE 


M&MHOG 


CUTS RENDERING 
COSTS 
Reduces fats, bones, car- 
casses etc., to uniform 
fineness. Ground product 


readily yields fat and moisture content. Reduced cook- 
ing time saves steam power and labor. There's an M&M 
HOG of the size andtype to meet your requirement. Write 


MITTS & MERRILL 





1001-51 S. WATER ST., SAGINAW, MICH. 


Reulld. of Machi y Since 1854 
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about steady. Late last week one packer 


was reported to have sold 2,500 Fort 
Worth and Dallas native  kipskins, 
trimmed, at 36%c, f.o.b. shipping 
points; 2,500 Kansas City northern 
native kips, trirhnmed, on the basis of 
39\4c, and overweights at 37c, and one 
car of St. Joe northern native kips also 
trimmed, at 39%c for the natives and 
37¢ for the overweights, f.o.b. shipping 
points. 

SHEEPSKINS: The market continued 
firm, with some trading at higher levels. 
Interest and demand were reported good 
en all grades of shearlings, but inven- 
tories and production are curtailed by 
marketings. No. 1 shearlings are quoted 
at $2.50@2.75 each; No. 2’s at $1.80@ 
1.85, and No. 3’s at $1.40@1.45 each. 
One packer sold a car of No. 1’s at 
$2.65 each. Another sale involved a 
mixed car of No. 1 shearlings at $2.75, 
fall clips at $3.00, No. 2 shearlings at 
$1.85 and No. 3’s at $1.45. Another sale 
of No. 2 and No. 3 shearlings came to 
light late, and was reported sold within 
the quoted ranges. Very few fall clips 
are available and are quoted at $2.75@ 
3.00 each. Interior wool lambs sold at 
$4.75. 


ANIMAL FOODS CANNED 


The Animal Foods Inspection Division 
of the Bureau of Animal Industry, 
USDA, reported that 33,533,037 lbs. of 
animal foods were canned under federal 
inspection and certification during Janu- 
ary, 1949. This compared with 33,779,- 
400 lbs. in December 1948, and 30,684,- 
379 lbs. in January a year ago. 


LIVESTOCK CAR LOADINGS 


A total of 8,604 cars was loaded with 
livestock during the week ended Feb- 
ruary 16, 1949, according to the Associa- 
tion of American Railroads. 


WEEK'S CLOSING ‘MARKETS °-.,... 





N. Y. HIDE FUTURES 


MONDAY, MARCH 7, 1949 


Open High Low Close 
ae 21.65 20.05 20.55b 
TOMO cccosese 19.75 20.20 19.75 20.10 
BR, ccccnes 19.20b 19.80 19.56 19.70b 
BGR. sccevece 18.75b 19.40 19.40 19.30b 


Closing 50 up to 60 down; sales 105 lots. 
TUESDAY, MARCH &, 1949 


Mar. ...0+0.. 20.50b 21.10 20.90 21.30b 
SOND cacnténs 20.45 20.85 20.40 20.65 
Sept. .....065 20.35 20.35 20.02 20.35 
DSC. cccevcce 19.85b 19.79 19.75 19.90b 
Closing 60 to 75 points higher; sales 98 lots 
WEDNESDAY, MARCH 9, 1949 
Mar. ........-si08d 21.15 20.90 20.90 
SUED cccccsee 20.64 20.65 20.30 20.400 
Sept. .......20.20b 20.20 20.10 20.10b 
DOE. . bedceces 19.80b 19.90 19.70 19.70b 
Closing 20 to 40 points lower; sales 87 lot« 
THURSDAY, MARCH 10, 1949 
Mar. ........20.60 20.80 20.20 aay + 
Jume .....4.. 20.02b 20.21 20.07 20.12 
Sept. .......19.50b 19.90 19.80 19. 72b 
a ae 19.00b 19.50 19.50 19.35b 


Closing 28 to 40 points lower; sales 129 lots 


FRIDAY, MARCH 11, 1949 


SUED ocevesen 20.06b 20.17 19.80 20.12 
Sey 19.75b 19.95 19.51 19.95 
Dee. ........19.660 19. 45b 
Mar. . 18.556 19.15% 
Closing unchanged to 23 pelate higher: sales 47 


lots. 


CHICAGO HIDE MOVEMENT 


Receipts of hides at Chicago for the 
week ended March 5, 1949, were 8,763,- 
000 lbs.; previous week, 7,465,000 lbs.; 
same week 1948, 6,474,000 lbs.; 1949 to 
date, 73,967,000 lbs.; same period 1948, 
68,718,000. 

Shipments of hides from Chicago by 
rail for the week ended March 5, 1949, 
were 4,852,000 lbs.; previous week 5,- 
606,000 lIbs.; same week last year, 4,- 
925,000 lbs.; 1949 to date, 52,932,000 
Ibs.; same period 1948, 45,761,000. 





FRIDAY'S CLOSINGS 


Provisions 


The live hog top at Chicago was $22.25 
and the average price was $20.35. Pro- 
vision prices were quoted as follows: 
Under 12 pork loins, 464% @47%; 10/14 
green skinned hams, 49% @49%; Boston 
butts, 36; 16/down pork shoulders, 
33% @34; 3/down spareribs, 35%@ 
36%; 8/12 fat backs, 10%; regular pork 
trimmings, 19%@20%; 18/20 DS 
bellies, 22%n; 4/6 green picnics, 32%; 
8/up green picnics, 26% @27. 

P.S. loose lard was quoted at 11.62%a 
and P.S. lard in tierces at 13.00a. 


Cottonseed Oil 


Closing prices for cottonseed futures 
Friday at New York were: Mar. 14.17b, 


14.28ax; May 14.27; July 14.22b, 
14.26ax; Sept. 13.70b, 13.90ax; Oct. 
13.65b, 13.75ax; Dec. 13.40b, 13.60ax; 


Jan. 13.40n. Sales were 264 lots. 


HOG WEIGHTS AND COSTS 


Average weights and costs of hogs at 
six markets during February, 1949 were: 


BARROWS 


AND GILTS SOWS 
Feb. Feb. Feb. Feb 
1949 1945 1949 1948 
Chicago . . 819.78 22.48 $16.50 $19.58 
Kansas City . 19.68 22.55 16.15 19.17 
Omaha . 19.18 21.05 16.31 18.89 
St. Louis Nat'l 
Stk. Yds 20.25 23.19 16.27 19.45 
St. Joseph .. 19.72 22.64 16.65 18.91 
St. Paul . 19.31 21.81 16.66 18.73 
Average Weight in Pounds 
Chicago . . 2n4 260 +s 452 
Kansas C ity seene: “Se 2m) 443 4238 
Omaha - 22 268 472 46 
St. Louis Nat'l 
GER. TOR cscs 226 236, 411 3M 
St. Joseph ....... 240 248 454 427 
RO. PRG 2c oscee 258 2nn 461 435 
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Grand Rapids 6, Mich. Cincinnati 2, Ohio 
1019 Pinecroft, S. E. Miami Building 





VIBBERT and SONS 
® tool /pohers- 


U. S. Warehouse, Detroit 16, Michigan 





artitge 





THE H. H. MEYER PACKING CO. 


e CINCINNATI, O. 





Cleveland 15, Ohio 
1125 Schofield Bidg. 








HAM + BACON « LARD » SAUSAGE 








Finer Flavor from the Land O'Corn/ 





Black Hawk Hams and Bacon 
Pork: Beef * Veal * Lamb 
Vacuum Cooked Meats 


THE RATH PACKING COMPANY, Waterloo, lowa 





PLANTS IN 
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BROOKLYN NY 





MAKERS OF 


FERRIS wnicxory smoxeo HAM & BACON 


FRESH-FLAVOR CANNED MEATS 
READY-TO-EAT MEATS 


OLD TIME wuncneon meats 


EXECUTIVE 


OFFICES 
172 EAST 127TH ST., NEW YORK 35, N.Y. 


* PEORIA 
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Early Spring Lamb 
Crop Will Be Down 
6% From Last Year 


HE 1949 early spring lamb crop in 

the principal producing states is 
estimated to be about 6 per cent less 
than last year. In the early lambing 
states the crop will probably be smaller 
than any of record starting with 1924, 
the Bureau of Agricultural Economics 
said in its report of March 10. 

The small lamb crop this year con- 
tinues to reflect the decrease in breeding 
ewes. However, in the southeastern 
states where the total crop will be 
smaller, the number of lambs saved per 
100 ewes and the proportion of ewes 
lambing before March 1 are higher and 
will result in more early lambs than 
last year. Early lambs have made some- 
what better progress than expected, con- 
sidering the adverse weather in the 
West. 


Marketings of lambs before July 1 
are expected to be down, about in line 
with the smaller early erop. 

Except in the Pacific Northwest and 
in California, weather and feed con- 
ditions for the early lambing areas have 
been very favorable. In Oregon ai4 
Washington severe winter storms handi- 
capped the development of early lambs 
and some losses were experienced. How- 
ever, the advent of favorable weather in 
late February permitted feed to develop 
rapidly and lambs have recently made 
better progress. 

Generally, hay and feed supplies have 
been plentiful, although more than usu- 
al supplemental feeding has been neces- 
sary. In Texas favorable moisture con- 
ditions have resulted in improved spring 
range prospects. It is probable that 
Texas lambs that are marketed will 
carry a good finish, but the number of 
spring and yearling lambs marketed 


will be substantially smaller than last 
year. Early lambs in Idaho have been 
retarded by adverse winter weather. 
Green pasture feed is late and breeding 
ewes are in a below average condition. 





SALABLE LIVESTOCK AT 
12 MARKETS IN FEBRUARY 


The USDA report of February re- 
ceipts at the seven leading markets: 





CATTLE 

Feb. eb. 

1949 1948 
CER copnctdcsrceccccesee 135,082 120,286 
SE GED eeeecccctscvne 99,900 69,950 
OT er 121,652 112,389 
. St. 50,998 48,515 
39,214 35,186 
82,759 77,242 
.. 68,576 65,749 
SEUURND  cccccccccccccees 725,418 663,966 


*Includes seven markets named, plus Cincinnati, 
Denver, Fort Worth, Indianapolis, Oklahoma City. 


CALVES 

GREIBD cccciccccccevcecss 9,211 11,452 
Kansas City 5,915 5,989 
CD sdnabesa os 3,922 3,992 
E. 8t. Louis 16,767 17,281 
St. Joseph 5,179 4,887 
Sioux City 1,375 989 
So. St. Paul 52,486 52,997 

*Totals 122,516 126,181 





*Includes seven markets named, plus Cincinnati, 
Denver, Fort Worth, Indianapolis, Oklahoma City. 


HOGS 

SD n60ctsvee00 ccebecee 178,053 159,021 
Kansas City ......... 37,779 34,842 
SD. ones co cccceceeen 156,842 134,609 
E. St. Louis............... 188.249 180,696 
ree , 76,477 72,953 
Sioux City ....... .. 195,767 161,189 
So. St. Paul.... ... 166,239 155,198 

es | 1,097,480 


*In-ludes seven markets named, plus Cincinnati, 
Deuver, Fort Worth, Indianapolis, Oklahoma City. 


SHEEP AND LAMBS 
51,312 


SE Lav ccesceecucicodes 72,140 
Kansas City ... 60,347 63,854 
Omaha ..... . 87,511 121,605 
St. Joseph ... 51,418 52,302 
Denver ..... nmene 71,764 114, 768 
Oklahoma City eve 16d 5,377 3,722 
So. St. Paul..... . . . 51,052 54,309 

PROONED: -cesiecvvccccsccve 484,949 602,170 


*Includes seven markets named, plus Cincinnati, 
Fort Worth, Indianapolis, E. St. Louis, Sioux City 


BUFFALO LIVESTOCK 


Receipts and disposition of livestock 
at Buffalo, N. Y. in February, 1949: 


Cattle Calves Hogs Sheep 
Meets oo cccseds 14,382 11,730 7,231 38,140 
Shipments ........ 7,357 7,502 3,507 31,775 
Local slaughter.... 6,825 4,203 3,783 6,349 





DETROIT, MICH. 

FT. WAYNE, IND. 
INDIANAPOLIS, IND. 
JONESBORO, ARK. 
LAFAYETTE, IND. 
LOUISVILLE, KY. 


Surron, on K-M offers a 


MONTGOMERY, ALA. * 


NASHVILLE, TENN. 
OMAHA, NEBRASKA 
SIOUX CITY, IOWA 
SIOUX FALLS, S.D. 


well-alanned and 


convenient hook-uya 


KENNETT-MURRAY 





All Classes of Animals 
Killed During January 
Heavier Than Year Ago 


The average live weight of the 1,126,- 
000 cattle, 484,000 calves, 5,377,000 hogs 
and 1,235,000 sheep and lambs slaugh- 
tered under federal inspection during the 
month of January 1949 were reported 
by the U. S. Department of Agricul- 
ture, with comparable figures for Janu- 
ary 1948, as follows: 


Jan. 1949 Jan. 1948 
DED Spec deccdonsacneesasean 980.4 939.5 
DEE dp adod oon ud ecavew ates 996.9 941.9 
Oalves . coos 202.5 192.2 
DEE  <Guveweh es scone Eee 253.6 
Sheep and lambs............. 96.8 97.0 
*Steers also included with cattle 


Packers operating under federal in- 
spection paid a total of $552,372,000 for 
all livestock during January 1949, 
while $686,912,000 was paid in the same 
month of the previous year. The aver- 
age cost per cwt. of livestock was: 


Jan. 1949 Jan. 1948 


Cattle . - $20.97 22.11 

DE cccecconcateeceseones 22.91 26.60 

BD 6.0 ogccd satccovcsss-eses 25.31 24.26 

Dt «casubindvevbeskidcacens 19.61 26.95 

Sheep and lambs... 26.64 22.99 
*Steers also included with cattle. 


The dressing yields of livestock 
slaughtered during January 1949 (per 
100 lbs. liveweight) compared with the 
yields of January 1948, were: 


Jan. 1949 Jan. 1948 
Cattle : 54.2 52.0 
Calves pine sun da0 pews ~~ 55.2 54.6 
Hogs* .... pmaies jae 76.9 75.9 
Sheep and lambs....... e- 46.6 46.2 
Lard per 100 Ibs... 7 eeer 15.5 14.2 
Lard per animal ‘ 39.7 36.1 


*Subtract 7.0 to obtain reported packer style av 
erage. 

The average dressed weights of the 
different kinds of livestock slaughtered 
in the two months were: 


Jan. 1949 Jan. 1948 
Cattle 531.4 488.5 
Calves 111.8 104.9 
 ssuedecoun sauséiccese” Be 192.5 
Sheep and lambs... ‘ 45.1 44.5 








SEE 





Gide Bayer of Lice Sock 
L. H. MeMURRAY, tne. 


INDIANAPOLIS, INDIANA 
Telephone: Franklin 2927 
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LIVESTOCK PRICES AT LEADING MARKETS 


Livestock prices at five western markets on Wednesday, 
reported by the Production & Marketing 















Kansas City 





20.5 


17.50-18.00 
17.50-18.00 
17.50-18.00 
17.00-17.75 


16.75-17.50 
6.25-17.00 


16.00-17.25 


21.00-23.00 
20.50-23.00 


18.50-21.00 


24.75-26.00 
24.75-26:%0 


22.75-25.00 


March 9, 1949, 
Administration: 
HOGS: A as based o: 
hard h Bt. L. Natl. Yds. Chicago 
S eoaian AND GILTs: 
Good and Choice: 
120-140 Ibs...... $18.25-20.50 $19. 00-20.50 
140-160 Ibe...... 20.25-21.25 .00-21.75 
160-180 Ibs. . 21.00-21.75 21.25-21.85 
180-200 Ibs. -22.00 21.50-21.85 
200-220 Ibs...... .50-22.00 21.50-21.85 
220-240 Ibs...... 21. 4 21.75 21.00-21.75 
240-270 Ibs...... 00-21.50 20.25-21.25 
270-800 Ibs...... 19. ‘50-20.50 19.50-20.5 
300-330 Ibs...... 19.00-20.00 19.25- = 75 
330- Ibs... . 18.50-19.50 18.75-19.25 
Medium: 
160-220 Ibs...... 19.25-21.25 19.00-20.50 
SOWS: 
Good and Choice: 
270-300 Ibs...... 18.50-18.75 18.00-18.25 
300-330 Ibs...... 18.50-18.75 17.75-18.00 
330-360 Ibs...... 18.00-18.75 17.75-18.00 
360-400 Ibs...... 16.75-18.25 17.50-17.75 
Good: 
400-450 Ibs...... 16.25-17.75 17.00-17.50 
450-550 Ibs...... 15.50-17.00 16.00-17.00 
Medium: 
250-550 Ibe. . . 14.75-18.00 14.00-17.00 
PIGS (Slaughter) ; 
Medium and Good: 
90-120 Ibs...... 15.25-18.50 18,.00-20.00 
SLAUGHTER CATTLE, VEALERS AND CALVES: 
STEERS, Choice: 
700- 900 Ibs..... 25.50-27.00 25.50-27.50 
900-1100 Ibs.. 25.50-27.00 25.50-29.00 
1100-1300 Ibs..... 25.00-26.50 ay 50-29.00 
1300-1500 Ibs... .. 25.00-26.00 25.00-28.00 
STBRERS, Good: 
700- 900 Ibs..... 23.00-25.50 
900-1100 Ibs..... Pyotr 
1100-1300 Ibs..... 22.50-2 50-25. 
1300-1500 Ibs... .. 22 10-2. = 7 23.00-25.50 
STEERS, Medium: 
700-1100 Ibs..... 21.00-23. 22.00-23.50 
1100-1300 Ibs..... 20.50-22 21.50-23.50 
STEERS, Common: 
700-1100 Ibe..... 19.00-21.00 19.50-22.00 
HEIFERS, Choice: 
600- 800 Ibs..... 25.00-26.50 
800-1000 Ibs..... 24.50-26.00 
HEIFERS, Good: 
600- 800 Ibs..... 23.00-25.00 23.00-25.25 
800- 1000 Ibs..... 22.00-24.50 23.00-25.25 


HEIFERS, Medium: 


500- 900 Ibs..... 


20.00-23.00 


HEIFERS, Common: 


500- 900 Ibs..... 18.00-20.00 
COWS (All Weights): 

SE. swessavenes 18.50-19.00 
Medium ......... 18.00-18.50 
Cut. & com 16.00-18.00 
Oamners ........ 14.00-16.00 
BULLS (Yrigs. Excl.), 

Beef, good ..... 20.50-21.50 
Sausage, good . 21.00-21.50 


Sausage, medium. 
Sausage, cut. & 
com. 


20.00-21.00 
17.50-20.00 


VEALERS (All Weights): 


Good & choice... 25.00-30.00 
Com. & med..... 19. 00-25.00 
Cull, 75 Ibs. up... 13.00-19.00 
CALVES (500 Ibs. down): 

Good & choice... 24.00-27.00 
Com. & med..... 18.00-24.00 
GUE chscdicorccs 14.00-18.00 


21.00-23.25 


19.00-21 


18.50-19.50 
16.75-18.50 
14.75-17.00 
13.50-14.75 


All Weights: 


19.00-20.50 
22.50-23.50 
21.00-22.50 


18.00-21.00 


26.00-28.00 
18.00-26.00 
14.00-18.00 


23.00-27.00 
16.00-23.00 
14.00-16.00 


SLAUGHTER LAMBS AND SHEEP:' 


LAMBS: 

Good & choice*.. 
Med. & good*.... 
Common 
YRLG. WETHERS: 
Good & choice*.. 
Med. & good*.... 
EWBHS:? 

Good & choice*.. 
Com. & med..... 


27.00-27.75 
24.75-26.50 
21.50-24.50 


10.00-12.00 
8.50-10.00 


27.00-28.25 
24.00-26.50 
20.00-23.50 


12.00-14.00 
9.00-11.50 


22.25- 33. 00 


19.50-22.75 


17.50-19.50 


18.25-19.50 

17.50-18.25 
15.75-17.50 
14.50-15. 75 


20.00-21.00 
20.50-21.50 
19.50-20.50 


17.50-19.50 
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26. 75-27 .50 
24.75-26.50 
22.00-24.50 


11.50-12.00 
10.00-11.25 


Omaha 
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19,00-21.50 


18.00 only 
18.00 only 
17.75-18.00 
17.50-18.00 
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17.00-17.50 
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18.00-21.00 
20.50-21.50 
18.50-20.50 


16.00-18.50 


27.00-30.00 
19.00-27. 


26.75-28.25 
24.25-26.50 
21.75-24.00 


12.50-14.25 
10.50-12.00 


St. Paul 


21.50-21.75 
21.50-21.75 
21.50-21.75 
21.00-21.75 
20.25-21.50 
19.50-20.75 
18.75-20.00 
18,75-20.00 


17.50-18.00 
17.50-18.00 
17.f 

17. 50- 18.00 


17.50-17.75 
17.50-17.75 


ERRS 


RE 


S385 8338 
Sz23 z238 


pat t 


* 
8 


23.50-25.50 
23.50-25.50 


17.50-18.50 


18.00-19.00 
17.50-18.00 
15.00-17.50 
14.00-15.00 


18.00-19.50 
20.00-22.00 
19.00-20.00 


17.00-19.00 


12.00-13.25 
9.50-11.75 


‘Quotations on wooled stock based on animals of current seasonal market weight 
pelts 


and wool growth. 


Those on shorn stock on animals with No. 1 and 2 


*Quotations on slaughter lambs and yearlings of good and choice grades one the 
medium and good grades and on ewes of good and choice grades as combined rep- 
resent lots averaging within the top half of the good and the top half of the 
medium grades, respectively. 

*Quotations on shorn basis. 
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H. L. SPARKS AND COMPANY 








if it’s hogs you want we can furnish a single deck 
or a train load. We sell stock pigs. 
PURCHASING AGENTS FOR ALL CLASSES OF LIVESTOCK 


NATIONAL STOCK YARDS, Ill. PHONE "1mocx 523 


i. & Sis 
BUSHNELL, 1LL., AND OTHER POINTS 











© Order Buyers 
CHARLES E. Ma 427 Ox Exchange Bidg., So. St. Poul, Minn, 











SOUTHEASTERN ORDER BUYERS 


223 EXCHANGE BUILDING 


BouRBON STOCK YARDS 


LOUISVILLE 6, KENTUCKY 
OFFice TELEPHONE JACKSON 6492 








LOU MENGES ORGANIZATION, INC. 
ARCHITECTS - ENGINEERS AND CONSULTANTS FOR THE PACKING HOUSE INDUSTRY 
BASHING RIDGE NEW JERSEY 


MILLINGTON 7-0432 LOU S J. MENGES. retspent 








SHEEP « BEEF e HOG 


New Office Address 
30 CHURCH ST. 
NEW YORK 7, NEW YORK 


Phone: CO rtlandt 7-6600 © Cable Address: “OEGREYAS NEWYORK” 


























PACKERS’ 
PURCHASES 


Purchases of livestock by packers at 
principal centers for the week ending 
Saturday, March 5, 1949, as reported 
to the National Provisioner: 


CHICAGO 
Armour, 7,131 hogs; Swift, 1,384 
hogs; Wilson, 4,849 hogs; Agar, 5,351 


hogs; Shippers, 6,183 hogs; Others, 
19,397 hogs. 


Total: 19,849 cattle; 44,29: 
30,609 hogs; 7,445 sheep. 


KANSAS CITY 


calves: 


Cattle Calves Hogs Sheep 
Armour ... 8,410 306 2,541 1,806 
Oudahy ... 2,032 433 314 1,445 


Swift ..... 2,382 337 1,507 5,144 


Wilson ... 2,371 404 1,238 2,396 

Central... 12 <2 she vee 

if ee 395 Sus eee TT 

Others .... 6,265 5 4,248 1,710 

Totals ..15,976 1,485 9,938 12,501 

OMAHA 
Cattle & 

oe Hogs Sheep 

Armour ..... 6,125 4,253 

Cudahy ..... Hy O12 6,082 1,388 

Swift ....... 4,522 6,588 2,668 

Wilson +e. 2,867 3,750 861 
Bagle ...... 59 war 
Greater Omaha 77 «sé 
Hoffman .... 82 aoe 
Rothschild ... 386 nes 
MEER ccccccee 190 tae 
Kingan ..... 1,440 ay 
Merchants ... 29 ige 
ERGEB ccccce ce 13,400 

Totals ..... 19,189 35,954 9,170 

E, 8T. LOUIS 
Oattle Calves Hogs Sheep 


. 3,308 772 12,358 2,091 





B svcce 3,121 1,468 10,591 1,391 
Hunter ... 1,063 5,581 5,581 111 
c ee pee -+. 1,681 aa 
ME scece 2,1 
Laclede ... 1,027 
Sieloff . 874 





Others |... 


2,080 i188 8,235 377 
Shippers .. ° 


3,051 2,127 13,072 

Totals ..13,472 4,550 56,360 3,970 
8T. JOSEPH 

Cattle Calves Hogs 


Swift ..... 2,465 700 8.476 8,808 
Armour ... 2,825 305 6,374 
Others .... 3,538 223 «2,817 200 


Totals .. 8,828 1,228 17,687 10,786 


Does not include 70 cattle and 2,289 
hogs bought direct. 


SIOUX CITY 


Oattle Calves Hogs Sheep 
Oudahy ... 3,071 5l 8,382 1,842 
Armour ... 3,619 10,046 3,434 
Swift ..... 2,566 4,655 1,504 


199 
6 
Shippers ..15,895 45 13,768 4,324 
Totals ..24,914 362 36,846 
WICHITA 
Oattle Calves Hogs Sheep 


36, 846 11,104 104 


Cudahy ... 1,067 163 1,887 4,532 
Guggen- 

heim ... 112 
Dunn- 

Ostertag. 50 wake 4 

geeee 91 ae 678 

Sunflower . 21 bas 33 
Pioneer ... ee eae - 
Excel .... 639 ana aA Pate 
Others .... eee a0 5382 65 


+. 1,980 163 3,084 4,597 
OKLAHOMA CITY 

Cattle Calves Hogs Sheep 
Armour ... 1,236 117 (1,570 161 


Wilson ... 1,632 165 1,679 8-462 
Others .... 124 4 676 


Totals 





Totals .. 2,902 286 3,925 623 
Does not include 453 cattle, 167 


calves, Pe hogs and 1,440 sheep 
‘ht direct. 


LOS ANGELES 
Oattle Calves Hogs Sheep 


Armour... 243 358 
Oudahy ... 492 ows 691 
Swift ..... 193 13 217 
Wilson ... ska 


— coosn | «6Ee 


640 7 
Clourkerty 81 1 57 
joast ... 416 1 32 
alll 358 . eos 
P sce 1,191 


Lue: oeee 33 

Union .... 151 aes és 
United ... 339 12 201 
Others .... 4,152 453 bat) 


Totals .. 7,655 627 3,134 


DENVER 
Cattle Calves Hogs Sheep 
Armour ... 1,583 87 2,754 4,736 
Swift ..... 1,234 65 3,176 4,419 
Cudahy ... 972 44 2,505 2,439 
Others .... 2,721 147 2,018 4,102 


6.510 343 10,453 15,696 
8ST. PAUL 
Cattle Calves Hogs Sheep 


Totals .. 


Armour ... 5,396 4,268 14,687 1,418 
Bartusch . 662 See 600 
Cudahy 969 1,237 

5 


Rifkin .... 790 
Superior .. 1,667 rT ane => 
Swift ..... 5,063 5,176 22,031 1,511 
Others .... 1,847 2,426 7,878 2,657 


1,319 





Totals ..16,394 13,112 44,596 6,905 
CINCINNATI 

Cattle Calves Hogs Sheep 

Gall’s .... eee éaa ede 154 

Kahn's . — —— ae oes 
Lohbrey ... wa abs 764 

Meyer .. oss wes nee — 

Sehlachter. 200 SY one 9 
National . 342 ace 7 
Others .... 1,787 877 14,009 

Totals .. 2,329 966 14, 173 163 


Does not include 1,641 cattle bought 
direct. Market shipments for the week 
were 165 calves and 1,585 hogs. 

FORT WORTH 


Cattle Calves Hogs Sheep 


Armour... 717 488 2,198 1,631 
Fe 622 364 1 M2 3,250 
Blue 

Bonnet . 197 16 614 
CH .opece 431 S<e 299 ode 
Rosenthal. . S4 5 68 3 


Totals .. 2,051 873 5,121 4,893 
TOTAL PACKER PURCHASES 


Week Cor. 

ended Prev. week, 

Mar. 5 week 1948* 
Ontthe ..ccce 117,225 154,434 135,074 
MY wsivees 272,460 265,807 266,049 
Sheep ...... 87,853 89,654 103,155 


*Totals do not include Los Angeles 
or Denver. 


CORN BELT DIRECT 
TRADING 


Des Moines, Ia., March 10. 
—Prices at the ten concen- 
tration yards and 11 packing 
plants in Iowa and Minne- 
sota: 


logs, good to choice: 


$00-300 BM. oo. isc 0s 18.00@ 21,2: 

BE De, senate cnend 20.75@21. 7 
240-900 Ib. .......... 19.25@21.50 
SED Go cacvias 18.75@20.25 


Sows: 
270-360 Ib. 


cescessens $18.00@ 18.75 
400-550 Ib. 


ee ae. 15.75@17.15 


Receipts of hogs at Corn 
Belt markets were: 


This Same day 


week last wk. 

estimated actual 
| ee SE 40,000 41,500 
Bs Bicwecnccesens 20, 500 44,500 
Mar d 39,500 
Mar 35,500 
Mar. 38,000 
Mar 42,000 





LIVESTOCK RECEIPTS 


Receipts at major markets, 
week ending March 5: 
AT 20 MARKETS, Week Ended: 
Cattle Hogs Sheep 


Mar, 5...... 213,000 431,000 148,000 
Feb. 26.. 
1948 .... 








222,000 439,000 : 
EE... ccbeces 296,000 310,000 206,000 
WOES .cccces 249,000 321,000 301,000 

HOGS AT 11 MARKETS, Wk. Ended 

Ph Me tascekhotesescoensseen 335,000 
Mt ME eeeveetrceeccceccecesd 341,000 
ree 356,000 
MEL, Se.nbvcncearerecsascaecere 242,000 
oe bseeetebedene Sesudeeete 250,000 

AT 7 MARKETS, Week Ended: 
Cattle Hogs Sheep 
Mar: GB ..cas 153,000 278,000 87,000 
. 172,000 287,000 102,000 
148 158,000 313,000 130,000 
BOGE. ccccace 211,000 206,000 125,000 
IOG8  ccccoes 174,000 219,000 196,000 


SLAUGHTER 
REPORTS 


Special reports to the NATIONAL 
PROVISIONER, showing the number 
of livestock slaughtered at 13 centers 
for the week ended March 5, 1949. 





CATTLE 
Week Cor. 
ended Prev. week, 
Mar.5 week 1948 
Chicagot ..... 19,849 19,519 23,5 
Kansas Cityt.. 17,461 20,084 18,289 
Omaha*t ..... 405 23,222 22,601 
cast St. Louist 7,482 8,014 7,918 
St. Josepht ... 8,334 8,612 8,34: 
Sioux City}... 9,652 9,581 10,248 
Wichita*t .... 1,980 3,412 2,349 
New York & 

Jersey Cityt 7,All = (7,147 
Okla. City*t... 5,216 4,078 
Cincinnati§ ... 5,436 5,148 
ee 000 ena 
St. Pawlf .... 15,132 14,121 
Milwaukeef ... 3,755 3,501 

BeGeS. cccss 137,304 127,313 
Chieagot ..... 30 33,741 33,539 
Kansas Cityt.. 9/051 7,615 
Omahat ...... 32,791 46,861 
East St. Louist 23,631 32,291 
St. Josepht ... 17,311 17,261 22,530 


Sioux Cityt ... 21,027 22,997 25,879 
Wichitat ..... 3,084 
New York & 

Jersey Cityt 36,222 33,897 33,778 





Okla. Cityt.... 10,221 9,043 9,843 
Cincinnati§ .. 8,883 12,626 15,235 
Denvert ...... 12,256 9,155 cake 
Be. POMS .cacs 36,718 35,019 32,002 
Milwaukeet ... 5,365 5,490 4,338 
TO. cwxeed 259,027 247,569 267,056 
SHEEP 
Chicagof ..... 7.445 6,361 10,195 
Kansas Cityt.. 12° 501 13,908 21,392 
Omahat een 16,703 19,611 
fast St. ~ awed 3.593 2,846 4,376 
St. Josepht ... 10,586 10,265 16,819 
Sioux City}... 6,780 7,651 8,171 
Wichitat ..... 4,597 1,648 3,761 
New York & 

Jersey Cityt 37,141 36,805 39,071 
Okla. Cityt.... 2,063 3,150 1,086 
Cincinnati§ ... 110 54 595 
Denverft ...... 14,148 12,356 
OR, DE cess 4,248 3,576 6 125 250) 
Milwaukeet .. 471 540 Hy "086 

Totals ..... 114,497 115,953 132,363 





*Cattle and calves, 

+Federally inspected slaughter, in 
cluding directs. 

TStockyards sales for local slaugh- 
ter. 
§Stockyards receipts for local 
slaughter, including directs. 


LIVESTOCK PRICES 
AT LOS ANGELES 


Prices at Los Angeles, 
Calif., on March 10: 
CATTLE: 


Steers, gd. 
Steers, med. 
Steers, com. .. 
Heifers, med. 

Heifers, com. 
Cows, gd. 
Cows, med. 
Cows, cut. & com 

PE, GE poscotcscses 2 
Bulls, med. 
Bulls, cut. & com 





CALVES: 
Vealers, gd. & ch..... $28.00@32.00 
Com, & med.......... 22.00@ 27.50 
HoGs: 
a & ch., 180-235... .$23.00@23.75 
BOWS caccscvceseccsves 16.00@ 17.00 


BALTIMORE LIVESTOCK 


Prices at Baltimore, Md., 
on March 10: 


CATTLE: 
Steers, med. & gd..... $23.00@24.50 
Steers, com. & med... 20.00@22.50 
Heifers, gd. ......... 24.00 onl. 
Heifers, com. & med.. 20.00@23.00 
GO Ws We cceccesecs 18.50@ 20.00 
Cows, com. & med.... 17.00@18.00 
Cows, can. & cut..... 14.50@16.50 
MI bh cccecadees 22.75@ 23.50 

CALVES: 


.$24.00@ 28.00 
15.00@ 24.00 
10.00@ 15.00 





Vealers, gd. & ch 
Ba sece 


Gd. & ch., 
Sows, gd. & ch., 
GERPEED sccatesses 17.00@17.25 


180-225... .$22.25@22.75 











CHICAGO LIVESTOCK 


Supplies of livestock at the Ohicago 
Union Stockyards for current and 
comparative periods: 


RECEIPTS 
Cattle Calves Hogs Sheep 
Mar. 3.... 4,975 661 9,270 2.2% 
-+-- 1,828 236 9,198 360 





42 1,541 268 
498 10,857 
714 13,785 
335 
400 





11,083 1,680 
9,500 2,000 





1,947 
2,636 
3; 615 
4,219 31, "883 15. 139 

*Including ‘500 cattle, 10,466 hogs 
and 68 sheep direct to packers. 


SHIPMENTS 
Cattle Calves Hogs Sheep 


ee. B..0- _—_ 76 651 953 
coe 1,000 HOT 


341) «1,306 
MARCH RECEIPTS 





1948 1948 
Cattle . 56,336 67,152 
SPOS 6 accceseesens See 5,867 
ae . 91,389 93,882 
are . 17,673 35,318 

MARCH SHIPMENTS 

1949 
Cattle 21,883 
BROS ccccescesceses Ge 7,248 
BEEP ccncceceavsoes 11,268 12,943 





CHICAGO HOG PURCHASES 


Supplies of hogs purchased at Chi 
cago, week ended Thursday, Mar. 10 


Week Ended Prey. 


Mar. 10 week 

Packers’ purch..... 35,564 37,617 
Shippers’ pureb.... 6,654 6,144 
PO nkccvaavesea 42,218 43,761 


CANADIAN KILL 


Inspected slaughter in Can- 
ada, week ended February 26: 
Week Ended Same Week 
Feb. 26 Last Year 

CATTLE 





Western Canada. .10,844 12,570 

Eastern Canada, .11,988 10,350 

Betas .vccccecs 22,832 22,920 
HOGS 

Western Canada. . 27,206 49,406 

Eastern Canada. .46,265 65,087 

WI ccciccees 73,561 114,493 
SHEEP 

Western Canada.. 2,567 5,842 

Eastern Canada.. 4,114 4,404 

WOE sccovsccs 6,681 10, 336 


NEW YORK RECEIPTS 


Receipts of salable live- 
stock at Jersey City and 41st 
st. New York market for 
week ended March 5: 


Cattle Calves Hogs* Sheep 
Salable ..... 450 «613 io) 800 
Total (incl. 
directs) ...4,811 5,602 22,079 22,420 
Previous week: 
Salable ... 598 618 205 223 
Total (incl. 
directs) .4,677 4,903 19,721 24,407 
*Including hogs at 3ist street. 


PACIFIC COAST LIVESTOCK 


Receipts at leading Pacific Coast 
markets, week ending March 3. 


Cattle Calves Hogs Sheep 
Los Angeles...7,300 725 2,850 25 
No. Portland...1,900 285 1,400 350 
San Francisco... 900 251,700 400 
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MEAT SUPPLIES AT NEW YORK 


(Receipts reported by the U. 8. D. A., Production & Marketing Administration) 


WESTERN DRESSED MEATS BEEF CURED: 









STEER AND HEIFER: Carcasses Week ending Mar. 5, 1949. 13,453 
Week ending Mar. 5, 1949. 11,375 ee re << ies 
Week previous ... 13,219 ERO WEEE PERE BGS. ..+0-- , 
Same week year ago. 11,878 PORK CURED AND SMOKED: 

cow: Week ending Mar. 5, 0.1 

» . Week previous ........... 310 
Week ending Mar. 5, 1949. 1,769 
Week previous ........... 1/889 Same week year ago....... 1,631,141 
Same week year ago....... 1,851 LARD AND PORK FATS:t 
BULL: Week ending Mar. 5, 1949. 202-83 
. e = ee Pk previous bbedbees ces 835 
Week ending Mar. 5, 1040. $54 nme week Pea Ass... Ba0.180 
Same week year ago....... 633 

VEAL: LOCAL SLAUGHTER 
Week ending Mar. 5,199. 11,396 9 
Week previous ........... 11,493 STEERS: 

Same week year ago....... 12,374 Week ending Mar. 5, 1949. 5,878 
B: Week previous ..........+ 5,740 

LAMB: Same week year ago....... 4,884 
Week ending Mar. 5, 1949. 33,502 sai 
Week previous ........... 42,569 COWS: 

Same week year ago....... 43,836 Week ending Mar. 5, 1949. 811 
. i Week previous ........... 1,228 

MUTTON: Same week year ago....... 1,685 

Week ending Mar. 5, 1949 809 R “ 

Week previous ........... 754 BULLS: 

Same week year ago....... 1,002 Week ending Mar. 5, 1949. 423 
" d Week previous ........... 443 

HOG AND PIG: Same week year ago....... 578 
Week ending Mar. 5, 1949. 2,520 . a 
Week previous ........... 2,382 CALVES: 

Same week year ago....... 1,045 Week outing Mar. 5, 1949. _—- 
. . : Week previous ..........- 8,534 

PORK OUTS: Same week year ago....... 9,032 
Week ending Mar. 5, 1949.2,873, 100 : 

Week previous ........... (128,548 HOGS: 


Same week year ago.......2,214,098 Week ending Mar. 5, 1949. 36,222 


_ — Week previous ........... 33,897 
KEEF CUTS: Same week year ago....... 33,778 

Week ending Mar. 5, 149. 111,737 m wie 5 

Week previous ........... 109.069 SHEEP: 


Same week year ago....... 135,703 Week ending Mar. 5, 1949. 37,141 






. . Week previous .........+.- 36,895 
VEAL AND OALF Same week year ago....... 39,071 
Week 8 2,386 é 
Week em Ea 3.130 Country ‘dressed product at New 
Same week year ago... 6.286 York totaled 9,346 veal, 19 hogs and 

0S lambs in addition to that shown 
LAMB AND MUTTON: above. Previous week: 8,236 veal, 20 
Week . B. 1949. 5,389 hogs and 72 lambs, Same week 1948 
Week Se crcl mi B Ko #,168 veal, 12 hogs and 88 lambs, 
Same week year ago...... 2,576 tIncomplete. 


WEEKLY INSPECTED SLAUGHTER 


The report of inspected slaughter of livestock at 32 centers 
for the week ended March 5, as given by the USDA: 





Sheep 
NORTH ATLANTIC Cattle Calves Hogs & Lambs 
New York, Newark, Jersey City..... 6,578 8,411 36,222 37,141 
Baltimore, Philadelphia ............ 4,346 1,115 19,893 1,271 
NORTH CENTRAL 
Cincinnati, Cleveland, Indianapolis.. 11,416 5 49,001 3,772 
Chicago, Elburn ..........6..0se008 4,291 10,155 70,868 10,064 
St. Paul-Wis. Group’ 33,347 596 92,619 7,443 
St. Louis Area*. 12,363 4,700 66,219 9,001 
Sioux City ..... 9,986 387 25,501 8,326 
GUE “on cccesaedeecrccs ocusenseseé 20,335 1,077 87,160 18,329 
Kansas City ............ oes Veh 6 ee 2,804 055 14,338 
lowa and So. Minn.*....... eT Ct 6,022 164,026 38,206 
SOUTHEAST®* ...........- 3,654 980 25,379 1 
SOUTH CENTRAL WEST‘ 17,502 3,087 47,422 23,879 
ROCKY MOUNTAIN® ...... 7,061 278 14,188 14,369 
PACEPRO® 2. cvcsccccecccces: 19,822 2,987 27,326 29,307 
Baand WO 0.0. ccocccsecoes . ..-202,3834 80,897 707,469 210,587 
Total week ag0..........-660seenees 194,145 2,798 689,261 898 
Total same period 1048............. 208,788 87,891 762,511 258,358 


‘Includes St. Paul, So.. St. Paul, Newport, Minn., and Madison, Milwaukee, 
Green Bay, Wis. “Includes St. Louis National Stockyards, B. St. Louis, IIL, 
and 8t. is, Mo. "Includes Cedar Rapids, Des Moines, Fort Dodge, Mason 
City, Marshalltown, Ottumwa, Storm Lake, Waterloo, lowa, and Albert Lea, 
Austin, Minn. ‘Includes Birmingnam, Dothan, Montgomery, Ala., Tallahassee, 
Fla., and Albany, Atlanta, Columbus, Moultrie, Thomasville, Tifton, Ga. "In- 
cludes So. St. Joseph, Mo., Wichita, Kansas, Oklahoma City, Okla., Ft. Worth, 
Texas. *Includes Denver, Colo., Ogden and Salt Lake City, sens. "Includes Los 
Angeles, Vernon, San Francisco, San Jose, and Vallejo, Calif 


NOTE: Packing plants included in above tabulations dnenianes ogee 
mately the following percentages of total slaughter under Federal Meat Inspec 
tion ous January 1949—Cattle, 76.7; calves, 68.8; hogs, 77.2; sheep and 
lambs, 82.6. 





SOUTHEASTERN RECEIPTS 


Receipts of livestock as reported by the Production and 
Marketing Administration at eight southern packing plants 
located dt Albany, Columbus, Moultrie, Thomasville, and 
Tifton, Georgia; Dothan, Alabama; Jacksonville and Talla- 
hassee, Florida, are compared with the previous week and 
with the corresponding week last year. 


Cattle Calves Hoge 
Week ended March 4...... . . -1,299 443 13,166 
Week previous ...... o <i , cones 906 200 11,24 
Cor. week last year 250 cee 791 11,027 








LIVESTOCK PRICES AT TEN CANADIAN MARKETS 


Average prices per cwt. paid for specified grades of steers, 
calves, hogs and lambs at ten leading markets in Canada 
during the week ended February 26 were reported to THE 
NATIONAL PROVISIONER by the Canadian Department of Agri- 
culture as follows: 


GOOD VEAL 

STEERS CALVES HOGS* LAMBS 
STOCK Up to Good and Gr. Bl Good 
YARDS 1000 Ib. Choice Dressed Handyweights 
Toronto $18.60 $29.00 $30.10 $25.18 
Montreal -. 19.90 30.10 29.65 23.00 
Winnipeg . 19.17 28.00 27.85 21.50 
Calgary 18.22 20.00 29.02 21.00 
Edmonton ......... . 17.00 20.00 27.35 20.00 
Pr. Albert . 18.15 23.00 26.85 19.00 
Moose Jaw 17.75 20.00 26.95 ees 
Saskatoon - 18.25 24.00 26.85 19.00 
Regina oon . 18.20 23.00 26.85 20.00 
Vancouver . 21.50 


“Deniaten | government pre emtame of $2. per head on Grade A and $1 on Bl 
are not included. 





(Ga====—_ Attention: 
SAUSAGE MFRS! 


We now have the famous 1948 PIKLE- 
RITE SWEET PICKLE CHUNKS for your 
pimento pickle meat loaves. Samples 
and quot ti sent on fr t. 


“Pikle-Rite Improves Your Appetite” 


PIKLE-RITE COMPANY, INC. 
Growers * Salters * Manvfacturers 
3308 W. ARMITAGE AVE., CHICAGO 47, ILLINOIS 


Phones: Main Office—BE Imont 5-8300, Chicago, Illinois 
Factory—Pulaski, Wis., Phone Pulaski 111 








PICKLES & 














POSS COS SC SCC CSCS SSCS CSCS Cees 


FOR SMOKED MEATS - - - 


Why use quality ingredients in your smoked 
products, but fall short of that SUPERIOR 
AROMA, TASTE and SALES APPEAL, which 
only HICKORY SAWDUST can give? 


ab++. 


POPS SSS CSCC S SCC CSCC CeCe Sree 


For quality products that build 
oe customer demand, USE HICKORY. 
Get it from 
G. W. CAMPBELL & CO., 2345 w. pur sr., pita. 33, Pa. 


sss bb bbb bbb bbbbbbbib 


PCCee 














‘| MEAT PACKING EQUIPMENT 
Tram Rail Systems Designed, Fabricated and Installed 
TRACKS — SCALES 

TROLLEYS — RACKS 

Complete Slaughtering, Packinghouse & 
Sausage Plant Machinery & Equipment 


MATERIAL HANDLING EQUIPMENT 
CRANES ¢ HOISTS * MONORAIL 


H. H. EDWARDS, INC. 
Engineers & Contractors 
246 WEST 14th STREET e NEW YORK 11, N. Y. 
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THE WM. SCHLUDERBERG —T. J. KURDLE CO. 





ELIN'S 


ORIGINAL PHILADELPHIA SCRAPPLE 
HAMS + BACON ~- LARD - DELICATESSEN 


( Sin 





Ss eres Sere rene we 


MEATS OF UNMATCHED QUALITY 


MAIN OFFICE AND PLANT 
3800-4000 E. BALTIMORE ST. BALTIMORE, MD. 


ts * 


John J. Felin g Co. < 


Saubatee 














wenn’ Sh 6.8 $2 NORTH 17TH $1 ST. See Pn 
ai NEW YORK, N.Y. ROANOKE, va. 4142-60 Germantown Ave. en 
Hl soe Ww. 14TH 81: 317 E. CAMPBELL A PHILADELPHIA 40, PENNA. 








THE FOWLER CASING CO. LTD. - 
For 30 Years the Largest Independent Distributors of - 
QUALITY AMERICAN HOG CASINGS bl 

in Great Britain — 
8 MIDDLE ST., WEST SMITHFIELD, LONDON EC. 1, ENGLAND — 


(Cables: Efiseoce, L ondon P 


Superior Packing Co. 
Price Quality 


Service 








St. Paul 











Wilmington Provision Company : 
Slaughterers of 

CATTLE - HOGS - LAMBS - CALVES 
TOWER BRAND MEATS 


U. S. GOVERNMENT INSPECTION 
WILMINGTON, DELAWARE 


DRESSED BEEF 
BONELESS BEEF and VEAL 


Carlots Barrel Lots 














HUNTER PACKING COMPANY 


EAST ST. LOUIS, ILLINOIS 


THEE. KAHN’SSONSCoO. 


CINCINNATI, OHIO 


“AMERICAN BEAUTY” 
HAMS AND BACON 
Straight and Mixed Cars of Beef, 


Veal, Lamb and Provisions 
Oftices 
BOSTON 9—P. G. Gray Co., 148 State St. 
a J. Os , 3919 Elmwood Road, Cleveland Heights 
- G. Metzger, 10820 Park Heights Avenue 
Ts Xe H ‘Rice, 1786 Allard, poate Pointe Woods 
YORK 14—Herbert Ohl, 441 W. 13th St. 
PHILADELPHIA 23—Earl McAdams, 701 Caliowhilt St. 
bie yf Toth, 229 Lavina Avenue 


Ross, Box 628, Imperial, Pa. 
WASHINGTON © layton P. Lee, 515 1ith St., S.W 


CLASSIFIED ADVERTISING 





@ WILLIAM G. JOYCE, Boston, Mass. 
© F. C. ROGERS CO., Philadelphia, Pa. 
e A. L. THOMAS, Washington, D. C. 


BEEF-VEAL- PORK- LAMB 


HUNTERIZED SMOKED AND CANNED HAM 






































POSITION WANTED 


POSITION WANTED 


HELP WANTED 





EXECUTIVE with over 25 years’ experience in all 
phases of meat packing business available. Will ac- 
cept position as livestock buyer, plant superin- 
tendent, or sales manager to prove ability as general 
manager. Reasonable salary plus share of profits. 
Ww-500, THE NATIONAL PROVISIONER, 407 8S. 
Dearborn St., Chicago 5, Ill. 





EXPERIENCED curing and smoke house foreman 
is seeking position. Experienced in practically all 
pork operating departments. References available. 
Can report for duty March 14th. W-531, THE NA- 
TIONAL PROVISIONER, 740 Lexington Ave., New 
York 22, N. Y. 


SAUSAGE FOREMAN: Experienced, reliable, con 
scientious worker on sausage, loaves, and smoked 
meats. Can take complete charge to _produce satis 
factory results. Fine references. W-532, THE NA 
TIONAL PROVISIONER, 407 S. Dearborn St., Chi 
cago 5, 








PRODUCTION manager on sausage, hams, smoked 
meats, etc. Capable of supervising production of 
all products and able to travel. Excellent refer- 
ences. W-533, THE NATIONAL PROVISIONER, 
407 S. Dearborn St., Chicago 5, Ill. 





SOUTHERN PACKERS 


Assistant to owner and manager of plant doing 
million dollar annual sales. Slaughter, sausage and 
canning. Married, age 31, college education. Office 
supervision, purchasing, administration, costs, etc. 
Can help with your responsibilities. Would like to 
make connection with independent packer in Louisi- 
ana, Mississippi, Alabama, Tennessee, Arkansas, 
Georgia or Florida. Write Box W-521, THE NA- 
TIONAL PROVISIONER, 407 S. Dearborn St., Chi- 
cago 5, Ill. 


SUPERINTENDENT: Well trained in all depart- 
ments, large and small plants. Worked all depart 
ments 15 years, 6 years as superintendent. Excel- 
lent references. W-523, THE NATIONAL PROVI 
SIONER, 407 8S. Dearborn St., Chicago 5. Il. 
REPRESENTATIVE seeks connection with packer 
having line pork products for metropolitan New 
York. W-534, THE NATIONAL PROVISIONER, 
407 &. Dearborn St., Chicago 5, Ill 

GENERAL SUPERINTENDENT: Successful rec- 
ord, 20 years, managing all operations. Small or 
medium plants. W-5385, THE NATIONAL PROVI 
SIONER, 407 8S. Dearborn St., Chicago 5, Ill 














CANNING FOREMAN 


Complete knowledge of equipment, layout and 
process of canned meats and retort operations nec 
essary. Entire responsibility for running canning 
department of well established Chicago manufac 
turer. Excellent opportunity. In reply please give 
age, education, work history, salary expected and 
phone number. W-525, THE NATIONAL PROVI- 
SIONER, 407 8. Dearborn St., Chicago 5, Ill. 


ACCOUNTANT—COMPTROLLER 
OFFICE MANAGER 


Wanted for medium sized independent beef packing 
plant. Man acquainted with packinghouse opera 
tions preferred. Permanent position, high salary 
and great opportunity. W-526, THE NATIONAL 
PROVISIONER, 407 8. Dearborn St., Chicago 5, Ill. 


PRODUCTION MANAGER: For midwest packer 
Must be capable of supervising production of all 
products, and able to travel. Excellent opportunity 
7s the right man. W-498, THE NATIONAL PRO- 
VISIONER, 407 8. Dearborn St., Chicago 5, Ill. 
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—CLASSIFIED ADVERTISING— 


Unless Specifically instructed Otherwise: All Classified Advertisements Will Be Inserted Over a Blind Box Number. 


sonnes Mtishnem 30 words $400) ebienal 
20 words $3.00, additional words tp-e = 


or box numbers at 8 words. Heodlines 75¢ extra. 
edvertisements 75¢ per line. Displayed, $8.25 per 
Controct rates on request. 


CLASSIFIED ADVERTISING PAYABLE IN ADVANCE. PLEASE REMIT WITH ORDER. 
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PLANTS FOR SALE 


EQUIPMENT FOR SALE 





MEAT PLANT 
FOR SALE OR RENT 


Slaughter house for beef, veal, pork, etc. Sausage 
room and rendering. Going business for sale or rent. 
Sausage room separately. Near Philadelphia. 

Chas. Abrams 68 N. 2nd Street 
Philadelphia 6, Pa. Phone Wal. 2-2218 


SLAUGHTER HOUSE 


Pennsylvania state inspection. Buildings, equip- 
ment built in 1947. Located on main highway route 
611 N.E. Penn., close to N. Y., Phila. markets. 
Area population 300,000. Chiller, hold over coolers, 
completely equipped. New four room dwelling on 
acre land. Free water supply. $30,000. Will consider 
mtg. Dunmore Beef Co., Dunmore, Pa. 








FOR SALE: Modern slaughter house, new cement 
block construction only one year old. Located 65 
miles northwest of Chicago in the heart of the calf 
country. Plant is ideal for calf slaughtering. Also 
has one beef bed and large holding pens. Must be 
seen to be appreciated. FS-530, THE NATIONAL 
PROVISIONER, 407 S. Dearborn St., Chicago 5, 
Ii. 





FOR SALE OR RENT: Small packing plant in fast- 
est growing town in south. Reason—ill health. 
FS-529, THE NATIONAL PROVISIONER, 407 8. 
Dearborn St., Chicago 5, Ill 


Meat Packers—Attention 
FOR SALE: 2-Anco 3261 Grease Pumps, M. D.; 1 
Anco Continuous Screw Crackling Press, installed 
one year; 1-Enterprise #166 Meat Grinder, belt 
driven: 1-Cast Iron 2000 gallon jacketed agitated 
Kettle; 12-Stainless jacketed Kettles, 30, 40, 60, 80 
ee 30-Aluminum jacketed Kettles, 20, ‘40, ' 60, 
100 gallon: Used and rebuilt Anderson llers 

21 RB. Duo and Super Duo; 1-Cleveland Meat 

Seaton type 7E-B, 15 HP Motor. Send us your in- 


quiries. 
WHAT HAVE YOU FOR SALE? 
CONSOLIDATED PRODUCTS CO., INC. 
14-19 Park Row, New York City, N. Y. 


Equipment for Sale 


Anderson RB Expellers with motors. 
Randall 200 Ib. Sausage Stuffer. 
Buffalo 256 Meat Grinder, 5 HP motor. 
27” motor driven Silent Cutter. 
400 Ib. Meat Mixer, 5 HP motor. 

Stainless Steel Kettles—new and used. 


LOEB EQUIPMENT SUPPLY CO. 
1923 W. North Ave., Chicago 22, Ill. 


Refrigerated Trucks For Sale 
21946 GMC trucks, model BC-303, insulated, dual 
rear wheels, van type bodies, 4” glass wool insula- 
tion. 1 truck equipped with Myers 2% HP com- 
pressor and cold hold plates for plug in to 110 volt 
AC. The Myers Meat Co., Unit 61, Northern Ohio 
Food Terminal, Cleveland 15, Ohio. 





_ ee 








PLANT WANTED 


WANTED: Rendering plant in California. Give full 
particulars in first letter. Private party. W-543, 
THE NATIONAL PROVISIONER, 407 8S. Dearborn 
St., Chicago 5, IL. 








HELP WANTED 


Manufacturer’s Representative 
We have the states of Nebraska, lowa, Illinois, 
Wisconsin, Minnesota, Michigan, Mississippi, Lou- 
isiana, Alabama, eastern New York and eastern 
Pennsylvania and all but the southeastern section 
of Indiana open for represertation. Representative 
to sell our line of cotton stockinettes, ham bags, 
shrouds, ete. No objection to other non-competitive 
line. Protected territories. Good commission. Apply 
to W-536, THE NATIONAL PROVISIONER, 407 
S. Dearborn St., Chicago 5, Il. 








Inside Sales Promotion 
Man Wanted By New York City 
Hotel Supply House 


To work under sales manager and with salesmen 
on accounts; and general sales office procedure. 
Write complete details regarding places of employ- 
ment, previous experience and salary desired 

Box 830N, 217—7th Ave., New York, N. Y. 





OPENING for young man 27-35 with prior packing 
house experience who is interested in learning dry 
rendering, animal and poultry feeds and fertilizer 
operations. Good long term opportunity in super- 
visory area with large company in southwest. 
Minimum of high school education, with one or two 
years’ college preferred. Address Box W-538, THE 
NATIONAL PROVISIONER, 407 8. Dearborn St., 
Chicago 5, DL 





GENERAL SALES MANAGER: Ohio packing house 
has opening for a top notch sales executive with 
proven and outstanding sales record. Unlimited op- 
portunity, salary and bonus fully commensurate 
with ability to produce sales. We are looking for a 
successful sales executive and will pay accordingly. 
W-539, THE NATIONAL PROVISIONER, 407 8 
Dearborn St., Chicago 5, Ml. 


PART-TIME SALESMAN wanted to sell sewed cas- 
ings only. If you call on sausage makers and wish 
to add to your line, nae territory covered and 
contact us for a good proposition. W-512, THE 
NATIONAL PROVISIONER. 407 8S. Dearborn St., 

Chicago 5, Ill. 

WANTED: Experienced sausage maker to take full 
charge of sausage and curing department in Chi- 
huahua, Mexico. Applicants should submit former 
employers, age, experience, family status and salary 
expected. Empacadora de Chihuahua, 8.A., Box 45, 
Chihuahua. Chib., Mexico. 

SALES ENGINEER: With proven background in 
the middlewest. Excellent opportunity for the right 
man. Must be willing to travel. W-499, THE NA 
TIONAL PROVISIONER, 407 8S. Dearborn St., Chi- 
cago 5, Ill. 

VETERINARIANS: Preferably retired government 
inspector, for inspection work in medium size plant 
in south. W-459, THE NATIONAL PROVISIONER, 
407 8. Dearborn St., Chicago 5, Ill 














ANDERSON EXPELLERS 


All models. Rebuilt, guaranteed, or AS IS. Pittock 
and Associates, Moylan, Pennsylvania. 


EQUIPMENT WANTED 


WANTED: 
suitable 








Steam driven hydraulic pressure pump 
for operating 300 ton press. State price, 
type, manufacturer, age of pump and general con 
dition. Also minimum steam pressure to operate 
pump at 4000 Ibs. pressure. Reply to W-528, THE 
NATIONAL PROVISIONER, 407 8S. Dearborn St., 
Chicago 5, M1. 


BUSINESS OPPORTUNITIES 


CATTLE SWITCHES WANTED: 
call Kaiser-Reismann Corp., 230 Java Street, Brook- 
lyn 22, N. Y. hone EVergreen 9-5953. 


STEER BEEF WANTED 


All grades, all weights, straight carcasses or hinds. 
Wire us your offerings—FOB Schenectady, N. Y. 
Looman Packers. 











Please write or 





HORSE MEAT 


Wanted: Dependable supply of horse meat, 
boned or carcass. Willing to contract long term. 
W-474, THE NATIONAL PROVISIONER, 407 8. 
Dearborn St., Chicago 5, Til. 


Livestock Buyers and Sellers 





sheep and hogs. Postpaid $1. 
M & M Publishing Co., 
P.O. Box 6669 Los Angeles 22, Calif. 


either 


Essential “Pocket Calculator” giving 
live and dressed carcass costs of cattle, 





ING, CRIPPLED ANIMALS AND SHRINK- 
AGE AGAINST ALL CARRIERS AND 
FREIGHT BILL AUDITING. NO COLLEC- 
TION, NO CHARGE. 


99 Hudson St., New York 13, N. ¥ 
Phone Worth. 2-3684-5-6 


HOG + CATTLE » SHEEP 
SAUSAGE CASINGS 
ANIMAL GLANDS 
Selling Agent * Order Buyer 








407 SO. DEARBORN ST., CHICAGO 5, fil. 
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CLAIM COLLECTION ON DEAD, MISS- 


EASTERN FREIGHT TRAFFIC SERVICE 


Broker * Counsellor « Exporter * Importer 





S870 


507 


S304 


gor Pa rond. 
7061- SILENT CUTTER: 


RSI 


R365 


8604- 
7960 
S872 
7948 
7981 
SH03— 


THIS 


SAD4 


T7957 


SOSD 


SOM 


SAGO 


S303 


6623 


7121 


SN73 


S871 


SOO 


S877 
7074 


TT 


8874- 


8384 
7975 
8875, 


S876 


8857- 


7919 


Write for Our Weekly Bulletins. 


Sausage and Smokehouse 


SILENT CUTTER: Buffalo 260, 
y wad cap., 60” bowl, 7 knives direct 
driven, no motor. ...........++sss05 $1700.00 
SILENT CUTTER: Boss 80-A, 3752 
pan 8 knives, 30 HP motor, excel. 
nee 60n0000sh0e6sn0 een sew ees 2000.00 
siLEnt CUTTER: Boss #5, 100% 
cap., = HP motor, 2 sets knives, 
Tr ee 325.00 
Boss 290, 00 
cap., with unloader, recond. & guar., 
new 50 HP motor and starter....... 2825.00 
FROZEN MEAT CUTTER: Ace, used 


Omi GOW CMOS, 22000 ccccccsssesces 400.00 
BACON SLICER: 150-B U.S., with 
stacker & knife grinder, little used, 
recond. & guar., reduced........... 650.00 
SKINNER: Townsend, model 27, 3 
HP motor, like new.............66. 600.00 
aw 8 Globe 31, 2002 cap., 
eared- bead motor, recond. & guar 325.00 
MIXER #2 Buffalo, 5 HP motor, 
gear dump Op000cessoccncreeseces ess 525.00 
GRINDER: ee, - — 4 plates, 5 
nives, recond. & guar............. 400.00 
STUFFER: a Buffalo, HOt cap., 
DO NNO ccccccsccosgeccsiuces 135.00 
a FFERS: (2) we & Boss, 5002 
guar. excel. cond., each....... 900.00 
SMOKESTICK WASHER: Anco, ex- 
COL, COMB, ccccccccccccseseseces 450.00 
Rendering and Lard 
PULVERIZER: NEW, never used, 
Jeffrey type A, 20x12, 15 HP motor, 
GOED BUR BOOBs cc asccccccccctoges .8 800.00 
HOG: 235 Diamond, little used, ex 
tra knives, 40 HP motor required... 1400.00 
SHREDDER: Like-NEW, Boss, Size 
30, left hand, std. drip proof motor, 
V-drive, Korfund Vibro Insulators... 2500.00 
COOKER: NEW, dry rendering, Jor 
dan, 4x10, 20 HP motor & starter... 4000.00 
HYDRAULIC PRESS: Globe, NEW, 
never used, 500 ton, complete with 
pump, piping, etc. Special. . 5750.00 
HYDRAULIC PRESS: Anco, 150 ton, 
latest style, little used......... 1750.00 
-HYDRAULIC PRESS: Southwark, 
1130 ton, with hyd. steam pump, 
good cond., drastically reduced to... 1000.00 
LARD CRACKLING PRESS: Ran- 
dall, hand powered, screw type, 24” 
CUD, BOO COME. ....csccccssessees 100.00 
FILTER PRESS: Sperry, Type RC 
pant! ratchet closing device, good 
PN, en cccccccccspacueesesestesven 700.00 
LARD ‘FILLER: Harrington, Model 
3, for 4 to 8 Ib. pails, cylinder drive 
COMVEPEE co cccccccvecvcevveccecees 245.00 
LARD COOLER: Buffalo, Jacketed, 
vith agitator & scraper bars, 40” 
Glam. KZ 4B” GeePowccscesecceces , 225.00 
Miscellaneous 
AMMONIA COMPRESSOR: 7x7 
Frick, 35 HP motor, V flat drive... $1400 00 
TRIPE WASHER: Dupps . 36” 
cylinder, 3 HP gear head motor. 450.00 
SMOKEMASTER: Buffalo, automatic 250.00 
SMOKE MAKER: Atmos, 2 sets 
doors & frames, piping, etc........ 300.00 
BAND SAW: # Jones Superior, 
stainless steel table..............+. 675.00 
BAND SAW: Do-All, meat, 2 HP 
motor, 4 extra blades, little used... 392.00 
SCALE: Howe, floor model 1902, 
2002x%2 cap., with tare beam. 250.00 
WIRE STITCHER: Bottom, model 
34-B, with wire... .....-eeeeeeenees 295.00 
KETTLES: NEW, Lee, stainiess 
steel, steam jacketed, 100 gal. cap.. 325.00 
BEEF CASING CLEANERS: (2) 
Anco, std. size, 3 HP motors, each.. 600.00 


be ape Wire or Write a. interested in 


ather squipment 


above, or in an 


Your offerings of surplus and Y die on 
solicited. 


BARLIANT AND COMPANY 


—Y- aoe pope: 


7070 WN. CLARK ST. + CHICAGO 26,1, + 
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CORKBOARD -_ 
COLD 

ASPHALT CEMENT 
CORKBOARD 
ENAMELITE CEMENT 
WALL 





Long years of specialized research by 
UNITED’S insulation engineers has con- 
tributed to the development of modern 
manufacturing methods of corkboard. To- 
gether with the advanced erection methods 
used, the installation 
UNITED 3 retains its initial insula- 

&. 8. tion efficiency, thereby 
\ CORKBOARD prolonging the life of 





installation. 


UNITED 


CORK COMPANIES 


KEARNY, -NEW JERSEY 


Manufacturers and Erectors of Cork Insulation 


SALES OFFICES AND WAREHOUSES 





Albany, N.Y. Cincinnati, Ohio Milwaukee, Wis. Pittsburgh, Pa. 
Baltimore, Md. Cleveland, Ohio New Orleans, La. Rock Island, Ill. 
Mass. Hartford, Conn. St. Louis, M 
Buffalo, N. Y. Indianapolis, Ind. New York, N. Y. t. Louis, Mo. 
90, lil. Los Angeles, Calif. Philadelphia, Pa. Waterville, Me. 
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While every precaution is taken to insure accuracy, we cannot guar- 
antee against the possibility of a change or omission in this index. 





The firms listed here are in partnership with you. The products 
and equipment they manufacture and the services they render 
are designed to help you do your work more efficiently, more 
economically and to help you make better products which you 
can merchandise more profitably. Their advertisements offer 
opportunities to you which you should not overlook. 
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You get two big benefits 
when you use distinetive, brand- 
emphasizing packages: (1) Your 
products have more selling “stat- 
ure”... women have learned to 
trust the quality of cleanly pack- 
aged families of products; (2) 
each product helps sell the others 
in the line. Are you taking full 
advantage of “family-brand” 
sales possibilities? Sutherland 
packaging artists will be glad to 
show you how you can do it. 
Send samples of your present 


packages. 


A) 





FOLDING CARTONS + PARAFFINED CARTONS - BAKERY 
PACKAGES - LAMINATED CARTONS - EGG CARTONS 


cut ERLAN LIQUID-TIGHT CONTAINERS - FOOD TRAYS - TABLEWARE 


PAPER CG: PAPER PLATES - PAPER PAILS - HANDI-HANDLE CUPS 


KALAMAZOO 
MICH 


pe 


pets Sk areas 


a 


Merchandise your sausage in 
‘packages to fit family needs— 


ising SWUFIS SELECTED Bet? ROUNES 


. 


ie 


Pies one of the biggest, brightest—and newest 
ideas to hit the sausage industry! 

In rings—in links of varying lengths, cellophane- 
wrapped two, three or more to the package—and each 
package price-tagged for quick sales. Live-alones, small 
families, large families—there’s a package to meet the 
needs of each. 

But be sure you use Swift’s Selected Beef Rounds. They 
enhance the appearance of the package...add eye-appeal 
essential to profitable merchandising. 

Reasonable in cost—perfect for perfect sausage opera- 
tions. Each casing is processed and minutely inspected 
by experts. Each casing is calibrated with precision, pre- 
tested by pressure to speed production. They help you 
produce sausage with maximum eye-filling appeal -- and 
that quality look. 

Order Swift’s Selected Beef Rounds—finer natural cas- 
ings—from your Swift salesman now. 


SWIFT'S SELECTED BEEF ROUNDS — ideal for 
packaged Bologna, illustrated. Also for 
Cooked Salami, Blood & Tongue, Braun- 
schweiger, Minced Specialty, Polish, etc. 


SWIFT'S SELECTED BEEF BUNG CAPS—for Cooked 
Salami, Bologna (illustrated), Veal Sausage, 
Capocollo, Minced Specialty, New England 
Specialty, etc. 








